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©THE  FOURTH  ESTATE 


Private  deliverers 
seen  as  threat  to 
daiiies’  ad  rates 


Every  good  reporter 
should  be  something  of 
an  actor. 

But  that’s  not  the 
only  reason  we  sponsor 
the  Massachusetts  High 
School  Drama  Festival. 

Drama  is  com¬ 
munication. 

And,  as  a  news¬ 
paper,  we  want  to  en¬ 
courage  communication 
in  all  its  forms. 

In  the  23  years 
we’ve  sponsored  the 
Festival,  we’ve  seen  how 
much  this  encourage¬ 
ment  can  do. 

In  fact,  we’re  so 
convinced  of  its  value 
that  we  strongly  urge  you 
to  consider  sponsoring 
theatre  in  your  own  area. 

Drama  is  com¬ 
munication. 

And  that’s  our 
business. 


Some  newspapers  cover 
high  school  plays. 

We  sponsor  them. 


Accord  reached 
in  N.Y.  strike 


Local  citizens 
want  to  buy 
Cincinnati  Post 


I 


Add  a  little  history 
to  your  sports  section 

{and  also  bring  it  up  to  date) 


Where  Are  Where  Are  Where  Are  Where  Are 
You  Now...  You  Now...  You  Now...  You  Now... 


Tom  Flores 


HERAHKSASRMPERS  NO. 
3  ALL-TIME  PASSER  WITH 
11,635  VARDS  AND  92 TP'5. 
HE  PASSED  FOR  RECORD 
6  TP's  IN  1963  GAME.  HE 
ALSO  PLAYED  WITH  BIUS 
AND  CHIEFS.  HE  IS  NOW 
AN  OAKLAND  COACH  AND 
LIVES  IN  LAFAYETTE, CAUP. 


e197«  BUMe-MtIMLtr  cwnimsmc. 


Oscar  Robertson 

THE  1970  NBA  ROOKIE  OF 
THE  YEAR  PLAYED  14 
•YEARS  WITH  CINCINNATI 
AND  MILWAUKEE. THE 
11-TIME  ALL-STAR  GUARD 
SCORED  26,710  POINTS 
A  25.V  AVERAGE.  THE- 
ALL-TIME  NBA  assist 
LEADER  C9,887)  WAS 
1963-64  MVP.  NOW  39 
HE  HEADS  A  CONSTRUC¬ 
TION  FIRM  IN  CINCINNATI 
AND  15  AN  ATHLETIC 
SHOE  FIRM  CONSULTANT 

ei977  BUSe-MttUMLtr  COCI*,  Nm  S>.Y>cf 


Three  times  a  week  these  1 -column  panels 
can  appear  in  your  newspaper  to  intrigue 
your  readers.  They  bring  back  fond 
memories  of  sports  heroes  that  everyone 
enjoyed.  But  they  also  bring  you  up  to 
date  on  what  they’re  doing  today. 

Fill  in  the  coupon  and  we’ll  send  you  a 
complete  package  of  information 
about  Where  Are  You  Now. 


(Wctf  N&us  Sewice 

•  I  Serving  the  needs  of  newspapers 


Tony  Oliva 


THE  1664  ROOKIE  OF  THE 
YEAR.L6PAL..IN  HITS, 

5  TrMES,  DOUBLES  4  AMD 
batting  average  3.  HE 
HIT .304  IN  IS  YEARS  WITH 
THE  TWINS.  THE  S-TiMe- 
AU-STAR  OUTPieUDER. 
pLAVeP  IM  I  WORLXJ 
SERieS.  NOW  38,  He's  A 
ODACH  WITH  MINHESOTA. 

e)97g  getse  tKUMLtY  Copiay  NMn  S«mc« 


Ray  Robinson 


SUGAR  RAY,  VOTED  THE 
BEST  BOXER  OF  ALL. 
TIME,  WON  174  OF- 
201  FIGHTS,  \OQ  BY 
KO'S.THE  FORMER. 
MIDDLEWEIG^HT  AND 
WELTERWEIGHT  CHAMP 
NOW  IS  OF  HIS 
0WNM3UTH  FOUNDATION 
IN  LOS  ANGELES,  PEAL¬ 
ING  WITH  PROBLEM 
YOUNfiSTERS. 

ei977  Slttf-aMMtUr  CuYmmmUmM, 


Please  send  me  more  information  on 
Where  Are  You  Now  .  ,  . 

Copley  News  Service 

P.O.  Box  190 

San  Diego,  CA  92112 

Other  features  of  interest 
Just  check  and  we'll  send  you  samples 

□  Tween  1 2  and  20  —  teen  column 

□  Phyllis  Schlafly  —  political  commentary 

□  Bob  Englehart  —  editorial  cartoonist 

□  Return  With  Us  To  ...  —  nostalgia  panel 

□  Our  Fascinating  Earth  —  science  cartoon  panel 


Tide. 


Phone . 


Address . 


City  . 


State  , 


Zip . 


J 
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LAST  YEAR  MORE 
TRAVEL  ADVERTISERS 
ADVERTISEDINTHE  , 
DALLASNEWSFOR  ^ 
352, 257  GOOD  REASONS, 


SHE’S  ONE  OF  THEM. 


She’s  a  member  of  one  of  the 
352,257*  Texas  families  who  read  the 
Sunday  Dallas  Morning  News.  You 
should  talk  to  them.  They’re  people 
who  love  to  travel.  More  affluent.  More 
aware.  In  fact,  according  to  Belden’s 
Continuing  Market  Study  in  the  Dallas 
ADI,  we  reach  79%  more  adults  with 
household  incomes  of  at  least  $25,000 


than  the  evening  newspaper  and  60% 
more  who  have  current  passports. 

No  wonder  The  Dallas  News  led  in 
total  travel  advertising  last  year.  We’re 
the  circulation  leader  in  Dallas  with 
7,656  more  Sunday  copies  than  the 
evening  paper.  It’s  our  largest  circula¬ 
tion  in  history.  Reaching  more  people 
who  can  afford  to  go  and  go  and . . . 


Whatever  you’ve  got  to  sell,  it  sells  better  in  The  Dallas  Morning  News. 


Reps:  Cresmer,  Woodward,  O’Mara  &  Ormsbee,  Inc.  National;  The  Leonard  Co.,  Florida,  Mexico,  Caribbean;  Lenha  Hawaii,  Hawaii.  A  member  of  Metropolitan  Sunday 
Newspapers,  Inc.  ‘Source:  Computed  from  ABC  Publishers*  Statement,  March  31, 1978,  by  The  Dallas  News  Research  Dept. 
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NOVEMBER 

8-9 — Audit  Bureau  of  Circulations.  Century  Plaza.  Los  Angeles. 

8-10 — Pennsylvania  Press  Institute  Circulation  Seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

8- 11 — National  Newspaper  Association.  Town  and  Country  Hotel.  San 

Diego. 

9- 10 — Northeast  Newspaper  in  Education  Association,  Colonial  Hilton, 

Cranston,  R.l. 

10- 12 — Mid-America  Press  Institute,  Running  the  Small  Daily  Newsroom, 

Bel  Air  Hilton,  St.  Louis.  Mo. 

12-15— International  Newspaper  Promotion  Association,  Promoting  the 
Total  Newspaper  Seminar,  Hyatt  O’Hare,  Chicago. 

12- 15 — Southern  Newspaper  Publishers  Association,  Energy  Policy  for 

America  Seminar,  University  of  Oklahoma,  Norman. 

13- 15 — American  Newspaper  Publishers'  Association's  Labor  Negotiators 

Seminar,  in  cooperation  with  Western  Newspaper  Industrial  Rela¬ 
tions  Bureau  and  Pacific  Northwest  Newspaper  Association,  Shera¬ 
ton,  San  Francisco. 

15-18 — International  Newspaper  Promotion  Association.  Classified  Pro¬ 
motion  Seminar,  Hyatt  O'Hare,  Chicago. 

15-18 — Society  of  Professional  Journalists.  Sigma  Delta  Chi.  Birmingham, 
Ala. 

29-30 — Advertising  Research  Foundation,  Western  Conference,  Hyatt 
Regency,  Los  Angeles. 

DECEMBER 

3-5 — Southern  Newspaper  Publishers  Association,  circulation  sym¬ 
posium,  Hyatt  Regency,  Atlanta,  Ga. 

3-6 — Southern  Newspaper  Publishers  Association  Foundation,  Editing 
the  Under-25,000  Newspaper,  Gainesville  Times,  in  Atlanta. 


Meet 

Jacque  Parsons. 


An  up  and  coming  salesperson 
for  an  up  and  coming  syndicate, 

Murdoch  News  Features. 

We’ve  made  sure  she’s  been 
travelling  in  good  company— the  best 
sellers  a  syndicate  has  ever  offered. 

It’s  time  to  spark  up  the  field, 
and  v/e  intend  to  do  It. 

When  you  think  of 
syndication,  think  of 

Murdoch  News  Features. 


^  Murdocli  News  Features,  Inc. 


730  THIRD  AVE.,  NEW  YORK,  N.Y.  10017 
Telephone:  (212)  557-5537 


2 


AHEAD  IN  1979 
JANUARY 

19- 21 — Mid  American  Press  Institute,  New  Directions  in  Photojournalism, 

Bel  Air  Hilton,  St.  Louis. 

20- 23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt  Regency, 

Chicago. 

25-27 — Tennessee  Press  Association  Convention  and  UT-TPA  Press  Insti¬ 
tute,  Hyatt  Regency  Hotel,  Nashville. 

28- 30 — International  Newspaper  Advertising  Executives,  Los  Angeles 

Bonaventure. 

FEBRUARY 

7-9— Ohio  Newspaper  Association  Annual  Convention,  Sheraton- 
Columbus  Hotel,  Columbus. 

18-20 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

MARCH 

21- 23 — America  East  Newspaper  Production  Conference,  Hershey  Motor 

Lodge,  Hershey,  Pa. 

29- 30 — Illinois  Press  Association,  in  conjunction  with  Northern  Illinois 

Newspaper  Association,  Continental  Regency  Hotel,  Peoria,  III. 

APRIL 

9-11 — Newspaper  Research  Council.  Sheraton  Sand  Key  Hotel,  St. 
Petersburg.  Fla. 

23-25 — American  Newspaper  Publishers  Convention,  Waldorf-Astoria, 
New  York  City. 

25-28 — Catholic  Press  Association,  Bahia  Mar,  Fort  Lauderdale,  Florida. 
29-May  2 — American  Society  of  Newspaper  Editors,  New  York  Hilton, 
New  York  City. 


MAY 

13-16 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Canyon 
Hotel,  Palm  Springs,  Calif. 
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THE  HORRIBLE 


By  Award-Winning  Cartoonist 

Launched  in  1973,  Hdgar  The  Horrible  immediately  became  the  fastest-growing 
strip  in  the  history  of  the  comics.  What  is  the  secret  of  its  phenomenal  success? 

First,  its  Viking  characters  are  irresistably  funny.  What’s  more,  this  great  strip 
featuring  a  rough,  tough  sea  rover  of  the  8th  century  is  as  modern  as  if  Hagar,  his 
family  and  fighting  companions  lived  next  door  to  your  readers  today. 

Hagar,  says  Dik  Browne,  is  just  a  typical,  hard-working  businessman  whose  line 
happens  to  be  pillaging  and  looting.  His  very  name  makes  strong  men  tremble  —  but 
at  home  he  is  henpecked  by  his  wife,  Helga.  His  son  Hamlet  embarrasses  him  by 
reading  books  and  taking  baths.  And  his  daughter’s  boyfriend  is  a  ne’er-do-well  lute 
player. 

Hagar  The  Horrible  is  distributed  daily  in  4  columns; 

Sunday  in  V2-,  Vs-page  standard  and  full-page  tabloid. 

To  learn  if  Hagar  is  still  available  to  battle  for  readership  in  your  territory, 
call  Dick  Pales,  National  Sales  Director,  toll  free  at  800-223-7384. 

Features  Sv**clieate 

^  235  East  45th  Street,  New  York,  N.Y.  10017 


Photo  credits  Newsbriefs 


Photo  by  David  Vick 
Charleston  (W.  Va.)  Gazette 

TO  THE  RESCUE  SCENE— 


“Pure  coincidence”  relates  David  Vick  of  the  Charleston 
IW.V a.)  Gazette  in  detailing  how  he  was  at  the  intersection  near 
a  municipal  boat  dock  when  he  heard  radio  report  of  a  rescue 
drama  underway  in  the  Kanawha  River.  Vick  turned  into  the 
dock  and  witnessed  the  successful  attempt  to  pull  in  a  second 
man,  who  at  first  was  unnoticed — his  head  underwater  and 
visible  only  as  a  plump  stomach  above  the  surface.  Two  men  at 
the  scene  fishing,  Ron  Herron  and  Tim  Jackson,  had  saved  a 
first  man  who  fell  out  of  the  boat.  They  are  shown  towing  the 
second  victim  to  safety.  The  Gazette  ran  the  Vick  photo  6 
columns  just  below  the  flag  and  as  an  AP  Laserphoto,  it  got 
page  one  play  elsewhere,  including  the  Washington  Post. 


Photo  by  Dave  Fornell 
Arkansas  Gazette 

“It  was  like  Vietnam,”  says  Picture  Editor  Dave  Fornell  of 
the  Arkansas  Gazette,  in  recalling  flash  flooding  in  Rock  Creek 
area  of  Little  Rock  as  he  tried  to  maintain  footing  on  the  slop¬ 
ing  bank  while  rescuers  pulled  in  man  whose  boat  had  over 
turned.  Fornell  says  people  were  hanging  in  the  trees  above  the 
waters,  a  woman  screaming,  and  in  this  shot  at  top  left  the 
partial  figure  of  a  man  standing  on  his  car  roof  can  be  discerned. 

Awakened  in  early  morning  by  excited  voices  on  the  police 
radio,  Fornell  drove  by  the  Gazette  where  deep  water  was  in  the 
street  and  then  to  the  flood  area,  struggling  through  forest 
underbrush  to  this  scene.  Working  independently  in  the  2  block 
area.  Gazette  staff  photographers  never  had  contact  with  each 
other,  and  Fornell  says  they  had  tremendous  coverage  as  they 
filtered  back  in. 

Fornell  moved  from  the  Chicago  Daily  News,  where  he  was  a 
staff  photographer,  a  year  ago  and  normally  doesn't  shoot  much 
now.  But  this  was  not  a  normal  news  day  in  Little  Rock.  His 
photo  via  AP  Laserphoto  landed  on  many  front  pages. 

-Lenora  Williamson 


Maria  Moors  Cabot  prize  winners  for  1978  were  announced 
October  24. 

The  winners  are  Carlos  Castello  Branco,  political  colum¬ 
nist,  Jornal  do  Brasil:  Robert  Cox,  editor,  Buenos  Aires 
Herald;  Joseph  Benham,  South  America  editor,  U.S.  News 
d:  World  Report:  and  Carl  J.  Migdail,  diplomatic  editor,  U.S. 
News  &  World  Report. 

The  awards  are  presented  annually  by  Columbia  Universi¬ 
ty's  board  of  trustees. 

*  *  * 

John  W.  McDonough,  a  staff  photographer  for  the  Los 
Angeles  Times  San  Diego  County  Edition,  was  one  of  the  three 
top  prize- winning  photographers  in  the  21st  annual  Forest 
Lawn  Press  Photographer’s  Contest  in  California. 

McDonough  won  the  contest's  top  Sweepstakes  Award 
with  a  sports  photograph  entitled  “Wipeout.”  He  also  took 
first  and  third  prize  in  the  Feature  category. 

Bill  Hodge,  photographer  for  the  Van  Nays  Valley  News, 
took  first  prize  in  the  sports  category,  while  photographer 
Tom  Shaw  {Long  Beach  Independent  Press-Telegram)  took 
honors  in  spot  news. 

*  *  * 

‘Tailored’  sports  section  started 

Milford  (Mass.)  Daily  News  has  begun  publishing  a  weekly 
sports  section.  It's  called  “Sports  Extra”  and  it  is  a  special 
sports  supplement  in  Friday's  Daily  News. 

It  is  an  attempt  to  publish  a  tailored  sports  section  cover¬ 
ing  two  sports,  pro  and  local.  One  of  the  sports  coverage  is 
printed  upside  down  so  that  the  reader  knows  that  they  have 
read  all  there  is  to  read  about  a  particlar  sport  when  they 
reach  the  inverted  section.  If  they  don't  like  the  other  sport 
then  they  don't  have  to  read  on  any  further. 

“We  came  up  with  Sports  Extra”  said  Thomas  C.  Sawyer, 
marketing  department  because  of  the  following  indications:” 

•  Some  readers  wanted  more  local  sports. 

•  Some  wanted  more  pro  sports. 

•  Some  readers  wanted  less  pro  sports. 

Now  that  they  have  Sports  Extra  they  can  read  only  what 
they  want  and  don't  have  to  wade  through  a  lot  of  neeless 
information  to  get  it,”  Sawyer  said. 

jk  ♦  * 

Strikes  slowdown  newsprint  use 

Total  estimated  U.S.  newsprint  consumption  was  880,000 
tons  in  September,  a  2.4%  increase  compared  with  Sep¬ 
tember  1977,  the  American  Newspaper  Publishers  Associa¬ 
tion  reported.  Consumption  for  September  1977  was  859,000 
tons.  There  were  four  Sundays  in  both  months. 

For  the  first  nine  months  of  1978,  total  estimated  U.S. 
newsprint  consumption  was  7,940,000  tons,  compared  with 
7,406.000  tons  in  the  first  nine  months  of  1977 — an  increase 
of  7.2%. 

Major  newspaper  strikes  in  September  adversely  affected 
newsprint  consumption.  ANPA  estimates  that  had  it  not 
been  for  strikes,  total  consumption  for  September  would 
have  increased  about  10%  over  September  1977,  and  about 
8%  for  the  first  nine  months  this  year  compared  to  1977. 

5k  *  ♦ 

AP  broadcaster  joins  ABC  Radio 

Robert  Benson,  deputy  director  of  broadcasting  for  As¬ 
sociated  Press,  has  joined  ABC  News  Radio  as  vicepresi¬ 
dent. 

He  will  have  over-all  supervision  of  the  news  programm¬ 
ing  and  administration  of  the  ABC  Radio's  four  networks. 

Benson  was  hired  by  AP  in  1974  to  develop  its  AP  Radio 
network  and  served  as  its  first  managing  director.  He  was 
later  promoted  to  deputy  director  of  broadcast  and  has  also 
served  as  an  assistant  secretary  of  AP. 
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The  who/ertiat/Mhen^liirtien/liiiM 
of  newspaper  readership. 


To  the  Newspaper  Readership 
Council  and  its  supporting 
newspapers  and  newspaper 
organizations:  The  information 
you’re  discovering  about  how  to 
broaden  newspaper  readership  is  a 
page  one  story  to  newspapermen 
everywhere.  And  also  to  us, 
Rockwell-Goss,  as  a  manufacturer 
of  the  presses  that  print  so  many 
newspapers  across  America.  By 
using  the  five  famous  Ws  to  get  the 


We  read  yen. 
We’re  Reckwell-Goss. 

facts  about  your  readers,  as  well  as 
for  them,  you  can  do  a  better  job 
—  and  we  can  help  you  more  by 
understanding  your  changing 
needs.  That’s  important  to  us, 
because  our  interest  in  newspapering 
doesn’t  end  with  the  production  of 
press  equipment.  Your  problems 


are  our  problems.  And  your  goals 
are  our  goals.  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue, 
Chicago,  IL  60650. 


Rockwell 

International 


...where  science  gets  down  to  business 
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Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown,  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


CHarU»f 
Audit  Bureau 
ot  Cfrculations 
Member  American 
Ne^spapr'r 
Puhl'bbers  Association 
6  mo  averaae  net  oaid  December 
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End  of  strike 

As  Editor  &  Publisher  g'oes  to  press  this  week  it  appears  the 
strike  that  has  shut  down  the  New  York  News  and  the  New 
York  Times  for  almost  three  months,  and  the  Post  for  a 
shorter  period'  has  been  settled.  It  marks  the  end  of  another 
long-  costly  battle  by  labor  unions  over  the  rights  of  manage¬ 
ment  to  manage. 

Bert  Powers  and  the  ITU  shut  down  the  city’s  newspapers 
for  114  days  in  1962;  the  Guild  closed  the  World  Journal 
Tribune  for  140  days  in  1966;  the  delivers  closed  one  or  all  of 
the  city’s  papers  for  varying  times  in  the  last  20  years. 

These  unions  have  struck  on  those  occasions,  and  most 
recently,  for  “job  security.”  The  end  result  has  been  job 
destruction  instead  of  job  protection. 

Four  major  dailies  published  in  Manhattan  have  sus¬ 
pended  publication  in  the  last  15  years.  If  they  were  not 
direct  casualties  of  strikes  and  suspensions,  they  were  so 
weakened  by  them  that  they  could  not  survive  the  high  costs 
of  publishing  in  New  York. 

It  was  inevitable  that  the  surviving  three  dailies  sooner  or 
later  had  to  make  a  stand  against  union  make-work  require¬ 
ments  in  the  press  room  just  as  they  did  against  ITU  feather¬ 
bedding  in  the  composing  room.  The  pressmen  knew  that  but 
would  not  acknowledge  it  or  face  up  to  it. 

The  newspapers  and  their  employes  have  lost  many  mil¬ 
lions  of  dollars  in  advertising  and  circulation  revenue  plus 
wages.  It  remains  to  be  seen  how  many  advertisers  and 
readers  they  have  lost  to  other  media  resulting  in  permanent 
damage. 

We  hope  all  newspaper  people  in  New  York  now  realize  the 
philosophy  of  strike  and  destroy  has  proven  a  miserable 
failure  for  all  concerned.  But,  then,  we  thought  that  after  the 
last  strike,  too. 

Police  subterfuge 

Larry  E.  Lunnen,  Utah  Public  Safety  Commissioner,  needs 
more  than  a  little  education  on  the  meaning  of  the  First 
Amendment  and  the  role  of  the  press  in  a  free  society. 

Three  of  his  agents  recently  posed  as  reporters  for  the  Los 
Angeles  Times  to  gain  entrance  to  a  building  to  make  an 
arrest.  Governor  Scott  Matheson  apologized  for  the  imper¬ 
sonation  and  order  Lunnen  not  to  do  it  again.  Lunnen’s  reply 
was: 

“What  difference  does  it  make  if  he  poses  as  a  newsman  or  a 
doctor  or  a  school  teacher  or  someone  else  if  he’s  got  a  job  to 
do  and  he’s  attempting  to  do  it  in  the  best  possible  way?”  He 
added  he  would  use  the  technique  again  if  he  felt  it  was 
necessary. 

Lunnen  doesn’t  realize  he  has  jeopardized  the  integrity  of 
every  reporter  in  the  area.  No  one  is  going  to  give  informa¬ 
tion,  openly  or  in  confidence,  to  a  reporter  if  that  person 
believes  there  is  a  good  chance  he  is  talking  to  a  policeman 
disguised  as  a  reporter. 
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Letters 


BAD  EXAMPLES 

We  are  writing  in  response  to  Daryi 
Moen’s  article  in  the  September  23  edi¬ 
tion  of  Editor  &  Pi  bi.isher  on  the  subject 
of  “Four  elements  in  good  newspaper 
design.” 

In  the  article  the  professor  makes 
some  points  by  comparing  the  front 
pages  of  the  St.  Petershura  Times  and 
our  paper,  the  Arkansas  Gazette.  The 
Arkansas  Gazette  comes  out  the  loser. 

We  don't  know  anything  about  Profes¬ 
sor  Moen,  but  we  disagree  with  many  of 
his  ideas  and  are  insulted  in  some  cases 
by  his  manner  of  presenting  them. 

His  statement  that  papers  that  do  not 
follow  his  magic  four  points  "are  put  to¬ 
gether  either  by  people  who  don’t  care, 
don’t  know  any  better  or  intentionally 
set  out  to  confuse  the  reader — and  usu¬ 
ally  succeed”  is  beneath  the  dignity  of 
the  Gazette  to  characterize. 

Significantly  we  note  that  none  of  his 
four  points  involves,  even  vaguely,  giv¬ 
ing  the  news  or  informing  the  reader. 

This  aspect  of  newspaper  design  appar¬ 
ently  has  not  occurred  to  him. 

In  his  article  the  professor  doesn’t 
even  compare  the  front  pages  of  the  two 
papers  for  the  same  publication  date.  In¬ 
deed.  he  chose  to  use  a  Gazette  front 
page  that  was  remade  at  the  last  minute 
to  include  the  spot  information  that  the 
transatlantic  baloon  expedition  had  suc¬ 
ceeded.  We  don’t  know  how  the  profes¬ 
sor  expects  the  reader  to  make  a  com¬ 
plete  comparison  on  this  basis. 

Anyway  ....  The  St.  Pete  page  is 
“balanced,”  the  Gazette  page  isn’t,  says 
the  professor.  Let’s  take  a  look. 

The  St.  Pete  page  is  dominated  by  an 
illustration  depicting  two  hands  reve¬ 
rently  holding  aloft  what  appears  to  be  a 
turnip  on  which  is  reproduced  a  page  of  a 
NASA  public  relations  flip-chart.  The 
hands  apparently  have  managed  to 
squeeze  a  small  American  flag  from  the 
vegetable  and,  in  fascination  at  this 
achievement,  have  held  the  turnip  cam 
flag  against  the  head  of  a  balding  man 
with  dandruff  the  better  to  examine  it. 
This  masterpiece  is  accompanied  by  an 
article  apparently  derived  from  the 
NASA  PR  conference  at  which  the  flip- 
chart  was  used,  apparently  detailing 
more  space  spectaculars.  This  is  one 
“module”  (“Work  in  modules,”  the  pro¬ 
fessor’s  rule  tells  us.) 

The  next  “module”  consists  of  about 
seven  lines  of  squinty  italic,  two  articles 
saying,  in  essence,  that  nothing  was  hap¬ 
pening  today  on  the  Panama  Canal  ques¬ 
tion  but  that  something  might  tomorrow, 
and  a  file  photograph  of  the  Panama 
Canal. 

Then  there’s  a  tiny  strip  across  the 
bottom  of  the  page  consisting  of  a  local 
story  with  a  head  shot. 
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And  at  the  top  of  the  page  (if  the  eye 
can  wrench  itself  up  there  from  the  tur¬ 
nip)  is  an  unillustrated  article  saying  that 
the  presidents  of  the  United  States  and 
Egypt  were  opening  talks. 

The  big  turnip  and  the  NASA  blurb 
take  up  about  half  the  page  and  certainly 
are  given  the  most  prominence,  yet  they 
represent  the  least  important  news  on  the 
page.  The  diplomatic  story  is  given  much 
less  attention  and  the  local  story  til  most 
none:  This  is  supposed  to  be  “balance.” 

The  Gazette,  on  the  other  hand,  has 
seven  extremely  “hard”  articles  and 
three  photographs,  all  of  them  spot  news 
(not  file).  Professor  Moen  states  that, 
"Where  the  Times  is  balanced,  the 
Gazette  concentrates  several  stories  at 
the  bottom  of  the  page.”  Just  the  oppo¬ 
site  is  true.  Of  the  five  articles  on  the  St. 
Pete  front  page,  three  start  below  the 
fold  and  one  of  those  starts  in  about  the 
bottom  eighth  of  the  page:  On  the 
Gazette  page  only  one  story  starts  below 
the  fold;  the  area  below  the  fold  being 
occupied  largely  by  a  dramatic  illustra¬ 
tion,  one  of  two  connected  with  the  lead 
story.  The  amount  of  space  given  each 
item  on  the  Gazette’s  front  page  accords 
with  the  importance  of  the  item. 

The  Gazette  has  a  column  of  brief 
news  items  and  brights  on  the  left,  the 
Times  has  something  called  a  “Digest” 
on  the  right. 

Following  his  rules  will  give  a  “clean, 
bold-looking  product  that  conveys  ex¬ 
citement,”  the  professor  says.  I  invite 
E&P’s  readers  to  attempt  to  read  the  body 
type  in  the  examples  of  the  Times  and 
the  Gazette  given  and  tell  which  one  is 
clearer.  Also,  the  Times  front  page  may 
“convey  excitement”  to  Professor  Moen 
(he  must  be  turned  on  by  file  photos  and 
press  conferences),  but  to  me  the 
Gazette  front  page,  containing  as  it  does 
some  news  of  interest,  is  much  more  ex¬ 
citing. 

Professor  Moen  may  rest  assured  that 
he  is  the  dean  of  the  module-paper  busi¬ 
ness.  We  poor  Arkies  will  have  to  limp 
along  the  best  we  can  in  the  news-paper 
business. 

Garrick  H.  Patterson 
(Patterson  is  executive  editor.) 


REBUTTAL 

I  am  writing  in  rebuttal  to  the  “Wild 
Prices  For  Routes  Stir  Circulation 
Change”  appearing  in  the  September  30. 
1978  issue  of  E«&P.  Counsels  advice  to 
the  SMC  A  to  eliminate  proprietary  rights 
from  new  contracts  with  delivery  agents, 
may  have  serious  detrimental  effects,  if 
adopted. 

A  comparison  of  the  independent  de¬ 
livery  services  with  publisher  contract 
routes  clearly  shows  greater  customer 
satisfaction  under  the  independent  sys¬ 
tem.  Where  routes  are  individually 
owned  deliveries  are  consistent  and 
prompt,  customer  complaints  are  han¬ 
dled  expeditiously,  vacation  stops,  order 
changes,  billing,  etc.  are  dealt  with  on  a 
personal  level  yielding  increased  cus¬ 
tomer  confidence.  Furthermore,  it  is  the 
independent  routes  that  have  grown  and 
prosperred  while  limited  agency  routes 
have  stagnated  or  even  dwindled. 

It  takes  only  common  sense  to  realize 
that  the  small  businessman  who  has 
proprietary  rights  in  his  business  will 
nurse  and  care  for  his  livelihood  with  far 
more  ambition  than  the  man  who  is 
merely  a  contractor  to  a  large  corpora¬ 
tion. 

Publisher  takeover  of  bookkeeping 
duties  from  the  agent  will  inflict  upon  the 
subscriber  the  agony  of  dealing  with  the 
bureaucratic  red  tape  associated  with  big 
business.  The  consumer  would  then  be 
deprived  of  “The  Personal  Touch”  with 
which  he  had  become  accustomed. 

1  object,  also,  to  the  term  “Wild” 
being  used  in  description  of  the  prices  at 
which  these  routes  have  been  sold.  Do 
the  publishers  consider  their  own  ad 
lineage  rates  to  be  “Wild”,  or  do  they 
consider  them  to  be  a  result  of  supply 
and  demand,  and  the  inflationary  trend 
prevalent  in  the  last  decade? 

Lastly,  I  question  on  an  ethical  basis, 
if  not  a  legal  one.  the  publishers  right  to 
arbitrarily  remove  a  man’s  equity  in  his 
business.  In  some  cases  his  equity  might 
be  a  product  of  fifty  yeans  devotion. 

Mitchell  Newman 
(Newman  is  an  owner  of  an  independent 
newspaper  delivery  service  in  the  N.Y.C. 
area.) 


EDITOR'S  COMMENT 


Ken  Botty 
Managing  Editor 
Worcester  Gazette 


“We’ve  used  The  New  York  Times  News  Service  as  a 
supplemental  wire  for  years.  It’s  fair  to  say  that  it  has 
saved  the  day,  and  our  readers,  on  many  occasions. , ,” 
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John  Dillin 

Wash ington  Comspo nde n  t 
The  Christian  Science  Monitor 

At  a  time  when  even  reporters  were  still 
asking  “Who’s  Jimmy  Carter?”  John  Dillin 
already  had  identified  him  as  a  serious  contender 
for  the  Presidency.  The  Monitor’s  editors 
respected  Dillin’s  conclusion  and  from  the  early 
days  covered  the  Carter  campaign  thoroughly. 

Dillin  had  come  to  the  Monitor  in  1964  with  a 
journalism  degi’ee  from  the  University  of  Florida 
and  two  years’  reporting  experience.  His  nearly 
15  yeai*s  with  the  Monitor  (in  Boston,  Vietnam, 
Atlanta,  and  Washington)  reveal  a  resourceful 
reporter  with  a  special  sense  of  integrity  and 
independence. 

In  the  political  arena,  he’s  come  a  long  w^ay 
since  the  time  w^hen  he  could  attend  a  national 
political  convention  only  by  taking  a  week’s 
vacation  and  paying  his  own  way.  (He  ended  up 
filing  stories  and  was  reimbursed  for  the  trip.) 

Today  as  a  White  House  correspondent,  he 
asks  his  sources  incisive  questions,  and  probes 
answers  for  their  soundness.  Yet  he  wi'ites  with 
cpmpassion,  knowing  that  officials  are  not 
supennen  (or  women)  with  ready  solutions  for 
every  problem.  His  conclusion:  All  thoughtful 
people  need  to  exercise  some  control  over  the 
direction  of  government  policies.  His  contribution: 
to  tell  us  w'here  goveniment  is  heading,  through 
vivid,  well-researched  stories  that  excel  in  cutting 
through  to  the  essentials. 

Dillin’s  ability  to  stimulate  readers  to 
think  clearly  and  intelligently  about  problems— 
and  solutions -helps  make  the  Monitor  a  new's- 
paper  relied  on  by  its  own  subscribers  in  144 
countries . . .  and  by  some  16 
million  readers  of  the  190 
new'spapers  worldwide  that 
subscribe  to  The  Christian 
Science  Monitor  News  and 
Photo  Service.  A  way  of  seeing. 
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Every  Saturday  since  1884 

Publishers  urged  to  form  distributor  firms 


The  Newspaper  Advertising  Bureau  is 
telling  publishers  they  should  get  into  the 
alternate  delivery  system  business  in 
order  to  protect  their  advertising  rates. 

If  they  pass  it  up,  NAB  vicepresident, 
James  H.  Hollis  said,  in  a  meeting  with 
Southern  newspaper  publishers  (Oc¬ 
tober  31)  in  Boca  Raton,  Florida,  the  al¬ 
ternate  delivery  people  will  control  not 
only  the  rates  for  inserts  but  also  run- 
of-paper  rates  with  an  adverse  effect  on 
advertising  volume. 

The  alternate  delivery  business.  Hollis 
said,  is  already  growing  faster  than  tele¬ 
vision  did.  He  believes  it  is  the  next 
McDonald’s  and  newspaper  publishei's 
would  do  well  to  join  the  rush  for  insula¬ 
tion  of  their  business. 

Hollis  recommended  that  publishers 
create  alternate  delivery  systems  entirely 
separate  from  their  traditional  circulation 
systems  not  only  because  this  would 
avoid  anti-trust  complications  but  be¬ 
cause  it  is  not  a  business  that  can  depend 
on  twelve  year  old  boys. 

As  the  items  for  delivery  multiply — 
from  shoppers,  to  magazines,  to  books 
and  records,  to  product  samples — the 
system  will  require  the  services  of  adults 
who  drive  cars  and  have  more  than  spare 
time  to  devote  to  the  job,  Hollis  said. 

To  see  how  vulnerable  they  may  be  to 
the  alternate  delivery  system  in  their 
markets  in  the  near  future,  Hollis  ad¬ 
vised  that  publishers  check  out  the 
magazine  penetration  since  this,  he  said, 
is  the  key  to  development. 

The  alternate  delivery  system  was 
seen  as  a  natural  counterpart  of  what  the 
NAB  calls  the  “Undaily” — the  shopper 
with  some  local  items  and  the  Pen- 
nysaver  which  is  almost  all  advertising 
content.  Since  Hollis  noted  that  ten 
years  aso,  80%  of  the  “undailies”  went 
through  the  Post  Office;  now  80%  are 
hand  delivered  to  households. 

According  to  an  NAB  survey  there  are 
13,530  undailies  of  which  7,530  are  dis¬ 
tributed  free.  Of  their  46  million  copies, 
12  million  are  paid. 

He  said  a  few  alternate  delivery  sys¬ 
tems  have  their  own  weekly  paper, 
shopper  or  television  section  and  are 
doing  a  good  business  with  small  adver¬ 
tisers  because  of  their  ability  to  deliver  in 
exact  areas. 

Looking  ahead,  Hollis  foresees  further 
development  of  alternate  delivery  sys¬ 
tems  distributing  “Undailies”  such  as 
weekly  papers,  shoppers  and  penney 
savers  as  well  as  books,  records  and 
chain  store  inserts. 

He  advised  his  audience  to  get  into 


Private  deliverers 
may  undercut  ad 
rates,  SNPA  told 

alternate  delivery  “before  that  comes  to 
pass." 

“What  could  be  more  logical,”  he 
asked,  “than  an  alternate  delivery  sys¬ 
tem  teamed  up  with  the  great  American 
daily  newspaper?” 

“The  key  to  a  successful  alternate  de¬ 
livery  service  is  to  start  your  own  Tin- 
daily’  with  a  separate  carrier  force.  This 
affords  you  total  coverage  for  non¬ 
subscribers  and  all  the  advantages  of 
reaching  every  household. 

“To  do  this,  you  must  have  an  auto¬ 
mated  circulation  system,”  Hollis  said. 

The  Bureau  has  for  some  time  been 
working  on  systems  newspapers  can  use 
to  computerize  the  basic  data  in  their 
markets  and  arrive  at  street-by-street, 
track-by-track  and  zip  code-by-zip  code 
market  lists,  Hollis  stated. 

He  estimated  the  cost  of  establishing 
such  a  computerized  list  for  a  newspaper 
with  20,000  circulation  and  60%  market 
coverage  at  $20,000  for  hardware  and 
similar  amount  for  software. 

Hollis  said  the  bureau  is  working  on  a 
program  to  devise  the  basis  for  computer 
data  banks  which  publishers  could  use  if 
they  start  alternate  delivery  systems. 

At  another  session  of  the  annual  con¬ 
vention  of  the  Southern  Newspaper  Pub¬ 
lishers  Association,  NAB  general  man¬ 
ager  Leo  Bogart  introduced  the  second 
phase  of  the  Newspaper  Readership 
Council  program,  a  documentary  film  en¬ 
titled  “1  Saw  It  in  the  Paper.”  It  covers  a 
wide  range  of  newspaper  services  with 
camera  coverage  of  people  on  job  inter¬ 
views,  taking  music  lessons,  watching  a 
marathon  jog,  participating  in  a  rock 
concert  and  picketing  a  nuclear  power 
plant. 

Bogart  said  the  film  will  be  made 
available  soon  to  newspapers  for  show¬ 
ing  to  large  audiences.  He  reported  that 
650  publishers  have  contributed  $600,000 
to  the  readership  project  and  commented 
that  a  Simmons  study  shows  that  South¬ 
ern  newspapers  have  a  drop  in  daily 
readerships  scores  twice  that  of  the  rest 
of  the  country. 

Hollis  reported  that  K-mart,  his 
former  employer,  would  be  opening  66 
new  stores  on  the  same  day  around  the 
country  with  an  avalanche  of  newspaper 


advertising.  But  Sears,  he  said,  was  mak¬ 
ing  a  sharp  cutback  in  ad  expenditures 
not  only  in  tv  and  magazines  but  in 
newspapers. 

(Robert  Kissel,  national  retail  advertis¬ 
ing  director  for  Sears,  in  Chicago  told 
EniroR  &  Pi  Bi.isHF.R  that  Sears’  total  ad¬ 
vertising  budget  will  be  “up  some  in 
’78”,  from  a  total  newspaper  advertising 
budget  of  $.304  million  in  1977.  Kissel 
denied  that  there  was  any  movement 
away  from  newspapers. 

Kissel  did  document  a  10%  decline  in 
ROP  newspaper  advertising  to  circulars 
and  supplements  over  a  two  year  period, 
a  shift  of  some  $30  million  dollars.  In 
1976,  the  percentage  of  newspaper  ad¬ 
vertising,  he  said,  was  divided:  40% 
ROP,  60%  pre-print.  The  shift  has  been 
at  a  rate  of  5%  annually,  with  a  30:70 
ratio  for  1978. 

Kissel  explained  the  shift  as  “essen¬ 
tially  a  cost  decision”,  with  preprints  re¬ 
latively  less  expensive  than  ROP  ads. 
Kissel  said  that  "there  may  be  a  stabili¬ 
zation”  in  this  trend  this  year. 

Sears  spends  68%  of  its  total  advertis¬ 
ing  budget  on  newspapers  (including  cir¬ 
culars  and  supplements).  Kissel  said. 
The  decision  to  appropriate  newspaper 
budgets,  he  added,  is  divided  among  48 
individual  markets,  representing  862 
stores,  depending  upon  each  market’s 
needs.) 

Donald  W.  Kurtz,  bureau  vicepresi¬ 
dent  and  director  of  its  drug  and  toiletry 
division  demonstrated  the  newspaper 
strategy  for  “Spot  Activity  Markets”, 
using  a  recent  sales  presentation  to 
Bristol-Myers  Co.,  producer  of  health 
and  beauty  aid  products,  to  illustrate  the 
approach. 

The  bureau  defines  SAM  markets  as 
those  national  advertisers  select  for  spe¬ 
cial  stimulation  of  product  movement.  It 
argues  that  national  advertisers  whose 
purpose  is  to  generate  activity  in  selected 
markets  can  do  a  better  job  and  get  more 
for  their  money  if  “spot  tv  dollars  be¬ 
came  newspaper  advertising  dollars.” 

The  presentation  points  out  that: 

1.  Newspaper  production  costs  allow 
the  advertiser  unique  opportunities  to 
localize  his  advertising  in  every  market 
he  chooses  whereas  producing  a  series  of 
localized  network  commercials  is  obvi¬ 
ously  too  costly. 

2.  A  comparison  of  spot  television  and 
newspaper  costs  in  the  top  50  markets, 
based  on  a  30  second  commercial  in 
prime  time  and  a  6(X)  line  ad,  shows  that 
“You  pay  less  for  a  rating  point  with 
newspapers.” 
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Baltimore  News  American 
restructured  by  Hearst 


By  John  Consoli 

The  Hearst  Corporation  is  undergoing 
a  revitalization  program  aimed  at  re¬ 
establishing  its  newspapers  as  tops  in 
circulation  in  their  markets.  No  where  is 
that  more  evident  than  in  the  competitive 
Baltimore  market. 

The  Hearst-owned  evening  paper,  the 
Baltimore  (Md.)  News  American,  is  in 
the  process  of  undergoing  major  edito¬ 
rial,  advertising  and  circulation  depart¬ 
ment  restructuring  which  has  seen  pub¬ 
lisher  Mark  Collins  bring  in  a  multitude 
of  new  faces  over  the  past  few  months. 

In  addition,  the  paper  is  making  ‘’sub¬ 
tle”  graphic  changes  and  hopes  to  have  a 
new  production  system  installed  by  De¬ 
cember. 

Don  Gunn,  formerly  with  the  Detroit 
Free  Press  and  the  New  York  Post,  was 
brought  in  as  the  paper's  director  of  sales 
earlier  this  year  and  is  in  charge  of  the 
advertising  and  circulation  changes.  Ron 
Martin,  most  recently  the  editor  of  US 
Magazine,  was  named  editor  of  the  News 
American  and  is  responsible  for  the  re¬ 
structuring  of  the  paper’s  editorial  de¬ 
partment. 

Gunn  has  hired  a  new  ad  director,  re¬ 
tail  ad  manager,  market/ research  man¬ 
ager,  classified  manager  and  circulation 
director. 

Martin  has  restructured  the  city  and 
news  desks,  creating  the  new  positions 
of  executive  news  editor,  night  city 
editor  and  Maryland  editor.  He  has  also 
named  a  special  projects  editor  and  hired 
a  full-time  food  writer. 

in  addition,  Martin  has  hired  a  new 
managing  editor,  graphic  arts  editor,  en¬ 
tertainment  writer  and  book  editor.  He 
has  also  hired  an  executive  sports  editor 
and  added  five  new  reporters  from  major 
newspapers  around  the  country. 

All  of  these  changes  have  taken  place 
within  the  past  few  months. 

“We  went  into  the  marketplace  and 
sought  out  the  most  talented  people  we 
could  find,”  Collins  said.  “We  felt  we 
needed  a  little  stronger  marketing  effort 
and  we  brought  in  Don  Gunn.  We  also 
felt  we  needed  some  fresh  looks  in  edito¬ 
rial  and  we  brought  in  Ron  Martin. 

Collins  said  the  goal  is  to  regain  the 
circulation  lead  in  the  market  over  the 
News  American’s  competition  the  Bal¬ 
timore  Sim.  Circulation  of  both  the  Sun 
(a  morning  and  evening  paper)  and  the 
News  American  (evening)  has  been  on 
the  steady  decline  since  1973.  Circula¬ 
tion  of  the  News  American  fell  below 
that  of  the  evening  Sun  for  the  first  time 
in  1976  and  News  American  circulation 
dipped  below  that  of  the  morning  Sun  for 
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the  first  time  last  year. 

News  American  circulation,  according 
to  ABC  figures  as  of  March  1978  was 
163,187.  Circulation  of  the  morning  and 
evening  Sun  was  about  174,000  for  each 
edition. 

Collins  pointed  out  that  a  good  portion 
of  the  paper’s  decline  in  circulation  has 
been  a  result  of  cutting  back  on  expen¬ 
sive  out-of-state  circulation  over  the 
years.  He  produced  figures  which 
showed  that  circulation  of  the  News 
American  outside  the  state  of  Maryland 
in  1964  (when  he  joined  the  News 
American)  were  four  times  greater  on 
weekdays  and  five  times  greater  on  Sun¬ 
day  than  in  1977.  He  said  such  circula¬ 
tion  was  cut  back  because  of  the  high 
cost  of  delivery  and  because  Maryland’s 
retail  and  classified  advertisers  don’t 
benefit  by  out  of  state  circulation. 

Circulation,  for  example,  was  totally 
eliminated  in  North  Carolina,  South 
Carolina  and  Tennessee  and  was  signifi¬ 
cantly  cut  back  in  West  Virginia, 
Pennsylvania  and  Delaware. 

Collins  concedes,  that  the  circulation 
decline  wasn’t  all  deliberate.  He  goes  on 
to  say,  however,  “We’ve  operated  in 
Baltimore  without  a  red  figure  since  1937 
and  we  aren’t  about  to  change  that.” 

He  said  while  the  paper  wants  to  re¬ 
gain  its  position  as  daily  circulation  lead¬ 
er  in  Baltimore,  he  will  not  attempt  to 
gain  new  readers  with  contest  giveaway 
promotional  gimmicks.  “If  we  wanted  to 
spend  $150,000  to  $200,000  on  giveaway 
promotions,  sure  we  could  buy  more 
readers  but  it  would  only  be  short  term,” 
he  said. 

Collins  said  he  would  rather  improve 
the  look  and  content  of  the  paper  and 
pick  up  new  loyal  long-term  readers. 

“Within  the  last  month  or  two.  there 
have  been  some  subtle  graphic  changes 
in  the  paper,”  he  said.  “Nothing  drama¬ 
tic  has  been  done.  We  have  tried  not  to 
offend  our  loyal  readers  by  drastically 
changing  the  look  of  the  paper.” 

Martin  joined  the  News  American  in 
July  as  editor.  Executive  editor  Tom 
White  was  moved  over  to  a  new  position 
of  senior  editor  of  the  editorial  page  and 
it  will  be  his  responsibility  to  strengthen 
that  portion  of  the  paper. 

Martin,  who  has  worked  at  the  Miami 
Herald  and  New  York  Post  and  US 
Magazine  before  joining  the  News 
American,  named  Jon  Katz  managing 
editor.  Katz  is  a  former  editor  and  repor¬ 
ter  at  the  Washington  Post,  Philadelphia 
Inquirer  and  Boston  Globe  and  most  re¬ 
cently  worked  with  Martin  as  managing 
editor  of  US  Magazine.  Katz  replaced 
Steve  O’Neill  who  was  given  the  new 
title  of  assistant-to-the-editor.  O’Neill  is 


supervising  the  installation  of  the  new 
ATEX  production  system  which  will  re¬ 
place  a  Logicon  system  that  the  News 
American  has  used  for  the  past  five 
years.  ' 

Richard  Curtis  is  the  new  director  of 
graphic  arts  with  responsibility  for  the 
art  and  photo  departments.  A  former 
editor  and  designer  at  the  St.  Petersburg 
Times,  Charlotte  (N.C.)  Observer  and 
Miami  News,  it  will  be  up  to  Curtis  to 
graphically  change  the  News  American. 

One  of  the  things  Martin  wants  to  do 
editorially  is  more  “enterprise  report¬ 
ing.”  To  handle  this  he  has  hired  E)avid 
Holmberg,  a  former  reporter  at  the 
Washington  Star,  Chicago  Tribune  and 
Miami  News,  as  projects  editor.  In  this 
capacity,  Holmberg  will  be  in  charge  of  a 
team  of  reporters  that  will  put  together 
stories  that  look  beyond  the  surface  de¬ 
tails  that  come  out  of  public  meetings  or 
press  releases. 

Martin  has  also  restructured  the  city 
desk  and  the  news  desk.  He  has  created 
the  new  position  of  executive  news 
editor,  hiring  Chris  Brooks  of  the 
Springfield  (Mass.)  Union  to  fill  the  post. 
He  has  also  created  the  new  night  city 
editor  post  and  filled  it  with  Mitch  Vin- 
icor,  formerly  of  the  Springfield  (Mass.) 
Union,  New  York  Post,  Miami  Herald 
and  UPI  in  Europe. 

‘  Martin  feels  the  News  American  has 
not  covered  the  suburbs  around  Balti- 
;  more  “in  a  very  organized  way”  in  the 
past  and  has  thus  named  Bill  Hamilton  of 
the  Boston  Globe  as  Maryland  editor 
with  responsibility  for  suburban  and 
government  coverage. 

'  Martin  also  wants  to  “substantially 
improve”  the  News  American’s  cover- 
^  age  of  television  and  has  brought  in 
'  Steve  Reddicliffe  as  tv  writer.  Reddi- 
;  cliffe  comes  to  the  News  American  from 
the  Miami  Herald. 

Kathy  Kafer  has  been  named  food  wri- 

•  ter  as  Martin  seeks  to  improve  the  pa- 

*  per’s  food  section  and  Charles 
Trueheart,  a  book  editor  and  editorial 

'  writer  with  the  Greensboro  (N.C.)  Daily 
’  News,  has  been  named  book  editor  of  the 
News  American. 

^  In  two  weeks,  Russ  Brown,  former  as- 
^  sistant  sports  editor  of  the  Chicago  Snn 
Times  Pittsburgh  Post-Gazette,  will  join 
^  the  News-American  as  executive  sports 
^  editor. 

j  “We  have  a  lot  of  good  people  here 
^  already,”  said  Martin.  It  is  our  job  to 
^  bring  a  little  better  planning  and  organi¬ 
zation  to  the  paper.  To  enable  us  to  work 
I  better  as  a  team.” 

^  “What  I’ve  tried  to  do  is  to  make  the 
^  paper  reflect  the  city  better.  Baltimore  is 
p  a  city  that  has  been  revitalized.  I  want 
the  paper  to  reflect  this.”  Martin  said. 

'  On  the  advertising  and  circulation 
■  side,  Gunn  has  also  made  quite  a  few 
®  changes.  He  brought  in  Anthony  Catan- 
zaro  of  the  New  York  News  as  circula- 
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Mystery  group  seeks 
Cincinnati  Post 


By  Celeste  Huenergard 

After  some  seven  weeks  of  testimony 
and  7,000  pages  of  transcript,  the  hearing 
into  the  joint  operating  arrangement  be¬ 
tween  the  Cincinnati  Past  and  the  Cin¬ 
cinnati  Enquirer  ended  October  26. 

But  any  satisfaction  Judge  Donald 
Moore  might  have  derived  that  day  from 
bringing  down  his  gavel  on  a  final  ad¬ 
journment  was  forfeited  when  he  agreed 
to  a  Justice  Department  request  to  keep 
the  record  open  until  November  3. 

Following  vehement  objections  by 
E.W.  Scripps  attorneys,  the  antitrust  di¬ 
vision  had  hoped  to  present  a  private 
accountant  sometime  last  week  to  testify 
on  the  hotly  debated  incremental  cost 
analysis  issue. 

On  Tuesday,  however,  it  reported  that 
the  accountant  would  not  be  able  to  ap¬ 
pear  and  that  Judge  Moore  was  expected 
to  officially  close  the  record  the  follow¬ 
ing  day. 

Even  with  the  hearing  officially  in  ad¬ 
journment,  it  will  probably  be  March  or 
later  before  U.S.  Attorney  General  Grif¬ 
fin  Bell  hands  down  a  decision  in  the 
case. 

As  of  November  1 ,  antitrust  attorneys 
said  they  still  have  not  decided  what  po¬ 
sition  they  will  take  in  their  brief  on  the 
proposed  agreement.  Government  briefs 
as  well  as  those  from  the  applicants  and 
intervenors  are  scheduled  to  be  filed  by 
the  middle  of  December. 

The  Federal  proceeding's  final  week 
was  not  without  its  dramatic  moments. 

James  Ratliff,  a  former  Enquirer  vice- 
president  and  an  advisor  to  a  group  of 
Post  employees  interested  in  buying  the 
daily,  appeared  October  26  as  a  surprise 
w'itness  for  the  intervenors. 

The  66-year-old  Ratliff  testified  that  a 
group  of  “prominent,  well-to-do”  citi¬ 
zens  of  Cincinnati  may  be  willing  to  back 
an  employee  purchase  of  the  Post. 

But  Ratliff  refused  to  reveal  any  of  the 
backers’  names.  His  refusal  brought 
about  a  rare  moment  of  agreement  be¬ 
tween  Scripps  counsel  and  antitrust  at¬ 
torneys  as  they  both  moved  that  Ratliffs 
testimony  be  stricken  from  the  record. 

Opponents  to  the  application  believe  if 
they  can  produce  a  buyer  “ready,  willing 
and  able”  to  purchase  the  Post,  it  will 
contradict  Scripps  contentions  that  noth¬ 
ing  can  save  the  paper  from  failure  ex¬ 
cept  a  joint  operating  arrangement. 

Maintaining  the  same  position  they 
had  presented  before  Ratliff  first  ap¬ 
proached  the  stand,  the  attorneys  argued 
that  it  would  be  impossible  to  cross- 
examine  him  on  his  backers  and  their 
financial  capabilities  without  knowing 
who  they  are. 


Scripps  chief  counsel  Jonathan  E. 
Thackeray  said  he  was  present  when 
Ratliff  and  another  Post  employee  first 
met  with  Scripps  president  Edward  W. 
Estlow  on  the  matter  last  month,  and 
reported  that  both  men  said  they  had  no 
firm  commitments  and  also  refused  to 
name  their  backers  then. 

The  identity  of  the  backers  is  impor¬ 
tant,  Thackeray  stressed,  since  Estlow 
testified  previously  that  Scripps  would 
only  sell  to  a  person  with  a  newspaper 
background  and  a  history  of  community 
service. 

Opposing  at*orneys  argued  that  the 
Newspaper  Preservation  Act  gave  the 
judge  “a  certain  latitude”  in  receiving 
testimony. 

Moore  deliberated  the  question  over 
night  and  announced  the  next  day  that  he 
would  permit  Ratliff  to  testify,  citing 
Federal  rules  of  evidence  and  the  Attor¬ 
ney  General's  desire  that  the  record  be 
developed  as  fully  as  possible. 

When  Ratliff  finally  made  it  to  the 
stand,  he  testified  that  he  was  vicepresi¬ 
dent  of  the  Enquirer  from  1952  until  1955 
and  was  a  prime  mover  in  the  employee 
purchase  of  the  nespaper.  He  was  fired 
shortly  before  Scripps  became  its  major¬ 
ity  stockholder  in  1956. 

Ratliff,  presently  chairman  of  the 
board  of  Defense  Marketing  Services, 
Greenwich,  Conn.,  said  his  backers  had 
not  made  a  definite  offer  for  the  Post  and 
were  waiting  to  do  so  until  after  the  hear¬ 
ing  was  over. 

The  Post’s  present  state — “so 
thoroughly  denigrated  and  put  down  .  .  . 
in  this  hearing” — makes  it  necessary  for 
considerable  study  of  the  paper  and  ex¬ 
tensive  talks  with  its  executives  before  a 
specific  purchase  proposal  can  be  made, 
Ratliff  said. 

After  several  hours  of  tough  cross- 
examination,  the  witness  was  taken  ill  in 
his  lawyer’s  office  during  the  noon  re¬ 
cess  and  was  unable  to  return  im¬ 
mediately  for  the  afternoon  session. 

Scripps  counsel  and  government  at¬ 
torneys  took  the  opportunity  to  continue 
their  argument  that  Ratliff  s  testimony  be 
stricken. 

John  Ferguson,  an  attorney  for 
Scripps,  told  the  judge  he  did  not  like  the 
part  he  had  to  play  in  examining  “a  man 
of  advanced  years  under  such  cir¬ 
cumstances.” 

He  called  Ratliff  a  person  who  once 
had  dreamed  of  employee  ownership  of  a 
newspaper  and  is  attempting  to  “relive 
that  dream  now.” 

“But  Judge,  there’s  no  substance  to 
that  dream,”  Ferguson  insisted. 

Moore  did  not  relent,  however,  and 
when  Ratliff  made  it  back  to  the  stand 


late  that  afternoon,  Ferguson  produced  a 
column  the  witness  had  written  during 
the  early  1950’s  dealing  with  the  threat  of 
communism  following  his  “expose”  of 
local  communists  in  a  controversial 
series. 

Opposing  attorneys  were  on  their  feet 
immediately  objecting  to  the  line  of  ques¬ 
tioning. 

But  Ferguson  argued  that  the  column 
was  indicative  of  the  “nature  and  charac¬ 
ter”  of  the  editorial  integrity  of  the  pros¬ 
pective  buyers.  Scripps,  Ferguson  stres¬ 
sed,  would  never  place  its  newspaper  in 
“irresponsible  hands.” 

Opposing  attorneys  continued  to  pro¬ 
test  and  Moore  agreed  the  cross- 
examination  was  getting  out  of  hand. 

Post  circulation  director  Roger  Ruwe 
testified  October  23  that  he  was  forced 
last  year  to  hire  a  private  investigator  to 
learn  the  reasons  behind  the  poor  dis¬ 
tribution  of  the  Post’s  defunct  Sunday 
Shopper. 

Ruwe,  appearing  for  the  intervenors, 
said  the  Post  “could  have  done  better”  in 
1977  if  it  has  not  dedicated  so  much  time 
to  a  short-lived  Sunday  shopper  begun  in 
1977.  He  labeled  the  delivery  of  the 
shopper  “the  most  miscalculated  dis¬ 
tribution  fiasco  in  tri-state  history.” 

A  switch  from  adult  carriers  to  junior 
carriers  was  abandoned  in  1975,  Ruwe 
said,  partly  because  of  the  difficulty  en¬ 
countered  in  hiring  supervisors  for  the 
youngsters.  The  move,  prompted  by  the 
paper’s  circulation  losses,  also  proved 
unsuccessful  because  it  was  not  easy  to 
guarantee  potential  supervisors  a  future 
at  the  Post  after  the  joint  operating  plans 
were  announced  in  1975. 

When  antitrust  attorney  Gar  Hailing 
pointed  to  March  1978  ABC  figures  list¬ 
ing  discount  copies  for  the  Post  at  6,128 
and  52,564  for  the  Enquirer,  Ruwe  said 
the  Enquirer  figure  showed  an  awful  lot 
of  discounts. 

At  one  point  during  his  testimony, 
Ruwe  said  that  without  adverse  publicity 
from  the  on-going  hearing  and  with  a 
“very  costly  image  building  campaign,” 
he  might  be  able  to  bring  the  paper’s 
circulation  back  to  200,000. 

But  under  cross-examination  from 
Scripps,  Ruwe  agreed  that  he  had  pre¬ 
dicted  the  same  success  when  he  became 
circulation  director  in  1975,  and  the 
numbers  still  continued  to  drop. 

Ruwe  said  that  despite  an  average  of 
1,000  new  subscriptions  a  week.  Post 
circulation  continues  to  decrease  and  has 
stayed  ahead  of  the  Enquirer  only  be¬ 
cause  it’s  circulation  is  falling  faster  than 
the  Post’s. 

Cincinnati  Newspaper  Guild  president 
Ben  Schilmeister  and  Cincinnati  Interna¬ 
tional  Typographical  Union  president 
John  P.  Hennessey  testified  the  same 
day  on  labor  negotiations  that  preceded 
the  joint  operation  application. 

Both  witnesses  contend  that  the  Post 
made  no  effort  to  secure  cost  saving  con- 
(Continued  on  page  34) 
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Tentative  long  term  pact 
reached  with  N.Y.  pressmen 


A  tentative  six-year  agreement  was 
reached  this  week  between  striking  piess- 
men  and  management  negotiators  for  the 
New  York  News  and  New  York  Times. 

William  Kennedy,  head  of  the  press¬ 
men's  union  said,  however,  that  he 
would  not  call  a  ratification  meeting  of 
the  rank-in  file  members  until  final  con¬ 
tracts  were  reached  with  other  striking 
unions — the  paperhandlers,  machinists, 
mechanics  and  drivers.  Those  unions 
were  meeting  with  management  repre¬ 
sentatives  late  this  week. 

As  is  typical  with  most  union-manage¬ 
ment  agreements,  both  sides  called  it  a 
victory. 

Under  the  tentative  part,  the  1,508 
pressmen  at  the  News,  Times  and  New 
York  Post  are  guaranteed  jobs  for  six 
years.  In  return,  the  publishers  won  the 
right  to  reduce  the  pressmen’s  ranks 
through  attrition — in  other  words,  when¬ 
ever  a  pressman  retires  during  the  next 
six  years,  he  will  not  be  replaced.  The 
publishers  also  won  the  right  to  train 
the  number  of  men  assigned  to  a  press  to 
levels  similar  to  that  at  competing  subur¬ 
ban  papers  around  New  York  City. 

Manning  had  been  the  major  stumbling 
block  in  the  negotiations. 

it  was  then  decided  that  an  outside 
fact  finder  would  come  in  to  compare 
pressroom  manpower  levels  at  the  subur¬ 
ban  papers  with  that  of  the  New  York 
City  papers  to  determine  the  exact 
number  of  men  per  press.  It  was  agreed 
that  the  decision  would  be  binding  on 
both  sides. 

The  contract  protects  the  jobs  of  145 
pressmen  at  the  News  rotogravure  print¬ 
ing  plant  in  Queens,  N.Y.,  even  if  the 
plant  should  shut  down.  This  was  one  of 
the  stumbling  blocks  late  in  the  negotia¬ 
tions. 

The  agreement  does,  however,  protect 
the  jobs  of  96  pressmen  at  the  New  York 
Post  should  that  paper  fold.  Post  publish¬ 
er  Rupert  Murdoch  announced  last  week 
that  he  plans  to  start  a  morning  tabloid 
called  the  New  York  Sitn  and  there  has 
been  wide  spevulation  that  should  that 
paper  prove  viable,  Murdoch  would  shut 
down  the  afternoon  Post.  If  this  happens, 
the  Post  pressmen  are  not  guaranteed 
jobs  elsewhere. 

Other  points  in  the  agreement  are  that 
pressmen  will  not  do  the  work  of  junior 
pressmen  and  pressmen  are  guaranteed 
five  shifts  a  week  per  man. 

Wages  were  not  really  a  stumbling 
block  at  any  time  in  the  negotiations. 
Under  the  accord,  pressmen  will  get  $68 
in  wage  hikes  to  $400  a  week  over  the 
first  three  years,  with  increases  for  the 
second  three  years  to  be  negotiated  at  a 


later  date. 

Walter  Mattson,  vicepresident  and 
general  manager  of  the  Times  said  the 
publishers  were  “delighted”  over  the 
agreement.  “We  feel  the  conclusion  was 
reached  with  good  feeling.  We  are  em¬ 
barking  on  a  new  era  as  far  as  our  labor 
negotiations  are  concerned.” 

“Tm  glad  it’s  over,”  said  Kennedy. 
He  went  on  to  say  that  as  a  result  of 
the  agreement  reached,  “we  don’t  have 
a  Wasliinfiton  Post  in  New  York.”  He 
was  referring  to  a  strike  over  similar 
issues  a  few  years  ago  at  the  Washing¬ 
ton  Post  that  ended  in  defeat  for  the 
pressman’s  union. 

The  strike  was  in  its  13th  week.  While 
both  sides  were  hoping  that  the  News 
and  the  Times  would  begin  publishing 
by  Sunday  (Nov.  5)  a  spokesman  for  one 
of  the  paper’s  said  he  could  not  see  the 
papers  hitting  the  streets  until  Monday 
(Nov.  6)  or  Tuesday  (Nov.  7.) 

The  key  to  when  the  News  and  the 
Times  resumed  publishing  was  apparently 
in  the  hands  of  Douglas  LaChance,  head 
of  the  drivers  union.  Publishers  reached 
a  tentative  agreement  with  the  drivers 
union  in  April,  but  the  contract  was 
never  put  into  final  form  and  approved 
by  the  membership.  LaChance  was  also 
reportedly  demanding  that  the  papers  re¬ 
plenish  the  fund  that  pays  health  and 
welfare  benefits  to  his  members.  During 
the  strike,  the  company-funded  plan  was 
depleted  because  the  publishers  declined 
to  make  contributions  while  the  drivers 
were  not  working. 

LaChance  was  also  the  target  of  two 
lawsuits  being  prepared  by  managements 
of  both  the  News  and  the  Post.  The  Post, 
after  being  shut  down  for  eight  weeks  by 
the  strike,  withdrew  from  the  negotia¬ 
tions  and  signed  “me-too”  agreements 
with  several  of  the  unions.  The  paper  re¬ 
sumed  publication  on  October  5. 

The  Post  was  preparing  to  file  suit 
accusing  the  News  and  LaChance  of 
conspiring  to  block  the  emergence  of 
Murdoch’s  new  morning  paper — the  Sun. 
Murdoch  has  contended  that  LaChance 
refuses  to  deliver  the  Sun  until  the  News 
is  back  on  the  stands. 

The  News,  in  turn,  was  planning  to 
charge  the  Post  and  LaChance  with 
breach  of  contract  should  the  deliverers 
decide  to  distribute  the  Sun. 

Murdoch  had  earlier  charged  La¬ 
Chance  with  jeopardizing  the  future  of 
the  Sun  by  demanding  terms  in  a  con¬ 
tract  that  bordered  on  “highway 
robbery.” 

George  McDonald,  head  of  the  10 
union  member  Allied  Printing  Trades 
Council,  said  that  Murdoch’s  charges 


N.Y.  News  pressman 
charged  with  murder 

A  New  York  News  pressman,  out  of 
work  because  of  the  strike,  was  charged 
this  week  with  murdering  a  68-year  old 
man  during  an  alleged  burglary  attempt. 

Robert  Cupples,  41,  was  charged  with 
second-degree  homicide  and  robbery 
after  police  arrived  to  find  him  backing 
out  of  the  apartment  of  the  victim.  Police 
said  Cupples  was  holding  a  cane  and  that 
the  victim  had  been  struck  on  the  head. 

Cupples  has  been  employed  by  the 
News  for  18  years.  Fellow  pressmen  said 
he  had  been  receiving  food  stamps  in 
addition  to  $125  in  weekly  unemploy¬ 
ment  compensation  and  $70  per  week  in 
strike  benefits  during  the  strike  and  that 
he  had  not  complained  of  serious  finan¬ 
cial  problems. 


were  not  true.  He  said  LaChance  wants 
to  distribute  the  Sun  in  the  same  way  as 
his  union  distributes  the  Post — 75% 
direct  delivery  and  25%  through  whole¬ 
salers.  McDonald  said  Murdoch  was 
seeking  100%  delivery  of  the  Sun 
through  wholesalers.  “It’s  a  cheaper 
way  of  delivery,”  McDonald  said,  “and 
its  unfair  for  Murdoch  to  ask  for  a  con¬ 
cession  like  this  at  this  time.” 

A  spokesman  for  the  Post  denied  per¬ 
sistent  rumors  that  the  Post  will  close  if 
the  Sun  becomes  a  viable  newspaper. 

Strike  paper 
in  Wilkes-Barre 

Striking  employes  of  the  Wilkes-Barre 
(Pa.)  Times-Leader  are  publishing  a  daily 
newspaper  three  doors  away  from  the 
Times-Leader. 

Capital  Cities  has  continued  to  publish 
the  Times-Leader,  using  non-union  help 
and  reporters  flown  in  from  its  other 
papers  since  its  240  regular  editorial  and 
production  employes  set  up  picket  lines 
on  October  6. 

The  company  reported  circulation 
hovering  around  60,000,  down  from  the 
normal  69,000. 

Local  newspaper  stands  are  refusing 
to  sell  the  Times-Leader  and  carrier 
boys  will  not  deliver  it. 

The  Citizens  Voice,  the  strike  daily, 
claims  a  circulation  of  50.0(X). 

The  4  unions  involved  in  the  strike  are 
protesting  demands  by  Capital  Cities  to 
dismiss  anyone  without  arbitration  or 
grievance  procedures  as  well  as  the  right 
to  order  split  shifts,  in  which  an  employe 
could  be  made  to  work  in  the  morning, 
be  sent  home  and  then  return  in  the 
afternoon. 

No  settlement  is  in  sight,  union  spokes¬ 
men  said. 
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No  action  taken  by  SNPA 
on  proposed  paper  mill 


farmers  and  the  state  of  Mississippi.  The 
SNPA  group  employed  the  Little  firm  for 
its  own  feasibility  study.  It  has  asked  for 
another  report  within  the  next  month. 
Meanwhile,  no  long-term  commitments 
are  being  solicitated  from  prospective 
investors  or  customers. 

James  L.  Knight  of  the  Miami  Herald, 
chairman  of  the  newsprint  mill  study 
committee,  said  the  feasibility  report  un¬ 
derscored  several  problems  that  might  be 
encountered  but  none,  in  his  view,  could 
not  be  solved.  Other  publishers  com¬ 
mented  that  expansion  of  existing  mills 
might  minimize  the  need  for  entirely  new 
mills  at  a  great  cost. 


Hartford  Courant  board 
rejects  Cap  Cities  offer 


further  a  possible  sale  .  .  .” 

The  Downes  announcement  triggered 
even  more  rumors  of  offers  of  higher 
sums  from  Capital  Cities  plus  interest 
manifested  by  the  Gannett  Co.  (owner  of 
the  now-defunct  Hanford  Times  until 
1973),  Knight-Ridder,  Times  Mirror  Co., 
among  others. 

Downes  would  not  comment  on  latter. 


UNESCO  media  debate  underway 


Southern  Newspaper  Publishers  are 
taking  another  hard  look  at  a  proposal  to 
finance  a  newsprint  mill  in  Mississippi. 
The  cost  of  the  project  is  estimated  at 
$177  million  for  a  capacity  of  175,000 
tons  annually. 

Members  of  the  Southern  Newspapers 
Publishers  Association  this  week  heard  a 
preliminary  report  by  Arthur  D.  Little 
Inc.  research  consulting  engineers, 
which  gave  conditional  support  to  the 
development  of  the  mill  in  cooperation 
with  tree  farmers  in  northern  Missis¬ 
sippi. 

The  project  had  received  endorsement 
by  other  consulting  firms  retained  by  the 


The  Hanford  Coarant  is  not  about  to 
be  sold  immediately. 

President  Edmund  Downes  (October 
27)  announced  that  the  newspaper’s 
board  had  voted  to  reject  a  proposal  by 
Capital  Cities  Communications  Inc.  of 
$70,000,000  for  Connecticut’s  largest 
daily. 

The  board,  in  a  vote,  said  it  was  “not 
interested  at  this  time  in  discussing 


Soviet  Deputy  Foreign  Minister  Igor 
Zemskov  vigorously  defended  the 
Soviet-initiated  attempt  to  have 
UNESCO  issue  a  declaration  on  the 
mass  media. 

Attacking  Western  press  criticism  of 
the  plan,  Zemskov  said  U.S.  statistics 
showed  that  “in  one  Western  country’’ 
alone  there  are  300  pornographic 

Haggar  sponsors 
public  service  ads 

Haggar  Company,  manufacturer  of 
men’s  slacks,  sports  coats  and  vests,  is 
sponsoring  a  multi-media  campaign  de¬ 
signed  to  motivate  people  to  be  con¬ 
cerned  about  the  future  of  this  country 
and  to  participate  in  government  by 
electing  responsible  ofllcials. 

“I  Make  A  Difference,’’  is  the  cam¬ 
paign  slogan  developed  by  Tracy- Locke 
Advertising  and  Public  Relations,  Inc., 
Dallas,  for  use  in  newspapers,  radio  and 
television  as  well  as  for  thousands  of 
bumper  stickers,  lapel  buttons  and  post¬ 
ers. 

The  public  service  campaign  is  con¬ 
centrated  in  the  16  Southwestern  cities 
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magazines  and  300,000  children  being 
exploited  by  the  sex  trade. 

He  said  this  was  a  result  of  press  free¬ 
dom  as  practiced  in  the  West. 

Western  delegates  at  the  UNESCO 
meeting  in  Paris,  who  have  said  the 
proposed  declaration  could  infringe 
press  freedom,  called  for  either  a  con¬ 
sensus  or  shelving  of  it. 


where  Haggar  manufacturing  plants  are 
located.  Haggar  officials  hope  to  encour¬ 
age  other  business  leaders  to  take  part  in 
the  non-partisan  effort. 

The  campaign  includes  four  60-second 
commercials  covering  excessive  taxa¬ 
tion,  voter  apathy,  inflation  and  wasteful 
government  spending. 

There  is  also  a  full-page  newspaper  ad 
depicting  a  tearful  Uncle  Sam  with  the 
message:  “Nobody  Seems  To  Care 
Anymore.  Why  Should  1?" 

Similar  to  the  radio  commercials,  citi¬ 
zens  are  urged  to  use  their  votes  and 
their  voice  to  communicate  with  their 
elected  officials  and  tell  people  in  gov¬ 
ernment  what  they  think.  If  elected  rep¬ 
resentatives  aren’t  doing  the  job  the 
people  want,  Haggar  urges  individuals  to 
vote  someone  into  office  who  will. 


AP  APPOINTS— Dan  Perkes,  an 
executive  in  the  Associated  Press  gen¬ 
eral  office  in  N.Y.  since  1969,  has  been 
appointed  an  assistant  general  man¬ 
ager  of  the  news  cooperative,  Keith  Ful¬ 
ler,  president  and  general  manager, 
said.  Perkes  is  the  executive  in  charge 
of  AP  Newsfeatures  and  the  news 
cooperative's  commercial  picture  sub¬ 
sidiary,  Wide  World  Photos  Inc.  He  be¬ 
comes  the  fourth  AP  assistant  general 
manager. 

L.A.  Times  loses  bid  to 
dismiss  ad  complaint 

Whether  newspaper  ad  space  is  a 
commodity  and  subject  to  price-fixing 
restrictions  under  the  Robinson-Patman 
Act  and  other  Federal  Trade  Commission 
rulings  was  sent  back  to  the  FTC  on 
October  20  in  the  case  of  a  FTC  volume 
ad  discount  complaint  against  the  Los 
Anffeles  Times. 

According  to  published  reports.  The 
Times  argued  that  its  ad  space  is  not  a 
commodity  as  defined  in  Robinson-Pat¬ 
man  and  the  FTC  rules,  adding  that 
Judge  Laughlin  E.  Waters  should  take 
the  complaint  out  of  FTC’s  hands  and 
dismiss  it. 

Judge  Waters  rejected  the  Times’  con¬ 
tention,  stating  that  the  matter  had  not 
been  fully  exhausted  in  FTC  administra¬ 
tive  proceedings  and  thus  out  of  his 
jurisdiction. 

The  FTC  administrative  hearings  are 
viewed  as  a  major  test  of  the  legality  of 
discounts  for  heavy  advertisers,  and  are 
scheduled  to  begin  in  June  of  1979. 

Trenton  Times  names 
Story  &  Kelly-Smith 

Trenton  (N.J.)  Times  publisher,  B. 
Maurice  Sparby,  has  named  Story  & 
Kelly-Smith,  Inc.  as  national  advertising 
representative  effective  November  I, 
197S. 

The  Times’  new  representative  firm 
will  be  working  closely  with  Ken  Inman, 
advertising  director,  and  Dick  Smullen, 
newly  appointed  national  advertising 
manager. 
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Determining  the  vaiue 
of  a  new  subscription 


By  Lionel  S.  Jackson  Jr. 

I  feel  there  is  merit  in  trying  to  deter¬ 
mine  the  value  of  a  subscription. 

Picture  this  scenaro.  Enter  promotion 
manager  with  this  years  budget  request. 
He  says  he  has  the  best  scheme  in  years 
and  with  an  integrated  campaign  cover¬ 
ing  all  media  in  a  6  week  blitz  he’s  posi¬ 
tive  he  can  boost  circulation  by  3000. 
Great!  Now  give  me  the  bad  news.  The 
price  tag. 

He  says  he  only  needs  $150,000  for 
time  with  $25,000  for  creating  the  ads.  a 
small  contingency  for  carrier  prizes  and 
awards,  and  bonuses  for  the  district 
managers.  The  total  package  tops  out  at 
just  over  $200,000. 

Everyone  likes  gains,  but  I  like  you  are 
from  a  different  kettle  of  fish.  We're 
skeptical.  What  do  1  get  in  return?  What 
does  a  3000  gain  in  circulation  mean  to 
me  in  dollars?  Couldn’t  we  get  the  same 
results  with  $175,000  expenditure?  Or  if 
we  could  pickup  2000  gain  with  only 
$100,000  expenditure  wouldn’t  we 
probably  feel  that  we  have  spent  our 
money  more  efficiently.  We  spend 
money  on  every  facet  of  the  newspaper 
business.  Doing  so  we  make  decisions  on 
how  the  money  is  to  be  doled  out.  Yet 
without  an  ROl  study  it  is  difficult  to  set 
priorities. 

The  zero  based  budgeting  theory  tells 
us  that  we  should  rate  expenditures  in 
order  of  priority,  bite  off  as  many  expen¬ 
ditures  as  we  can  fund  with  our  budget. 
The  object  being  to  fund  those  projects 
which  give  the  greatest  return. 

Perhaps  it’s  time,  rather  then  compar¬ 
ing  this  years  promotion  budget  to  the 
last  few  years  as  our  only  frame  of  refer¬ 
ence,  that  we  consider  what  our  return  is 
in  dollars,  not  Just  circulation.  Before 
describing  what  might  be  a  workable  ap¬ 
proach  1  would  like  to  run  through  some 
of  the  parameters  that  make  this  question 
so  complex. 

There  is  no  question  that  most  of  us 
would  pay  almost  any  price  to  maintain 
our  present  circulation  figures. 

Our  morning  paper  the  Journal 
Courier  ran  a  campaign  which  boosted 
circulation  from  29,000  to  32,000  or  a 
gain  of  3000.  We  spent  $200,000  on  the 
project.  If  we  gross  150  per  issue  and 
publish  5  days  a  week  it  would  take  88 
weeks  to  return  our  initial  investment 

(Lionel  S.  Jackson  Jr.,  vicepresident- 
treasurer,  New  Haven  (Conn.)  Register 
and  Journal-Courier,  made  this  presenta¬ 
tion  at  the  annual  meeting  of  Institute  of 
Newspaper  Controller  and  Finance  Offic¬ 
ers,  October  17.) 


through  circulation  revenues  for  that 
.3000  gain.  I’m  assuming  that  we  will  re¬ 
tain  all  of  the  .3000  gain,  but  our  averages 
show  that  we  will  loose  about  one  quar¬ 
ter  of  that  in  the  first  year.  This  further 
lengthens  the  ROl  period. 

The  American  Press  Institute  con¬ 
ducted  an  informal  survey  of  30  newspa¬ 
pers  and  found  that  in  gaining  65.729 
they  spent  $3,702,402. 

The  56  week  figure  is  the  average  that 
those  papers  paid  for  a  new  order  in  dol¬ 
lars.  Further  details,  such  as  gross  price 
per  issue  and  sale  days  needed  to  deter¬ 
mine  what  rate  of  return  that  represents 
were  not  available.  This  approach  fails  to 
take  into  account  advertising  revenue 
and  therefore  does  not  fully  answer  our 
question,  but  it  begins  to  shed  some  light 
on  a  possible  solution. 

To  further  complicate  our  problem  we 
have  to  consider  that  to  some  degree 
every  new  innovation  in  the  editorial  de¬ 
partment  is  geared  to  satisfying  the  needs 
of  the  readership  market.  These  im¬ 
provements  have  a  bearing  on  circula¬ 
tion.  We  all  share  the  frustrations  of  try¬ 
ing  to  account  for  expenses  in  the  edito¬ 
rial  department.  When  you  think  you 
have  a  valid  argument  for  why  they 
should  not  add  3  suburban  reporters  to 
the  staff  they  begin  to  talk  about  com¬ 
mittment  to  the  community,  the  public’s 
right  to  know,  and  the  overall  responsi¬ 
bility  of  the  newspaper.  Even  to  attempt 
to  factor  editorial  costs  into  the  equation 
would  be  suicide.  If  we  are  to  find  a 
bench  mark  for  the  value  of  a  subscrip¬ 
tion  lets  leave  editorial  alone.  The  Ivory 
Tower  still  stands. 

This  parameter  deals  with  the  ability  of 
your  newspaper  to  draw  advertising  from 
the  local  and  national  market.  As  your 
circulation  expands  you  attract  more  ad¬ 
vertising.  Advertising  of  this  sort  must 
factor  in  somewhere  when  considering 
the  value  of  a  new  subscription.  The 
question  is  where  and  how  much.  Your 
ad  director  cannot  do  much  with  a  few 
percent  gain  in  circulation  each  year. 
Take  away  the  increasing  cost  of  news¬ 
print  as  an  excuse  to  raise  rates  and  he 
would  want  significent  increases  before 
he  would  raise  rates  on  circulation  alone. 

Our  ad  director  wouldn’t  feel  “com¬ 
fortable”  raising  the  rates  of  our  30,000 
morning  paper  on  the. merits  of  circula¬ 
tion  gain  only  until  it  reached  50,000.  Not 
only  that  but  chances  are  he  has  a  few 
locations  where  he  would  prefer  circula¬ 
tion  gains.  Is  it  within  a  15  mile  radius  of 
the  center  of  town?  No.  Within  a  15  mile 
radius  of  the  nearest  Sears.  So  much  for 
the  value  of  circulation  in  relation  to  it’s 
ability  to  draw  more  advertising. 


We  have  seen  that  some  papers  write 
in  excess  of  50%  of  their  circulation  in 
new  orders  each  year.  Duplication  arises 
when  some  of  those  new  orders  are 
really  vacation  restarts.  Or  when  some¬ 
one  moves  a  few  streets  away.  You  can 
be  sure  especially  if  there  is  a  campaign 
going  on  that  you  will  pay  for  those  sub¬ 
scriptions  even  though  they  are  current 
readers.  We  did  a  home  delivery  cam¬ 
paign  which  produced  good  results  until 
we  noticed  that  street  sales  had  declined. 
Our  total  circulation  remained  the  same. 

It  is  very  difficult  for  circulation  mana¬ 
gers  to  tell  when  they  are  being  had. 

Even  10  year  old  Johnny  will  turn  in 
false  stops  the  week  before  the  campaign 
so  that  he  can  show  gains  during  it. 

Saturation  should  be  mentioned  here. 
The  New  Haven  Register  is  delivered  to 
over  74%  of  the  households  in  the  greater 
New  Haven  area.  Saturation  does  not 
pose  that  much  of  a  problem  because  we 
are  able  to  target  through  sampling  our 
sales  drives.  To  some  degree,  though, 
circulation  promotion  advertising  does 
reach  current  readers  and  is  wasted  as 
far  as  new  sales  are  concerned. 

A  few  years  ago  there  was  a  simplistic 
way  to  approximate  the  value  of  a  news¬ 
paper,  and  conversely  the  value  of  a  sub¬ 
scription.  A  figure  which  seemed  to  av¬ 
erage  from  $200  to  $260  was  multiplied 
times  the  total  circulation  and  presto  the 
figures  you  came  up  with  equals  the 
market  value  of  the  newspaper  as  a 
whole. 

1  have  taken  some  recent  sales  over 
the  last  few  years  and  there  does  not 
seem  to  be  much  of  a  pattern.  Ellen  Sac- 
har  who  is  with  Paine  Webber,  Jackson 
Curtis  Inc.  said  that  “circulation  is  used 
less  and  less  in  valuations.  In  fact,  when 
looking  at  newspaper  stocks,  circulation 
gain  or  losses  do  not  really  effect  the 
value  of  that  stock.” 

Robert  Bonagura  in  an  article  for  the 
Newspaper  Controller  gives  his  opinion 
concerning  the  circulation  factor  “Not 
long  ago,  one  could  almost  predict  total 
selling  price  by  multiplying  circulation 
by  200,  for  profitable  operations,  and  by 
100  for  not-so-profi table  enterprises.” 
This  too  has  changed. 

In  recent  months  we’ve  seen  a  small 
chain  sell  for  $500  per  subscriber  and  an 
independent  for  over  $1,000  per  sub¬ 
scriber.  These  are  extremes,  because 
nine  others  ranged  from  a  low  of  $65  a 
subscriber  to  a  high  of  about  $320. 

So  perhaps  the  old  $100  to  $200  range 
I  is  still  a  fair  guide.”  Yes  perhaps  Mr. 

Bonagura  is  right  and  these  figures  are  a 
t  fair  guide,  but  1  don’t  believe  for  our 
purposes  a  calculation  based  on  market 
value  will  give  us  the  value  of  a  subscrip- 
f  tion  that  we  are  looking  for. 

;  In  researching  alternatives  I  did  come 
across  a  study  that  Advertising  Age  does 
;  each  year.  They  survey  all  newspapers 
(Continued  on  page  15) 
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and  list  all  advertising  and  promotion  as 
a  percent  of  sales.  In  their  Sept.  18,  1978 
edition  for  the  period  1977  they  list 
Newspaper  Advertising  and  promotion 
as  being  0.9X'  of  sales.  They  also  list  all 
advertising  and  promotion  as  being  4.6% 
of  Gross  Profit  Margins.  We  have  looked 
at  our  figures  and  find  0.9%  of  sales  to  be 
relatively  close  to  what  we  have  spent  on 
promotion,  but  if  we  compute  4.6%  of 
gross  profit  margins  the  result  is  on  the 
low  side.  Because  their  figures  are  aver¬ 
ages  of  the  total  newspaper  universe  this 
alternative  only  serves  as  a  vague  bench 
mark. 

Warren  Abrams,  circulation  promo¬ 
tion  manager  for  the  New  York  Times  has 
developed  an  equation  for  determining  a 
new  order’s  net  worth  to  the  newspaper. 

The  handout  you  received  at  the  begin¬ 
ning  of  the  session  illustrates  the  for¬ 
mula.  First  figure  out  what  percentage 
circulation  contributes  to  total  revenue. 
Lets  assume  20%.  Determine  a  factor 
which  represents  your  circulation  rev¬ 
enue's  relation  to  your  total  revenue  by 
dividing  the  percentage  into  100.  In  our 
example  the  factor  would  be  5.  Now  de¬ 
termine  your  gross  circulation  revenues 
per  year  by  multiplying  your  gross  rev¬ 
enue  for  each  edition  times  its  sale  days. 

.10  X  312  =  31.20  mornings 
.38  X  52  =  19.76  Sunday 

Multiply  each  figure  by  the  factor  5 
and  add  those  sums  together. 

5  X  31.20  =  156.00 
5  X  19.76  =  98.80 

254.80 

The  result  is  the  total  worth  to  your 
company  of  a  new  order.  This  approach 
does  factor  in  both  circulation  and  adver¬ 
tising  revenue  into  the  figures. 

The  figure  seems  high  but  if  we  were 
able  to  factor  in  editorial  costs,  total 
promotion  dept,  costs,  total  circulation 
department  costs  for  a  specific  campaign 
and  divide  those  by  the  true  number  of 
new  readers  we  have  signed  up  we  might 
find  that  it  is  realistic. 

Perhaps  this  figure  combined  with  the 
rough  bench  marks  we  have  from  the 
Advertising  Age  study  will  help  us  to 
determine  what  is  reasonable  from  a 
promotion  point  of  views.  Keep  in  mind 
we  should  perhaps  use  a  relatively  short 
ROl  time  period,  say  perhaps  I  year, 
when  determining  what  we  would  be 
willing  to  spend  on  the  circulation  drive. 

So  enough  of  the  facts  and  figures. 
Here’s  what  some  of  our  colleagues  say 
about  the  subject. 

One  general  manager  of  a  chain  news¬ 
paper  put  it  this  way.  “Corporate  is  in¬ 
terested  in  two  things,  circulation  and 
the  bottom  line.  They  set  no 
“guidelines.’’  Was  he  interested  in  the 
value  of  a  subscription?  No.  Does  he 
have  a  budget  for  promotion?  No. 

Bob  Hartman,  publisher  of  the  Pittsburff 
Press,  said  “All  business  is  local.”  He  felt 
averages  would  have  no  meaning  be¬ 
cause  of  the  large  diversity  of  situations. 
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A  paper  which  is  in  2nd  place  in  a  very 
competitive  market  said  I’d  pay  $17  for  a 
subscription,  but  100,000  wouldn’t 
change  my  share  of  advertising. 

A  report  from  the  recent  INPA  meet¬ 
ing  indicates  there  was  no  interest  at  all 
from  that  group  in  finding  out  how  much 
they  should  spend  to  gain  a  subscription. 

Our  promotion  director  prefers  the 
task  force  approach.  “You  figure  out 
what  you  have  to  do  and  you  spend  what 
you  have  to  get  the  job  done” 

It  is  an  attitude  I  think  we  should  be 
wary  of.  There  is  no  incentive  for  him  to 
produce  the  desired  results. 

1  suggest  this  .  .  .  Figure  what  the 
value  of  your  subscription  is,  and  then 
what  you  would  be  willing  to  pay  for  it 
and  put  the  pressure  on  your  promotion 
manager  to  produce  the  desired  results. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


One 

Year 

11/1  10/25  Ago 

Altihated  Publications  (AMEX)  .  18'2  18'/i  IS's 

Blue  Chip  Stamps  (OTC)  .  20^4  21%  16'2 

Combined  Comm.  Corp  (NYSE)  .  27^/2  30%  23^8 

Capital  Cities  Comm.  (NYSE)  .  40%  41%  52 

Cowles  Comm.  (NYSE)  .  17Vb  19%  IS^s 

Dow  Jones  (NYSE)  .  32'%  34'%  29'4 

Gannett  (NYSE)  .  41%  42'2  36'2 

Gray  Comm.  (OTC)  .  22  23  12' 2 

Harte-Hanks  (NYSE)  .  18%  21  21 

Jefferson  Pilot  (NYSE)  .  29%  29»4  2914 

Knight-Ridder  (NYSE)  .  23'/4  26%  26' s 

Lee  Enterprise  (NYSE)  .  30'2  31%  31% 

Media  General  (AMEX)  .  19%  19%  19'b 

Media  Investment  (OTC)  .  57'/'4  57  N  A 

Multimedia  (OTC)  .  25' 2  25%  24' 2 

New  York  Times  (AMEX)  .  28'%  28'2  18'% 

Panax  (OTC)  .  8  8  NA 

Post  Corp.  (Wise)  (OTC)  .  3(P/4  31%  22 

Quebecor  (AMEX)  .  9' 2  9%  5% 

Soulham  Press  (CE)  .  25' 2  25'/b  20 

Stauffer  Communications  23'2  23%  NA 

Thomson  Newspapers  (CE)  .  14'%  14  12 

Time  Inc  (NYSE)  .  42  43'2  32'.b 

Times  Mirror  (NYSE)  .  29'2  29'%  22% 

Toronto  Sun  (CE)  .  13%  13'2  NA 

Torstar(CE)  .  17'%  17'/b  12'2 

Washington  Post  (AMEX)  .  44'.2  44  29 

SUPPLIERS. 

Abitibi  (CE)  .  17'.  2  17Vb  8'% 

Addressograph  Multi.  (NYSE)  .  2218  22  13'8 

Altair  (OTC)  .  3'/2  3'/8  2'  2 

Berkey  Photo  (NYSE)  .  4%  6'2  3'4 

Boise  Cascade  (NYSE)  .  27  29' 2  26'% 

Carrier  Corp.  (NYSE)  .  21'.2  24'/2  N  A 

Compugraphic  (NYSE)  .  3214  34'/2  37'% 

CompuScan  (OTC)  .  5%  5'/2  S'! 

Crown  Zellerbach  (NYSE)  .  32%  34V8  33' 2 

Cutler-Hammer  (NYSE)  .  57'/8  58i8  28' 2 

Digital  Equipment  (NYSE)  .  45'%  46'%  43'% 

Domtar  (AMEX)  .  18'%  18'%  125.8 

Dow  Chemical  (NYSE)  .  26'%  26' 2  28% 

Dymo  (NYSE)  .  30'%  30'%  11% 

ECRM  (OTC)  .  4'/2  4'%  2'% 

Eastman  Kodak  (NYSE)  .  56',%  59%  58% 

Eltra(NYSE)  .  25  28  23' 2 

Georgia  Pacific  (NYSE)  .  27  2T,!  2618 

Grace.  W.R.  (NYSE)  .  31%  31'%  25% 

Great  Lakes  Paper  (CE)  .  34'%  34  21% 

Great  No.  Nekoosa  (NYSE)  .  34'%  34  25% 

Harris  Corp.  (NYSE)  .  31'%  31'%  36 

Hunt  Chem.  (NYSE)  .  12'%  12%  11% 

International  Paper  (NYSE)  .  41  41'%  40'% 

Itek  Corp.  (NYSE)  .  . .  19'%  19'%  14% 

Kimberly  Clark  (NYSE)  .  44%  45'%  40 

LogEtronics  (OTC)  .  14'%  14'%  5% 

Logicon  (AMEX)  .  11'/2  11%  12'% 

MacMillan,  Bloedel  (CE)  .  22'%  23  17 

Minnesota  Mm.  and  Mfg.  (NYSE)  ...  58  58'%  48'% 

Rockwell  Inti.  (NYSE)  .  34  34'%  30'% 

St.  Regis  (NYSE)  .  31  31'%  N/A 

Southwest  Forest  Ind.  (NYSE)  .  12%  13  8 

Sun  Chemical  (NYSE)  .  23'%  23'%  19'% 

Wood  Industries  (AMEX)  .  9%  9'%  4 

White  Consolidated  (NYSE)  .  18%  19  201% 


Hearst  competition 
opens  for  19th  year 

The  William  Randolph  Hearst  Founda¬ 
tion  announced  the  opening  of  its 
nineteenth  annual  Journalism  Awards 
Program  on  the  campuses  of  72  colleges 
and  universities  throughout  the  country. 

ITie  program,  which  offers  $87,7.50  in 
scholarships  and  grants  during  the 
academic  year,  is  conducted  by  the 
foundation  in  the  public  interest,  in  order 
to  provide  support,  encouragement  and 
assistance  to  education  in  journalism  at 
the  university  level. 

Through  a  series  of  competitions  in 
both  writing  and  photojournalism,  jour¬ 
nalism  administrators  of  participating 
members  of  the  American  Association  of 
Schools  and  Departments  of  Journalism, 
may  submit  the  best  of  undergraduate 
journalism  students’  published  articles 
and  photographs  for  professional  evalua¬ 
tion  by  the  judges. 

Journalists  who  will  serve  as  judges  in 
the  writing  category  this  year  are 
Michael  Gartner,  editor  of  the  Des 
Moines  Register  and  Tribune Robert 
Haiman,  executive  editor  of  the  St. 
Petersbiii}’  Times',  William  Woesten- 
diek,  executive  editor  of  the  Arizona 
Daily  Star',  and  Carol  Sutton,  assistant  to 
the  publisher  of  the  Conrier-Jonrnal  and 
Louisville  Times,  honorary  judge. 

Judging  the  photojournalism  competi¬ 
tions  are  Robert  E.  Gilka,  director  of 
photography  for  National  Geof>rapliic 
magazine;  Gary  Settle,  staff  photo¬ 
grapher  for  the  New  York  Times',  and 
Richard  Sroda.  director  of  photography 
for  Gannett  Rochester  Newspapers. 

The  Program  is  composed  of  six 
monthly  writing  competitions  and  one 
photojournalism  contest,  with  champ¬ 
ionship  finals  in  both  divisions. 

Ten  student  scholarships  will  be 
awarded  in  each  of  the  six  monthly  writ¬ 
ing  contests,  and  matching  grants  made 
to  the  schools  these  students  attend. 
Finalists  will  be  selected  from  among  the 
monthly  award  winners  to  participate  in 
the  National  Writing  Championship  in 
May. 

Photojournalism  finalists  will  be 
selected  from  among  the  entrants  in  the 
semifinal  round  of  the  competition.  Ten 
scholarships  and  grants  will  be  awarded 
in  this  division. 

Royster  to  receive 
top  Silurian  Award 

Vermont  Royster,  editor  emeritus  and 
columnist  of  the  Wall  Street  Joarnal  and 
a  director  of  Dow  Jones,  will  be  awarded 
the  25-Year  News  Achievment  Award  by 
the  Society  of  the  Silurians,  November 
13  at  the  Society’s  annual  Fall  dinner  at 
the  Riverboat,  Newton  H.  Fulbright, 
president  of  the  society  announced. 
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Seagrams  reacts  favorably 
to  Million  Market  pitch 


Million  Market  Newspapers  has  de¬ 
veloped  “a  sizeable  amount  of  business” 
as  a  result  of  its  numerous  presentations 
to  the  Seagram  Company  and  other 
major  distillers,  according  to  MMN  pres¬ 
ident.  Joseph  R.  Buell.  Jr.  He  would  not 
comment  on  any  specifics. 

In  early  July.  Million  Market  Newspa¬ 
per.  a  cooperatively  owned  newspaper 
advertising  sales,  and  marketing  firm, 
made  the  first  of  its  presentations  based 
on  data  formulated  from  the  Simmons 
Market  Research  Bureau  to  the  top  man¬ 
agement  of  Seagrams,  which  is  estimated 
to  spend  over  $.S()  million  a  year  in  adver¬ 
tising. 

The  aim  of  the  presentation  was  to 
stem  the  loss  of  newspaper  advertising 
from  Seagrams  and  other  major  advertis¬ 
ers  of  liquor  products. 

Spending  approximately  $20.(KM)  for 
the  Simmons  study.  Buell  said.  Million 
Market  Newspapers  hope  to  make  up  for 
“a  lack  of  acceptable  research  to  docu¬ 
ment  the  advertising  possibilities  of 
major  newspapers  in  relation  to  other 
media”,  namely  network  and  spot  televi¬ 
sion.  magazines  and  radio. 

By  "re-kindling  an  interest  in  newspa¬ 
per  advertising”.  Buell  said.  Million 
Market  Newspapers  has  "arrived  to  the 
point  where  we've  made  several  sales. 
We  have  also  gotten  requests  for  return 
presentations."  Plans  are  underway. 
Buell  said,  to  make  similar  presentations 
based  on  Simmons  data,  to  other  key 
areas  of  newspaper  advertising,  such  as 
food,  tobacco  and  new'  car  sales. 

Connie  Weiner,  advertising  director 
for  the  Seagram's  Company,  said  that 
Seagram's  still  maintains  its  policy  of  not 
advertising  in  ROP  newspapers,  which  it 
does  not  plan  to  change,  though  it  has 
been  using  Sunday  newspaper  supple¬ 
ments.  In  an  interview  two  weeks  ago. 
Weiner  stated  that  newspapers  "failed  to 
provide  the  kind  of  positioning  that  na¬ 
tional  advertisers  wanted",  adding  that 
"local  advertisers  are  getting  the  advan¬ 
tage.”  Seagram  advertisements  do  ap¬ 
pear  in  Parade  and  the  New  York  Times 
Sunday  Magazine. 

Another  factor  in  Seagram's  intention 
to  pull  out  of  newspaper  is  the  four-color 
reproduction  quality  available  in 
magazines.  According  to  an  executive  at 
Warwick.  Welsh  &  Miller.  Seagram's 
also  considered  magazine's  ability  to 
target  their  market  and  their  national 
reach  in  deciding  over  newspapers. 

"I  think  it's  a  myth."  Buell  said  of 
such  objections  to  newspaper  advertis¬ 
ing.  "Positioning  in  magazines  is  some¬ 
times  awful.  Every  fifth  page  in  Playboy 
is  liquor  advertising.  Big-city  newspa¬ 


pers  advertising  is  nowhere  near  that 
kind  of  clutter.” 

Supermarket  closing 
cuts  ad  revenue 

Food  Fair  Inc.,  of  Philadelphia. 
Pennsylvania,  announced  this  week  the 
closing  of  89  of  its  Pantry  Pride  and  Hills 
supermarkets  in  New  York  and  Connec¬ 
ticut.  resulting  in  a  loss  of  approximately 
$1,200,000  annually  in  local  newspaper 
advertising. 

According  to  Fred  Roll.  New  York  re¬ 
gional  director  of  advertising  sales  and 
promotion,  “about  $l(K).000  a  month” 
was  spent  on  newspaper  advertising  in 
the  area,  amounting  to  609^  of  the  re¬ 
gional  budget,  with  the  rest  used  for  cir¬ 
culars. 

On  October  2.  Food  Fair  filed  for  pro¬ 
tection  from  bankruptcy  under  Chapter 
Xi  in  Southern  District  Court  in  New 
York.  This  law  provides  for  protection  of 
a  company's  assets  by  the  courts,  while 
arrangements  are  made  to  pay  the  ac¬ 
cumulated  debts.  At  that  time.  Food  Fair 
said  that  it  had  no  plans  of  closing  any  of 
its  stores,  though  it  did  agree  privately 
with  its  debtors  to  close  the  New  York 
and  Connecticut  stores,  reportedly  los¬ 
ing  money.  Of  the  89  closed  stores,  35 
were  Pantry  Prides  in  New  York.  12  in 
Connecticut  and  42  were  Hills  in  New 
York,  employing  an  estimated  3,700 
people. 

Food  Fair  has  348  remaining  stores 
operating  in  Philadelphia.  Baltimore, 
Miami  and  Jacksonville,  and  also  owns 
79  J.M.  Fields  discount  stores.  Nation¬ 
ally,  Food  Fair  spend  the  majority  of  its 
advertising  budget  on  newspapers,  an  es¬ 
timated  $20  million,  according  to  latest 
figures.  A  spokesman  for  Food  Fair  said 
that  there  were  no  plans  to  close  any  of 
the  remaining  stores. 


Agency  wins  award 
for  ad  supplement 

Union  Electric’s  newspaper  supple¬ 
ment  concerning  energy  efficiency  has 
been  awarded  a  merit  certificate  by  the 
American  Advertising  Federation’s 
Ninth  District. 

The  eight-page  4-color  insert  was 
selected  for  recognition  at  the  Ninth  Dis¬ 
trict’s  annual  ad  competition  held  re¬ 
cently  in  Lincoln,  Nebraska. 

The  supplement  provides  consumers 
with  energy-saving  information  such  as, 
what  the  “R-Factor”  is  in  insulation  and 
how  it  effects  heat  flow;  how  a  heat 
pump  operates  to  both  heat  and  cool;  and 
how  to  protect  a  home  against  energy 
loss  by  caulking  and  weather  stripping 
windows  and  doors.  Also  included  are 
money-saving  tips  on  ways  to  prevent  a 
furnace  or  air  conditioner  from  working 
harder  than  necessary. 

BHN  Advertising,  St.  Louis,  pro¬ 
duced  the  Union  Electric  supplement, 
which  was  inserted  in  eighteen  Missouri 
newspapers,  two  in  Illinois,  and  one  in 
Iowa,  covering  the  Union  electric  ser¬ 
vice  area. 

Family  Weekly  names 
two  ad  managers 

Two  management  appointments  have 
been  announced  at  Family  Weekly  by 
Patrick  M.  Linskey,  executive  vice 
president/sales. 

L.  Regis  (Reg)  Peloquin  has  been 
named  manager  of  mail  order  advertising 
sales.  Peloquin  joined  Family  Weekly  in 
June  1977  from  Parade.  His  wife,  Flor¬ 
ence  Peloquin,  is  mail  order  ad  manager 
at  Woman’s  Day. 

James  B.  Powers  has  been  named 
eastern  advertising  sales  manager. 

Powers  joined  Family  Weekly  in  1974 
as  an  account  supervisor.  Previously,  he 
had  been  with  American  Home  as  east¬ 
ern  manager.  Parade,  and  Procter  and 
Gamble. 


Newspaper  ad  revenues  soar 
to  $9  million  in  9  months 


Advertising  in  daily  newspapers 
amounted  to  $9  billion  in  the  first  nine 
months  of  1978,  up  15.1%  over  the  same 
period  last  year,  according  to  the  News¬ 
paper  Advertising  Bureau,  Inc.  The  Sep¬ 
tember  gain  came  to  9.9%. 

Increases  by  major  classification  were: 
classified,  up  20.6%  in  September  and 
21.3%  for  the  nine  months;  retail,  up 
6.3%  in  September  and  13.3%  for  the 
nine  months,  and  national,  up  3.1%  in 
September  and  8.9%  for  the  nine 
months. 


For  the  first  three  quarters  of  1978,  | 
classified  advertising  in  daily  newspa-  \ 
pers  came  to  nearly  $2.9  billion;  retail,  > 
exceeded  $4.8  billion,  and  national^ 
amounted  to  nearly  $1.3  billion.  | 

These  Bureau  estimates  take  into  ac-  \ 
count  the  strike  against  three  major  New  j 
York  City  newspapers  which  was  in  ef-  j 
feet  the  entire  month. 

The  Bureau  bases  its  estimates  of 
newspaper  advertising  on  measurements 
by  Media  Records,  Inc.  in  its  index 
cities,  plus  other  data. 
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Mercedes-Benz  curtails  ads  in  newspaper 


By  Tom  Maier 

Mercedes-Benz  of  North  America, 
Inc.  has  decided  to  discontinue  its  esti¬ 
mated  $3.5  million  in  national  newspaper 
advertising  due  to  “irresponsibility”, 
according  to  Tom  Sassos  who  handles 
the  account  for  Ogjlvy  &  Mather. 

According  to  Sassos,  “several  news¬ 
papers  were  very  irresponsible”  in  their 
dealings  with  Mercedes-Benz,  which 
placed  ads  140  newspapers  top  markets. 
Prior  to  the  decision  by  Mercedes-Benz, 
newspapers  made  up  one-half  of  the  en¬ 
tire  advertising  budget,  Sassos  said.  This 
money  will  now  be  spent  in  spot  televi¬ 
sion  advertising,  he  stated. 

Mike  Gallen,  the  spokesman  for 
Mercedes-Benz,  confirmed  that  the 
company,  a  newspaper  advertiser  since 
1966,  was  dropping  out  of  major  market 
newspapers  as  of  September  1. 

Gallen  cited  two  reasons:  the  de¬ 
cision  to  use  spot  television  for  “effi¬ 
ciency”  and  the  unhappiness  with  the 


“inconsistent  and  poor  reproduction 
quality  in  newspapers.”  Giillen  said  that 
Mercedes’  409  dealers  will  continue 
newspaper  advertising  locally. 

The  reproduction  quality  in  a  number 
of  newspapers  was  so  poor,  Sassos  said, 
“we  couldn’t  even  read  them.”  Despite 
newspaper  costs  of  as  much  as  $150,000 
a  day,  Sassos  said,  many  newspapers 
“wouldn’t  even  send  us  a  tear  sheet.” 

The  Mercedes-Benz  newspaper  ads, 
many  ad  observers  say,  were  classic  in 
the  long  copy  style  made  famous  by 
David  Ogiivy.  In  the  Mercedes  ads,  Sas¬ 
sos  said,  the  agency  “hasn’t  deviated 
from  heavy  copy”,  which  are  featured  in 
the  Mercedes  ads  appearing  in 
magazines.  Ogiivy  wrote  the  copy  for 
many  of  the  ads. 

In  the  ten  years  the  company  has  ad¬ 
vertised  in  newspapers,  the  product  itself 
has  changed.  According  to  Sassos.  a 
Mercedes-Benz  in  1970  cost  approxi¬ 
mately  $7,000,  well  within  the  range  of 
many  upper  middle-class  families.  At 


that  time.  Sassos  said,  “newspapers 
made  a  great  deal  of  sense  then.” 

Now,  Mercedes  run  around  $22,500  in 
cost,  making  the  price  out  of  reach  for 
the  vast  majority  of  newspaper  readers. 
Thus,  according  to  Sassos,  Ogily  & 
Mather  decided  that  they  must  be  “more 
select”  in  where  they  place  their  adver¬ 
tising.  Thus,  for  Sassos,  the  decision  to 
leave  newspapers  was  twofold,  based 
upon  the  changing  market  for  Mercedes 
as  well  as  the  irresponsibility”  of  the 
newspaper  advertising  field. 

Sassos  estimated  that  he  dealt  with 
10-12  ad  reps  from  newspapers.  Within 
the  last  year,  he  said,  he  had  approached 
two  representatives  from  the  Newspaper 
Advertising  Bureau  about  placing  a 
“sizeable”  amount  of  new  cigarette  ad¬ 
vertising  in  newspapers.  According  to 
Sassos,  when  he  asked  about  island  units 
and  flex-form  advertising,  “the  two  guys 
from  NAB  laughed,  they  said  it  was  im¬ 
possible.”  He  decided  to  place  the 
cigarette  account  into  magcizines. 


Market  analysis  by  computer  boosts  sales 


By  Cyndi  Sykes 

Stores  in  the  Norfolk,  Va.  area  have 
increased  their  sales  by  using  a  per¬ 
sonalized  market  analysis  prepared  for 
them  by  the  Virginian-Pilot  and  the 
Ledfier-Star. 

The  analysis  is  the  product  of  the  Mar¬ 
ket  Analysis  and  Proposal  System — 
“MAPS” — designed  by  Richard  Spears, 
sales  development  manager  for  the 
newspapers,  a  division  of  Landmark 
Communications,  Inc.  The  “MAPS” 
program  utilizes  a  computer  data  bank  to 
provide  retailers  with  complete  details 
about  present  and  potential  customers, 
peak  sales  periods,  projected  sales  fig¬ 
ures,  and  a  yearly  advertising  budget. 

One  of  the  first  users  was  Gamher- 
Daughtrey,  a  Norfolk-based  contempor¬ 
ary  interior  design  and  furniture  store. 
With  no  newspaper  advertising,  the  store 
suffered  a  sales  loss  of  15.3%.  An 
analysis  of  the  store’s  historic  sales  pat¬ 
terns  identified  the  business’  target  mar¬ 
ket. 

Under  the  “MAPS”  program, 
Garnher-Daughtrey  invested  $15,257  in 
newspaper  advertising  and  generated 
sales  of  $354,724 — an  increase  of 
$39,152,  or  12.4%. 

“The  increased  sales,  naturally,  de¬ 
pended  upon  many  variables,  including 
good  management  and  an  outstanding 
sales  force,”  explained  Jerry  Gamher, 
president  of  Garnher-Daughtrey.  “But 
the  market  analysis  still  remained  an  es¬ 
sential  ingredient  that  helped  us  plan  a 
successful  sales  year.” 
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Other  merchants  experienced  similar 
results  from  a  program  that  is  provided 
to  advertisers  without  cost  and  is  tailored 
to  their  individual  needs. 

“Our  advertising  program  has  been 
greatly  aided  by  the  market  analysis  ser¬ 
vice,”  said  Kelly  Vick,  vice  president 
and  advertising  coordinator  for  Rudy  & 
Kelly  Hairstylists.  “We  can  now  com¬ 
pare  our  actual  sales  increases  with  the 
sales  goal  outlined  in  the  analysis.” 

National  Tire  Wholesale,  after  five 
years  in  business,  suddenly  realized  they 
were  a  million  dollar  company  operating 
without  any  form  of  marketing  plan. 

“We  were  in  need  of  quick  and  knowl¬ 
edgeable  assistance,”  said  John  E. 
Pinelli,  treasurer  and  generiil  manager. 
“The  help  came  from  the  Virginian-Pilot 
and  the  Ledger-Star  .  .  .  The  market 
analysis  prepared  by  their  staff  has 
proved  to  be  a  valuable  tool  in  analyz¬ 
ing  our  market  and  achieving  maximum 
potential  from  the  various  segments  of 
our  market.” 

For  a  growing  automobile  dealership, 
RK  Chevrolet,  the  market  analysis  en¬ 
abled  the  company  to  develop  better 
marketing  guidelines.  Richard  H.  Kline, 
president  of  RK.  wrote,  “We  are  pleased 
to  say  that  we  have  experienced  drama¬ 
tic  increases  in  sales  in  both  our  new  and 
used  car  lines.” 

The  “MAPS”  program  created  a  new 
attitude  among  the  newspapers’  retail 
advertising  staff,  according  to  Carl  Man- 
gum,  vice  president  and  advertising  di¬ 
rector.  “It  gave  sales  training  a  new  di¬ 
mension.  It’s  helped  the  sales  person  be¬ 


come  a  part  of  the  client’s  business,  by 
helping  increase  the  client’s  sales. 

Feeling  more  confident  and,  accord¬ 
ingly.  more  professional,  they  make 
more  and  better  sales  calls.  They’re  per¬ 
forming  more  efficiently.  And,  by  be¬ 
coming  consultants  as  opposed  to  just 
order  takers,  the  sales  people  are  appear¬ 
ing  more  expert  in  the  eyes  of  clients.” 

The  “MAPS”  program  is  implemented 
in  three  stages.  First,  the  retailer  and  the 
sales  consultant  complete  a  detailed 
questionnaire,  to  determine — among 
other  things — the  store's  past  sales  pat¬ 
terns;  brand  names  of  merchandise  in 
stock;  the  advertising  budget  for  the  past 
five  years;  the  marketing  area;  customer 
demographics;  special  and  seasonal 
promotion  days. 

Next,  this  information  is  matched  with 
a  computerized  data  base,  which  reflects 
market  data  on  1 8  types  of  businesses. 

Within  24  hours,  the  sales  person  has  a 
1 7-page  computer  readout  detailing  per¬ 
tinent  information  about  the  market; 
demographics  about  customers — where 
they  live,  how  much  they  make  and  how 
much  they  are  willing  to  spend,  etc. — as 
well  as  a  customized  analysis  of  the 
store’s  market,  sales  potential,  ad 
budget,  budget  allocation,  media  mix, 
and  more. 

From  this  information,  the  retailer  and 
the  sales  person  develop  a  strategy  to 
increase  sales  and  profits.  The  pay-off: 

The  newspapers’  market  analysis  “is 
the  best  I’ve  ever  seen,”  said  H.B. 
Price,  president  of  Prices  Appliances. 
“It  makes  it  hard  not  to  put  all  my  money 
in  newspapers!” 
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Ad  scene 


Where  are  tomorrow’s 

A  recent  issue  of  Editor  &  Piihtislier 
carried  16  job  offerings  in  its  classified 
columns  for  advertising  space  sales 
people.  There  were  only  three  "positions 
wanted”  ads  in  the  same  category. 

Are  newspapers  having  problems  find¬ 
ing  qualified  ad  sales  people?  E&P  put 
this  query  to  Marilyn  March,  account 
executive  at  Sloan-Howard  Associates. 
Inc.,  a  leading  New  York  based 
employment  agency,  with  a  special  divi¬ 
sion  catering  to  sales  personnel  needs  in 
print  media.  Also  queried  were  a  number 
of  newspaper  ad  executives. 

"Newspapers  have  a  problem  recruit¬ 
ing  entry  level  sales  personnel.”  said 
March,  "principally  because,  at  the  pre¬ 
vailing  SlO.OtX)  to  $12,000  starting  level, 
recent  college  grads  or  sales  people  from 
other  fields  are  not  attracted. 

"Magazines,  both  consumer  and  trade 
publications,  offer  an  average  of  $15,000 
to  $16,000  plus  commissions  which  yield 
from  $200(5  to  $15,000  additional,  have 
relatively  little  problem  in  recruiting.” 
she  said. 

From  the  other  side  of  the  coin.  H. 
Robert  Schadewald.  advertising  director 
of  the  Albany  (N.  Y.)  Tiincs-Union  and 
Knickerbocker  News  notes  that  "begin¬ 
ning  ad  salesmen  seem  to  have  an  over¬ 
inflated  idea  of  what  they're  worth.” 

While  Sloan-Howard  regularly  pro¬ 
vides  various  newspapers  and  newspa¬ 
per  rep  organizations  with  sales  person¬ 
nel.  March  observes  that  many  appli¬ 
cants  plump  for  magazine  jobs  over 
newspapers  because  they  consider 
magazine  selling  more  creative. 

"Most  newspaper  openings  are  for  re¬ 
tail  sales  people.”  she  said,  "and  in  that 
classification  servicing  advertisers  is  the 
principal  responsibility  as  opposed  to  the 
more  challenging  assignments  on 
magazines. 

“Also.”  March  notes,  "few  newspa¬ 
pers  have  an  adequate  training  program 
so  they  all  seem  to  want  to  hire  only 
experienced  people  with  a  background  of 
3-5  years  of  related  selling.  Because  they 
don't  have  an  ongoing  training  program, 
whenever  a  key  salesman  leaves  or  is 
promoted,  they're  in  a  crises  situation 
and  need  to  fill  the  vacancy  with  an  indi¬ 
vidual  who  can  start  running  from  day 
#1.  This  also  results  in  pushing  up  to 
middle  management  positions  people 
with  maybe  one  year's  experience  who 
are  inadequately  prepared  for  this  re¬ 
sponsibility.” 

She  sees  trouble  ahead  for  the  industry 
if  it  doesn't  embark  on  a  serious  training 
program. 

“If  everyone  wants  to  hire  only  ex¬ 
perienced  people  where  are  they  to  come 


By  Dan  Lionel 


sales  people? 

from  if  we  don't  fill  the  pipeline  at  the 
beginning  end?” 

Frank  Savino.  vicepresident  of  mar¬ 
keting.  The  Record,  in  Hackensack.  N. 
J..  happily  has  no  recruiting  problems 
because  of  a  unique  training  and  intern¬ 
ing  program. 

"We  have  a  farm  team.”  he  says, 
"consisting  of  recent  college  grads  who 
come  knocking  at  our  door  because 
we're  a  good  property  and  have  a  sound 
compensation  and  promotion  program.” 

At  the  Record,  which  has  recently  in¬ 
troduced  technological  improvements,  a 
number  of  former  compositors  are  also  in 
the  training  program  and.  as  vacancies 
become  available,  they  move  into  regular 
selling  slots. 

"They  learn  the  job  from  the  bottom 
up.”  notes  Savino.  “They  run  proofs; 
they  cover  for  sales  people  who  are  on 
vacation  and  do  all  the  odd  jobs  in  the 
department.  They  attend  sales  meetings 
and  thus,  when  the  time  comes,  they're 
ready  to  step  into  selling.” 

The  growing  acceptance  of  women  on 
the  sales  team  is  emphasized  by  Marilyn 
March.  "About  259?  of  our  space  selling 
applicants  are  women.”  she  said,  “and 
in  the  last  year,  they  accounted  for  AiY/r 
of  our  placements.  They  have  had  an 
excellent  record  of  success  because 
they've  had  to  fight  harder  for  recogni¬ 
tion  and  they  feel  they  have  to  do  better 
than  average.  With  most  women  sales 
people  the  two  martini  lunchon  doesn't 
count.” 

Echoing  the  effectiveness  of  women 
on  the  space  sales  front.  Lee  Heffner, 
the  Wall  Street  Journal's  ad  director,  be¬ 
lieves  his  paper  has  one  of  the  highest 
percentages  of  women — 10  out  of  a  sales 
team  of  60.  Heffner  hires  both  experi¬ 
enced  and  inexperienced  people,  de¬ 
pending  upon  the  need  and  recruits  be¬ 
ginners  from  various  colleges. 

Schadewald  agrees.  "Women  are  hun¬ 
gry  to  make  good  and  for  my  money, 
they've  proven  themselves,  particularly 
in  our  retail  division.” 

General  ad  rates 
to  rise  in  Jan. 

Macon  (Ga.)  Telef>raph  and  News  will 
raise  national  ad  rates  by  8^  per  line, 
effective  January.  1. 

Comer  Marchman.  general  ad  man¬ 
ager,  said  the  increase  will  bring  the  rate 
to  870  per  line  daily,  and  890  per  line 
Sunday. 

Color  premiums  and  preprinted  insert 
charges  remain  unchanged. 

The  Telegraph  and  News  is  a  Knight- 
Ridder  Newspaper. 


New  retail  post 
created  by  NAB 

The  position  of  retail  sales  develop¬ 
ment  has  been  created  by  the  Newspaper 
Advertising  Bureau  to  service  member 
newspapers  in  the  Western  region  of  the 
United  States. 

Heading  up  the  job  will  be  Michael  M. 
McDevitt,  formerly  with  the  San  Rafael 
(Calif.)  Independent  Journal.  He  will 
work  out  of  San  Francisco  office  of 
NAB,  reporting  to  William  J.  Solch  in 
New  York,  who  is  vicepresident  for  re¬ 
tail  sales  development. 

John  A.  Murphy,  manager  of  retail 
sales  development  for  NAB  in  New 
York,  resigned  recently  to  join  the  Na¬ 
tional  Retail  Merchants  Association  as 
successor  to  Joseph  Rowen,  who  retired 
as  vicepresident  in  charge  of  the  sales 
promotion  division. 

Toro  Company  nearly 
doubles  newspaper  ads 

The  Toro  Company  of  Minneapolis, 
Minnesota  will  nearly  double  its  news¬ 
paper  advertising  budget  for  the  1978-79 
selling  season  to  approximately  $3  mil¬ 
lion. 

The  overall  advertising  budget  for  the 
company  will  exceed  $15  million,  accord¬ 
ing  to  Toro's  president  John  J.  Cantu, 
with  the  largest  portion  going  to  30- 
second  television  spots.  Approximately 
20  percent  will  be  used  in  newspapers. 
The  company  will  be  promoting  a 
number  of  new  products,  among  which 
include  snowthrowers,  rider-mowers, 
and  walk-behind  rotary  mowers. 

Gannett  opens  ad 
office  in  Philly 

Daniel  O'Neil,  previously  a  national 
ad  salesman  for  the  Providence  (R.I.) 
Journal  and  Bulletin,  has  been  appointed 
manager  of  Gannett  Newspaper  Adver¬ 
tising  Sales  in  Philadelphia.  The  new  of¬ 
fice  has  responsibility  for  a  5-state  area. 
Gary  Graff  was  named  manager  of  the 
Detroit  sales  office. 

Associate  buyer 

Ronald  J.  Wroblewski  has  been  named 
associate  media  director  at  D’Arcy- 
MacManus  &  Masius  Advertising. 
Wroblewski  will  continue  as  head  of  the 
broadcast  buying  operation  at  DM&M 
and  will  also  be  responsible  for  all  of  the 
agency’s  retail  business  accounts — 
Hudson’s,  The  Detroit  Free  Press,  and 
Michigan  Consolidated  Gas. 

Kershaw  dies 

Andrew  G.  Kershaw,  56,  vicechair¬ 
man  of  Ogilvy  &  Mather  International 
and  chief  executive  of  the  agency’s  of¬ 
fices  in  the  U.S.  and  Canada,  died  Oc¬ 
tober  28. 
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The  Detroit  News, 
with  the  largest  evening  circulation 
in  America, 

is  pleased  to  announce 
its  association  with 
Million  Market  Newspapers,  Inc., 
a  publisher-owned 
sales  and  research  organization. 

The  Detroit  News 

The  Largest  Evening  Circulation  in  America. 
Effective  January  1, 1979 


Million  Market  Newspapers,  Inc.,  members  also  include 
The  Atlanta  Constitution,  The  Atlanta  Journal,  The  Boston  Globe, 

The  Indianapolis  News,  The  Indianapolis  Star, 

The  Milwaukee  Journal,  The  Milwaukee  Sentinel,  The  Philadelphia  Bulletin, 
The  St.  Louis  Dispatch,  and  The  Washington  Star. 


Rewriteman 
shines  in 
fire  coverage 

By  M.  L.  Stein 

Massive  southern  California  brush 
fires  last  week  produced  an  equally  mas¬ 
sive  effort  by  the  two  Los  Angeles  daily 
newspapers  in  covering  the  disaster. 

Eight  major  fires,  fanned  by  60-mile- 
an-hour  winds,  were  raging  at  one  time, 
causing  losses  in  the  millions.  The  blazes 
destroyed  at  least  186  homes,  damaged 
scores  of  others  and  blackened  38,000 
acres  in  the  Agoura-Malibu  and  Pacific 
Palisades  areas.  Some  50  persons  were 
injured  as  hundreds  fled  their  homes  just 
ahead  of  the  racing  flames. 

“This  was  routine  for  us,”  said  Mark 
Murphy,  Los  Angeles  Times  metropoli¬ 
tan  editor.  “We’ve  had  big  fires  before 
and  we’re  geared  for  them.” 

Murphy  said  that  the  Times  assigned 
nearly  30  reporters  and  photographers  to 
the  story,  including  Ellen  Hume,  a 
Washington  correspondent  home  for  a 
visit. 

Hume,  he  said,  was  staying  in  the 
Malibu  area  and  phoned  in  when  the 
blaze  broke  out  there. 

The  Times  Orange  County  bureau  put 
six  staffers  on  a  separate  forest  fire  in  the 
Carbon  Canyon  area.  Eric  Malnick,  as¬ 
sistant  metropolitan  editor  downtown, 
handled  a  special  fire  desk  for  the  local 
and  Orange  County  reports. 

The  pace  was  similarly  hectic  at  the 
Los  Angeles  Herald  Examiner.  Fourteen 
reporters  and  every  staff  photographer 
on  the  paper  worked  16  to  18-hour 
stints  under  the  direction  of  Frank  Lalli, 
metropolitan  editor,  with  Don  Forst, 
executive  editor  “looking  over  his 
shoulder,”  according  to  Forst. 

Asked  how  he  thought  the  Herald 
Examiner’s  coverage  compared  to  that 
of  the  Times,  Forst  retorted,  “That’s 
the  wrong  question.  The  question  is  how 
did  the  Times’  coverage  compare  with 
ours?” 

The  fires  broke  out  Monday,  October 


23.  In  its  first  edition  on  Tuesday,  Oc¬ 
tober  24,  the  Herald  Examiner,  which 
went  to  two  extra  pages,  ran  a  sizeable 
main  story  and  six  sidebars,  plus  a  full 
page  of  pictures  in  addition  to  separate 
photos  on  other  pages. 

The  Times,  in  its  final  edition  Tuesday 
morning,  featured  three  sidebars  to  go 
with  a  sweeping  main  story  by  rewrite¬ 
man  Ted  Thackrey  Jr.  The  fire  took  over 
pages  2  and  3,  normally  used  for  news 
summaries  and  major  stories.  There 
were  ten  photos. 

Pm  Wednesday,  the  Herald  Examiner 
again  printed  six  sidebars  with  the  main 
story,  including  a  psychological  profile 
of  arsonists.  Arson  was  suspected  in 
some  of  the  fires. 

Fire  devastation  was  again  the  Times’ 
lead  story  on  Wednesday,  with  Thackrey 
once  more  on  rewrite.  Seven  sidebars 
appeared,  including  one  that  analyzed 
the  effects  of  Proposition  13  cutbacks  on 
firefighting  efforts.  The  paper  featured  1 1 
photos,  compared  to  four  in  the  Herald 
Examiner. 

Murphy  said  he  was  proud  of  all  his 
reporters  and  photographers,  noting  that 
many  of  them  came  in  voluntarily  when 
they  heard  about  the  fires.  The  editor 
singled  out  Thackrey,  a  10-year  Times 
man,  for  his  rewrite  job. 

“I’m  afraid  that  newsmen  like  Ted  are 
a  dying  breed,”  Murphy  commented.  It 
takes  enormous  skill  for  a  man  to  sit  12 
hours  at  a  stretch,  turning  out  copy 
swiftly  and  smoothly'under  that  kind  of 
pressure.  He  did  a  helluva  job  for  us. 
He’s  dependable.” 

Thackrey  agreed  that  his  talents  are 
going  out  of  fashion  in  the  newsroom. 

“Too  many  people  are  coming  into  the 
business  who  want  to  be  specialists,” 
said  Thackrey,  a  newspaperman  for  22 
years.  They  don’t  want  to  get  the  general 
experience  that  will  develop  their  writ¬ 
ing.  They  seem  to  have  no  interest  in  the 
overall  newsroom  picture.  Before  com¬ 
ing  to  the  Times,  Thackrey  worked  for 
the  old  Los  Angeles  Examiner  and  on 
papers  in  Kansas  City,  Chicago  and  De¬ 
troit  “with  time  out  for  a  period  in  which 
I  was  a  professional  poker  player.” 


At  the  Herald  Examiner,  the  fire  re¬ 
write  was  shared  by  Linda  Breakstone, 
Mary  Beth  Murrill,  Greg  Baxton  and 
Michael  Merten. 

Murphy  said  that  his  philosophy  in 
covering  a  big  story  is  to  assign  capable 
desk  persons  to  handle  the  stuff  coming 
in  while  he  and  other  executives  “sit 
back  and  think  of  sidebars.” 

“You  can’t  expect  the  man  on  the 
desk  to  assign  reporters,  take  calls,  make 
quick  judgments  and  also  plan  all  the 
other  facets  of  the  story.  If  a  newspaper 
is  capable  of  reacting  fast  to  a  big  story, 
the  top  editor  should  let  his  assistants 
take  over  the  desk  and  just  be  there  as 
backup.” 

Forst,  who  also  let  his  assistants  cope 
with  the  breaking  story,  said  that  every¬ 
body  on  the  Herald  Examiner  “did  a 
helluva  fine  job.  They  hustled  like  hell.” 

He  said  this  included  one  reporter  who 
dashed  off  to  the  fire  zone  wearing  san¬ 
dals. 

Corporate  HQ 
is  established 

John  Cowles,  Jr.,  chairman,  and  Otto 
A.  Silha,  president  of  the  Minneapolis 
Star  and  Tribune  Company,  announced 
that  corporate  headquarters  of  the  com¬ 
pany  will  move  from  the  newspaper  plant 
at  425  Portland  Avenue  to  the  IDS 
Center  in  downtown  Minneapolis.  The 
move  will  eventually  involve  approxi¬ 
mately  45  people  and  the  first  phase  is 
expected  to  be  completed  before  March 
I,  1979. 

In  making  the  announcement,  Silha 
said,  “For  some  time  we  have  been  con¬ 
sidering  the  establishment  of  separate 
corporate  headquarters  to  emphasize 
physically  the  operational  independence 
of  the  Minneapolis  Tribune  and  the  Min¬ 
neapolis  Star  under  publisher  Donald  R. 
Dwight.  At  the  same  time  this  move  will 
aid  those  of  us  in  corporate  management 
to  focus  more  intensely  on  emerging  in¬ 
formation  business  opportunities  sepa¬ 
rate  from  the  Minneapolis  newspapers. 
Anticipated  space  needs  for  the  newspa¬ 
pers  were  also  a  factor  in  the  decision.” 

In  addition  to  Cowles  and  Silha,  the 
move  will  involve  legal,  financial  and  af¬ 
filiate  operations,  as  well  as  support 
staff.  The  new  offices  will  be  on  the  sixth 
floor  of  the  IDS  Center. 

“Keeping  our  corporate  headquarters 
in  downtown  Minneapolis  restates  our 
company’s  dedication  to  the  city,”  Silha 
said. 

Sales  manager 

Frank  Moss  was  appointed  sales 
manager-Southern  region  for  Landon 
Associates  Inc.  Moss  was  formerly  the 
cooperative  advertising  coordinator  at 
the  Atlanta  Journal  and  Constitution.  He 
will  operate  out  of  Landon’s  Atlanta  of¬ 
fice. 
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Police  and  press  clash 
over  terrorist  reporting 


By  M.L.  Stein 

Does  live  television  coverage  of  ter¬ 
rorist  acts  encourage  terrorism? 

A  recent  study  indicates  that  the  na¬ 
tion’s  police  chiefs  believe  it  does  and 
that  a  small  number  of  newspaper  editors 
and  news  directors  agree. 

But  the  same  study  shows  that  the 
police  chiefs  and  the  media  differ  sharply 
about  the  extent  that  live  television  re¬ 
porting  of  terrorist  activities  constitutes 
a  threat  to  hostage  safety. 

The  figures  come  from  the  results  of 
four  national  surveys  by  the  Project  on 
Media  Coverage  of  Terrorism  at  Califor¬ 
nia  State  University,  Northridge.  The 
study  headed  by  journalism  professor 
Michael  Sommer,  was  directed  at  police 
chiefs,  newspaper  editors  and  television 
and  radio  news  directors  in  the  country’s 
30  most  populated  cities. 

Ninety-three  percent  of  the  chiefs  re¬ 
sponded  “yes”  to  the  question  of 
whether  live  coverage  of  terrorists  en¬ 
courages  terrorism.  43%  of  the  newspa¬ 
per  editors  agreed,  but  33  %  did  not.  The 
response  from  news  directors  was  35% 
“yes”  and  35%  “no.”  Other  kinds  of 
responses  accounted  for  the  total  num¬ 
bers. 

On  the  other  hand,  newspaper  editors 
by  a  two-to-one  majority — 57%  to 
29% — did  not  think  that  newspaper 
coverage  of  terrorists  encourages  ter¬ 
rorism. 

A  marked  split  arose  over  the  issue  of 
hostage  safety.  46%  of  the  chiefs  consid¬ 
ered  live  coverage  a  “great  threat”  to  the 
lives  of  the  hostages.  None  of  the  news¬ 
paper  editors  and  only  3%  of  the  news 
directors  thought  so.  However,  29%  of 
the  editors  and  32%  of  the  directors  saw 
it  as  a  “moderate  threat.”  Live  coverage 
as  a  “minimal  threat”  was  seen  by  67% 
of  the  editors  and  32%  of  the  directors. 

Here  also  was  little  meeting  of  the 
minds  between  chiefs  and  news  heads 
over  whether  news  reporters  should 
communicate  with  terrorists  while  the 
latter  are  engaged  in  criminal  activity. 

Thirty-three  percent  of  the  chiefs  said 
“under  no  circumstances”  and  another 
67%  would  approve  only  “with  official 
consent.”  Only  13%  of  the  news  direc¬ 
tors  would  flatly  ban  such  contact,  while 
38%  agreed  it  should  be  with  official  con¬ 
sent. 

Twenty-seven  percent  of  the  television 
news  directors  said  communication 
should  be  “at  the  media’s  own  discre¬ 
tion.” 

Somewhat  different  picture  emerged 
when  the  question  of  terrorist  contact 
included  newspaper  and  radio  reporters. 
A  plurality  of  all  three  media  groups — 


38%  of  the  tv  news  directors,  33  % 
of  the  radio  directors  and  38%  of  the 
news-paper  editors — thought  that  com¬ 
munication  with  terrorists  should  take 
place  with  official  consent,  but  more 
than  a  quarter  of  all  three  groups  be¬ 
lieved  that  contact  could  be  made  at 
the  medias  discretion.  Only  a  minority 
of  these  respondents  declared  that  no 
communication  should  occur  under  any 
circumstances  .  . 

More  than  half  the  police  chiefs  (53%) 
were  of  the  opinion  that  the  judgments  of 
on-the-scene  television  reporters  cover¬ 
ing  terrorist  stores  are  “average”  or 
“poor.”  News  directors  agreed  to  some 
extent  with  this  assessment  but  gave 
their  staffers  slightly  higher  marks.  Less 
than  half  as  many  news  directors  as 
police  chiefs  thought  that  reporters  did  a 
“poor”  job  on  terrorist  coverage. 

Dr.  Sommer,  a  veteran  journalist,  said 
“the  research  showed  that  police  are 
concerned  about  the  effects  of  media 
coverage  on  hostage  and  public  safety 
and  imitation.  On  the  other  hand,  the 
media  are  concerned  about  the  people’s 
right  to  know,  press  freedom  and  re¬ 
sponsible  coverage. 

“There  are  no  easy  answers  to  the 
coverage  of  terrorism. 

We  just  have  to  proceed  forward  with 
responsibility,  taking  care  neither  to  en¬ 
danger  lives  nor  the  people’s  right  to 
know  where  knowledge  is  vital.  The 
coverage  of  terrorism  at  best  is  an  ex¬ 
cruciating  business,  exacting  great  pres¬ 
sures  on  public  authorities  and  media 
alike.  Neither  censorship  nor  scoop- 
happy  reporting  gets  high  marks.  Ter¬ 
rorist  coverage  calls  for  difficult  deci¬ 
sions  under  difficult  circumstances  from 
able  minds. 

“It  was  good  to  see  that  both  the 
police  and  the  media  are  aware  of  the 
problems  and,  on  balance,  appear  to  be 
trying  to  be  as  responsible  and  coopera¬ 
tive  as  they  can.  Dr.  Sommer  said  he 
plans  to  publish  a  complete  report  of  his 
research  in  a  book  to  be  titled  “terrorism 
and  the  media.” 

Management  changes 
announced 

Two  management  changes  at  the  Kan¬ 
sas  City  Star  were  announced  by 
Michael  J.  Davies,  editor  of  the  Star  and 
the  Kansas  City  Times. 

Tom  Eblen,  managing  editor  of  the 
Star  since  1975,  has  been  named  manag¬ 
ing  editor  for  administration  for  both 
papers.  Succeeding  him  as  managing 
editor  of  the  Star  is  Michael  Waller,  37,  an 
assistant  managing  editor  at  the  Courier- 
Journal  in  Louisville,  Ky. 

EDITOR  &  PUBLISHER  for  November  4,  1978 


DOW  CHEMICAL  U.S.A. 


STYROFOAM  Is  a  registered  trademark  of 
The  Dow  Chemical  Company,  We  ask  that  it 
only  he  used  to  identify  products  sold  by  Dow 


Jk.  ’M  ^ 

A  M  M  m  'At  ''Sk 

inig^yiigiijigyiigiiipii  HH 


Dow  Chemical  U.S.A. 
STYROFOAM  Brand  Products 
2020  Building 
Midland,  Ml  48640 


Please  send  me  information  on  the  areas  checked  below: 

□  Trademark  Use  Bulletin 
STYROFOAM  brand  insulation  for: 

□  Residential  □  Retrofit  □  Roofing 

□  LowTemp  □  Commercial  □  Agricultural  Buildings 
Other  products: 

□  Flotation  □  Crafts  □  Mastics  □  Panel  Core 


CITY 


.STATE. 


.ZIP. 


Newspeople  in  the  news 


Pal  l  St  Hi.icHTMANN.  editor  of  the  Glen 
Core  (Long  Island)  Guardian — named 
editor  of  the  Starrett  City  San. 
Schlichtmann  has  been  publisher 
throughout  Long  Island,  and  has  ap¬ 
peared  in  the  New  York  Times. 


Chari.ks  H.  Stolbach — named  pub¬ 
lisher  of  the  Far  Eastern  Eeonoinie  Re¬ 
view  and  was  elected  president  of  the 
board  of  directors.  The  Far  Eastern 
Economic  Review  is  a  weekly  news 
magazine  published  in  Hong  Kong  and 
distributed  throughout  Asia,  owned  by 
Dow  Jones  &.  Co.  Stolbach  joined  Dow 
Jones  in  New  York  in  1963  as  a  member 
of  the  Wall  Street  Journal's  advertising 
sales  staff. 


Earl  Bradshaw,  former  business- 
financial  editor  of  the  Fort  Lauderdale 
(Fla.)  Sun-Sentinal — appointed  public 
relations  director  of  Barry  College  in 
Miami. 


Susan  Hill — named  busine.ss  editor  of 
the  Stamford  (Conn.)  Advocate,  and  the 
Greenwich  (Conn.)  Times.  Hill  joins  the 
Advocate  after  three  years  as  managing 
editor  of  the  Berlin  (Conn.)  Reporter,  a 
weekly. 


JoN  P.  Zaimes,  formerly  assistant  news 
editor,  the  Bridf’eport  (Conn.)  Telef>ram, 
appointed  to  the  newly  created  position 
of  executive  news  editor.  Zaimes  was 
formerly  with  the  Scotts  Bluff  (Neb.) 
Star-Flerald  and  with  Today's  Post,  King 
of  Prussia,  Pa.  Martin  Autuori,  formerly 
assistant  city  editor  promoted  to  the  new 
post  of  metropolitan  editor. 
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John  Bluck — named  advertising  man¬ 
ager  of  the  Monroe  (La.)  News-Star- 
World  Publishing  Corp.  Inc.  Jimmy 
Skken,  has  been  promoted  to  retail  ad¬ 
vertising  manager.  Tom  Fo.stkr,  has  been 
named  circulation  director,  replacing 
Guy  Pl:nnington.  who  will  retire. 


Bernard  Nord — named  advertising  ac¬ 
counting  manager  for  the  Los  Anfteles 
Times,  from  a  clerk  in  the  accounting 
department.  He  replaces  Milton 
Goldwasser  Sr.,  who  recently  retired 
after  41  years  with  the  Times. 


The  Garden  City  (N.  Y.)  Newsday, 
announced  the  appointment  of  five  assis¬ 
tant  managing  editors. 

— Kenneth  H.  Briek,  senior  editor/ 
operations — named  assistant  managing 
editor  for  administration. 

— Sylvan  Fox,  national  editor — named 
assistant  managing  editor  for  national, 
international.  New  York  State  and  New 
York  City  coverage. 

— Robert  W.  Greene,  Suffolk  County 
editor — named  assistant  managing  editor 
for  Long  Island  coverage. 

— David  C.  Hamilton,  executive  news 
editor — named  assistant  managing  editor 
of  the  Nassau,  Suffolk,  Queens  and  Sun¬ 
day  editions  of  Newsday. 

— Phyllis  Singer,  editor  of  Newsday's 
Part  II — named  assistant  managing 
editor  for  features  and  special  sections. 


Two  Cherry  FHU  (N.  J.)  Courier-Post 
staffers  have  been  named  to  new  posi¬ 
tions  in  the  newsroom. 

Assistant  metropolitan  editor  Kevin 
Me  Elroy — named  assistant  news  editor. 
Kevin  Bevan,  a  copy  editor — named  as¬ 
sistant  metropolitan  editor. 


Terrell  Van  Ingen  Jr. — joined  the 
New  York  Times  as  national  advertising 
book  manager,  from  national  advertising 
manager  of  Horizon  Maf>azine,  with 
prior  experience  in  sales  with  Harper  At¬ 
lantic  Sales,  Inc.,  Saturday  Review,  and 
the  Saturday  Eveninfi  Post. 


Alfred  T.  “Ted"  Fritts,  executive 
editor  of  the  Bakersfield  (Calif.) 
Californian — to  Co- Publisher/Editor, 
Publisher  Donald  H.  Fritts  announced. 
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Jeff  Kinney — named  circulation  man¬ 
ager  of  the  Muskof>ee  (Okla.)  Phoenix 
and  Times-Democrat . 
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John  Stonis-Io  sports  editor  of  the 
Hohart  (Okla.)  Democrat-Chief,  accord¬ 
ing  to  an  announcement  by  Joe  Hancock, 
publisher. 


TAKES  OVER  CITY  DESK— Lou  Grant 
(Ed  Asner)  took  over  city  editor  duties  at 
the  Portland  (Ore.)  Oregonian  prior  to 
addressing  the  Associated  Press  Man¬ 
aging  Editors  convention  which  met  in 
Portland  recently.  When  assistant  man¬ 
aging  editor  William  Hilliard  heard  that 
Asner  was  going  to  speak  at  the  APME 
meeting,  he  asked  the  Oregonian  tele¬ 
vision  editor  Francis  Murphy  to  see  if  he 
could  arrange  to  have  Asner  drop  in 
unexpectedly  on  his  way  from  the  air¬ 
port  to  the  convention,  and  take  over 
the  city  desk.  Metro  editor  Bob  Land- 
uarer  turned  his  desk  over  to  the  televi¬ 
sion  city  editor.  "Here's  my  desk,  the 
phone,  the  aspirin  and  the  stomach 
pills,"  Landauer  told  him.  "Where's  the 
bottle?"  Asner  asked. 

Frank  N.  Cipolone — named  circula¬ 
tion  director  of  the  Cherry’  Hill  (N.  J.) 
Courier-Post.  He  has  held  the  posts  of 
home-delivery  manager,  circulation 
supervisor,  and  circulation  district  sales 
manager. 

♦  *  * 

John  B.  Gorixin,  former  editor  of  the 
Plant  City  (Fla.)  Courier,  and  staff  writer 
for  several  other  Florida  newspapers — 
appointed  public  affairs  petty  officer  for 
the  U.  S.  Navy  Recruiting  District  head¬ 
quarters  in  Raleigh,  N.  C. 

*  *  ♦ 

Bob  Trounson — appointed  assistant 
foreign  editor  for  the  Los  Anf>eies  Times. 
Previously,  Trounson  was  assistant  na¬ 
tional  editor  for  the  Times,  and  has 
worked  on  the  Times’  metro,  national 
and  foreign  copy  desks.  He  also  worked 
on  the  Times’  Sunday  Opinion  section. 
*  ♦  ♦ 

Franklin  J.  Kourt,  former  Tioga 
county  bureau  chief  for  the  Binf’hamton 
(N .  Y.)  Eveninfi  Press — to  deputy  execu¬ 
tive  director  of  the  Tioga  Opportunities 
Program  (TOP),  a  federally-funded  anti¬ 
poverty  agency  headquartered  in  Os¬ 
wego,  New  York. 
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Maurice  Cheshire 

EDITOR  RETIRES — Editor  J.D.  Maurice,  after  a  40  year 
career  at  the  Charleston  (W.  Va.)  Daily  Mail,  retired 
November  1.  A  Pulitzer  Prize  winner  for  editorial  writing, 
Maurice  will  continue  to  serve  the  Daily  Mail  as  a  contribut¬ 
ing  editor.  William  P.  Cheshire,  an  associate  editor  named 
to  succeed  Maurice,  becomes  the  newspaper's  third  editor 
since  its  founding  in  1914. 


RECEIVES  AWARD— Jim 
Bishop,  nationally  syndi¬ 
cated  columnist  and  au¬ 
thor,  is  one  of  the  nine  men 
and  women  who  will  be 
honored  this  month  with 
the  1979  Encyclopedia 
Britannica  Award  for 
achievement  in  life. 

Bishop  will  receive  his 
Britannica  Award  for 
Achievement  in  Jour- 

nalisni.  Rohkrt  L.  Jonks,  former  president  of 

Copley  newspapers — recently  completed 
an  overseas  assignment  for  the  Interna¬ 
tional  Executives  Service  Corps,  a  non¬ 
profit  organization  which  arranges  for  re¬ 
tired  executives  to  share  their  managerial 
know-how  with  enterprises  in  the  de¬ 
veloping  nations.  Jones  has  been  with  El 
Tiempo,  Honduras,  a  daily  newspaper, 
to  help  analyze  all  phases  of  the  newspa- 

c  IK*  f  •  .  .  per  operation. 

Edwin  J.  Mii.i.oy,  former  assistant 

news  editor  of  the  Cherry  Hill  (N.  J.) 

Courier-Post — joined  the  news  staff  of 
the  Pennsaukan  (N.  J.)  Bulletin.  He 
served  as  copy  editor  and  night  makeup 
man  at  the  Courier-Post. 


BECOMES  EDITOR— 
Richard  A.  Oppel,  execu¬ 
tive  editor  and  vicepresi¬ 
dent  of  the  Tallahassee 
(Fla.)  Democrat,  will  be¬ 
come  editor  of  the  Char¬ 
lotte  (N.C.)  Observer.  As 
Observer  editor,  Oppel 
succeeds  David  Lawrence 
Jr.,  who  becomes  execu¬ 
tive  editor  of  the  Detroit 
Free  Press. 

P/ViRic  iA  Brown — named  editor  of  the 
Yakima  (Wash.)  Valley  .Sun.  Wkndy  Eno- 
i.uND,  was  named  as  an  administrative 
assistant  to  the  publisher.  Brown  was  a 
reporter  for  the  Sun,  while  Englund  was 
office  manager. 


Carlton  R.  Abbllby — retired  as  pub¬ 
lisher  of  the  Eseondito  (Calif.)  Tinies- 
Advocate  and  president  of  the  Times- 
Advocate  Inc.  John  M.  Armstrong,  the 
newspaper's  general  manager  was 
named  to  succeed  him  as  president  of  the 
corporation. 


There  have  been  three  promotions  at 
the  .Scranton  (Pa.)  Times: 

— Thomas  F.  Cawi.ky,  composing  room 
foreman,  to  the  position  of  production 
manager. 

— Robkri  J.  McCormack,  composing 
room  assistant  foreman  to  succeed  Caw¬ 
ley  as  foreman. 

— John  Me  Andri  w.  supervisor  of  the 
photographic  composition  department 
Kknnkth  N.  Goddard  Jr. — appointed  elevated  to  assistant  foreman  of  the 
circulation  director  of  the  Costa  Mesa  composing  rcKim. 

(Calif.)  Daily  Pilot.  He  joins  the  Daily 
Pilot  from  the  Santa  Monica  (Calif.) 

Evening  Outlook,  where  he  was  the  cir¬ 
culation  director,  and  the  San  Bernar¬ 
dino  (Calif.)  Sun-Telef>ram  as  sales  man¬ 
ager.  He  succeeds  Milan  Lkavitt,  who 
retired.  David  Hawli  y.  general  assignment  re¬ 

porter  for  the  St.  Paid  (Minn.)  Pioneer 
Press — appointed  music/drama  critic, 
from  Minneapolis  bureau  of  the  As¬ 
sociated  Press. 

( Continued  on  pufte  26) 


John  M.  Jonks  Jr. — former  editor  of  the 
Greenville  (Tenn.)  Sun — accepted  a  posi¬ 
tion  with  the  staff  of  Campus  Crusade  for 
Christ  International. 


Don  Barnes,  general  manager  of  the 
Wewoka  (Okla.)  Daily  Times — to  the 
same  post  at  the  Henryetta  (Okla.)  Daily 
Free  Lance.  He  replaces  Jim  Lonsdale, 
who  resigned. 


Ci.ii  lORD  and  Betty  Cox — became 
owners  of  the  Eilmore  (Calif.)  Herald. 
Clifford  Cox  is  the  publisher,  and  his 
wife  Betty  adopts  the  duty  of  editor. 


Newly  elected  officers  of  the  Ohio 
Circulation  Managers  are:  Charles 
O’Reilly,  Dayton  Newspapers,  presi¬ 
dent;  Robert  Ruck,  Cleveland  Plain 
Dealer,  1st  vicepresident;  John  Cain, 

Findlay  Courier,  2nd  vicepresident; 

Terry  De  Vassie,  Columbus  Dispatch, 

3rd  vicepresident;  Edward  Powell, 

Younftstown  Vindicator,  Sergeant  at 
Arms;  Norman  Rathke,  Toledo  Blade, 

Secretary  &  Treasurer.  John  P.  Roche — appointed  business 

*  *  *  manager  of  the. (N.  Y.) 

Bennett  H.  Fishler  Jr.,  publisher  of  Saratof’ianITri-County  News,  replacing 
the  Ridffewood  Newspapers — was  Barbara  Bell,  who  returned  to  college, 

elected  president  of  the  N.  J.  Press  As-  *  *  * 

sociation.  Fishier,  in  the  third  generation  James  Schmi  it— named  general  man- 
of  his  family  that  continuously  has  ager  of  Golden  West  Publishing  Corn- 

owned  and  operated  Ridgewood  publica-  pany,  publishers  of  the  Yakima  (Wash.) 
tions  since  1916,  now  directs  a  chain  of  Valley  Sun,  but  will  keep  his  present 
five  community  weeklies  in  northern  commitment  to  the  Northwest  Publishing 
Bergen  County.  Co.  as  vicepresident. 
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BobJ.  Wray — named  circulation  direc¬ 
tor  of  the  Fremont  (Calif.)  Dollar  Saver. 
Most  recently  he  was  the  circulation 
supervisor  of  the  Palo  Alto  (Calif.)  Val¬ 
iev  Journal. 
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Newspeople 

(Continued  from  pufte  25) 


Virginia  Mock,  women’s  editor/ 
religion  page  editor  of  the  Guthrie 
(Okla.)  Daily  Leader,  and  a  17-year  Don- 
rey  Media  Group  employee — retired 
with  Norma  Lemarr  as  her  successor, 
who  was  a  Leader  feature  writer  for 
three  years. 

♦  *  * 

J.  C.  (Red)  Wolfe,  after  27  years  as  a 
court  reporter  for  the  St.  Paul  (Minn.) 
Pioneer  Press  and  Dispatch-retired  Sep¬ 
tember  29. 

^  * 

George  Gladding,  Barre-Montpelier 
(Vt.)  Times-Argus — elected  president. 
New  England  Daily  Newspaper  Associa¬ 
tion,  succeeding  James  R.  Costello, 
Lewiston  (Me.)  Sun-Journal.  Gladding’s 
fellow  officers:  George  W.  Wilson,  Con¬ 
cord  (N.  H.)  Monitor,  vice  president: 
William  F.  Lucey  Jr.,  Lawrence  (Mass.) 
Eagle-Trihune,  secretary;  and  Charles 
A.  Fuller,  Brocktor\  (Mass.)  Enterprise , 
treasurer. 

*  *  ♦ 

James  L.  Johnson — named  circulation 
director  of  the  Lakeland  (Fla.)  Ledfier, 
from  circulation  director  of  the  Ocala 
(Fla.)  Star-Banner,  replacing  Jim  Zimmer, 
who' resigned  to  accept  another  circula¬ 
tion  position. 


Wesley  E.  Dirks 
Joseph  F.  Fox 
Robert  L.  Hull 
William  M.  Waitkoff 

2100  CLEARWATER  DRIVE 
OAK  BROOK.  ILLINOIS  60521 
3IZ-920-1-400 

Formerly  partners  in  Wolf  and  Company 
(Dissolved  and  in  liquidation) 

Announce  the  formation 
of  a  professional 
service  organization 
to  continue  their 
practice  as  certified 
public  accountants  to 
the  newspaper  industry 
and  others. 


Charles  H.  Bi.aliveltJr. — joined  the 
Passaic  (N.  J.)  Herald-News  as  general 
accounting  manager,  from  senior  public 
accountant  with  Scholtz,  Simon,  Miller 
&  Co.,  CPA's  of  Paterson,  New  Jersey. 

9tc  ^  ^ 

Daniel  R.  Pauley — named  classified 
advertising  manager  of  the  Middletown 
(N.  Y.)  Times-Herald-Record,  from  re¬ 
tail  advertising  sales  and  former  clas¬ 
sified  advertising  manager. 

♦  *  * 

Jack  Faulkner,  of  the  Northeast  Pub¬ 
lishing  Co.  in  Presque  Isle — elected  pres¬ 
ident  of  the  Maine  Press  Association, 
succeeding  Brian  Thayer,  publisher  of 
the  Biddeford  (Me.)  Journal  Tribune. 

^  ^  ^ 

Bob  Cummings,  environmental  reporter 
for  Portland  (Me.)  Newspapers — named 
1978  Journalist  of  the  Year  at  the  Maine 
Press  Association  Fall  Conference. 

*  ♦  * 

Graham  Stewart — appointed  general 
news  correspondent  of  the  Chicago 
bureau  of  Reuters,  N.  Y.,  replacing  John 
Wallace,  who  has  rejoined  the  New 
York  bureau. 

Stathos  named  CE 

Harry  J.  Stathos,  writer  for  the  New 
York  Daily  News  and  a  former  foreign 
correspondent  for  United  Press  Interna¬ 
tional,  has  been  appointed  city  editor  of 
the  News  World. 

Stathos  Joined  the  News  almost  10 
years  ago  after  working  as  night  editor 
for  WCBS  News  Radio  88. 


Otto  Silha  honored 
at  Inland  meeting 

Otto  A.  Silha,  a  man  who  rose  from 
the  position  of  copyreader  to  president  of 
the  company  in  a  lifetime  career  with  the 
Minneapolis  Star  and  Tribune,  has  been 
chosen  the  winner  of  the  1978  Minnesota 
Award  for  Distinguished  Service  in 
Journalism. 

But  the  interests  and  activities  of  Silha 
have  extended  far  beyond  the  walls  of 
the  newspaper  plant  into  community, 
professional  (both  editorial  and  advertis¬ 
ing),  and  social  concerns  which  have 
brought  him  national  prominence. 

Silha  accepted  his  award  at  the  Inland 
Daily  FVess  Association’s  93rd  annual 
meeting. 

F.  Gerald  Kline,  director  of  the  Uni¬ 
versity  of  Minnesota  School  of  Journal¬ 
ism  and  Mass  Communication,  presented 
the  award  certificate  and  engraved 
medallion  to  Silha.  The  university  has 
given  the  award  to  outstanding  Jour¬ 
nalists  since  1947. 

Notable  in  this  record  of  interest  in  the 
development  of  the  community  has  been 
his  continuing  commitment  to  the  “Ex¬ 
perimental  City,’’  a  bold  concept  which 
would  turn  into  living  laboratory  reality 
the  problems  to  be  faced  moving  into  the 
21st  Century. 

This  interest  is  linked  to  his  role  as 
chairman  of  the  Newspaper  Readership 
Council  in  which  he  expresses  the  con¬ 
viction  that  news,  advertising  and  circu¬ 
lation  must  make  a  common  commitment 
to  the  service  of  readers. 


Dividend  declared 

Lee  Enterprises.  Inc.  announced  a  di¬ 
vidend  of  160  per  share  payable  on  the 
outstanding  stock  of  the  corporation 
January  2,  1979  to  stockholders  of  record 
on  December  1,  1978.  The  Lee  stock  was 
split  3  for  2  effective  October  31  and  the 
dividend,  payable  on  the  after-split 
shares,  represents  an  increase  of  4l9f 
over  the  dividend  paid  in  January,  1978. 


Kohler  passes  away 

Arthur  M.  Kohler,  69,  retired  general 
manager  of  the  Waltham,  (Mass.)  News- 
Tribune,  died  October  7.  He  also  had 
been  business  and  production  manager, 
as  well  as  advertising  director,  in  a  49- 
year  career  with  the  Waltham  daily  news¬ 
paper. 

He  was  a  past  chairman  of  the  New 
England  Mechanical  Conference,  serving 
in  1950. 


ADDITION — Greensburg  (Pa.)Tnbune-Rev/ew,  a  40,000  daily,  is  in  the  process  of 
expanding  its  plant  to  accommodate  a  new  Goss  Metro  Press.  The  multi-million 
dollar  project  is  to  be  completed  by  December  31,1 978  and  will  include  increased 
space  for  the  mailroom  operation. 
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The  bottom  line 


Third  quarter  earnings 

The  Washington  Post  Company  re¬ 
ported  increases  in  both  earnings  and 
revenues  for  the  third  quarter  of  1978. 
Revenue  for  the  period  totalled  $123.1 
million,  and  increase  of  21%  over  the 
$101.9  million  reported  for  the  third 
quarter  of  1977. 

Net  income  for  the  quarter  was  $9.5 
million  compared  to  $6.6  million  for  the 
third  quarter  of  1977,  an  increase  of  43%; 
earnings  per  share  increased  from  $.79  to 
$1.18,  an  increase  of  49%  on  a  smaller 
number  of  shares  outstanding. 

Net  income  for  the  third  quarter  of 
1978  included  a  nonrecurring  gain  of 
about  $.6  million  (7(2  per  share)  which 
resulted  from  an  affiliate’s  sale  of  real 
estate. 

For  the  first  three  quarters  of  1978 
revenues  were  $371.1  million,  an  in¬ 
crease  of  20%  over  the  $309.4  million 
reported  for  the  first  three  quarters  of 
1977. 

Net  income,  which  included  substan¬ 
tial  nonrecurring  gains,  for  the  first  three 
quarters  of  1978  was  $33.8  million  com¬ 
pared  to  $22.5  million  for  the  first  three 
quarters  of  1977;  earnings  per  share  in¬ 
creased  from  $2.63  to  $4.15  on  a  smaller 


number  of  shares  outstanding. 

Included  in  the  net  income  for  the  first 
three  quarters  of  1978  were  nonrecurring 
gains  of  approximately  $4.4  million 
(equivalent  to  approximately  540  per 
share)  from  the  sales  of  a  radio  station 
and  real  estate. 

Without  these  nonrecurring  gains  net 
income  for  the  first  three  quarters  would 
have  increased  by  about  31%,  and  earn¬ 
ings  per  share  by  about  37%  over  the  first 
three  quarters  of  1977. 

Each  of  the  company’s  three 
divisions — newspaper  publishing, 
magazine  and  book  publishing  and 
broadcasting — reported  increases  in  rev¬ 
enues  and  operating  income  for  the  quar¬ 
ter. 

Newspaper  division  revenues,  without 
the  inclusion  of  the  Everett  (Wash.) 
Herald  which  was  acquired  in  February 
1978,  increased  by  18%  compared  to  the 
third  quarter  of  1977.  Total  quarterly  ad¬ 
vertising  linage  increased  by  6%  at  the 
Washington  Post  and  9%  at  the  Trenton 
Times. 

Magazine  and  book  division  revenues 
increased  by  19%  for  the  quarter.  Adver¬ 
tising  revenues  were  up  23.5%  and 


magazine  circulation  revenues  rose  12%. 
Newsweek’s  domestic  edition  published 
674  pages  of  advertising  during  the  third 
quarter  of  1978  compared  to  622  pages  in 
the  third  quarter  of  1977.  The  increase  in 
circulation  revenue  reflected  higher  sub¬ 
scription  prices. 

In  the  broadcasting  division,  revenues 
were  up  20%  for  the  quarter.  In  June 
1978  the  company  transferred  its  stations 
in  Washington,  D.  C.  and  acquired  tele¬ 
vision  station  WDIV  in  Detroit,  a  larger 
market,  which  accounted  for  one-fifth  of 
the  increase  in  broadcast  revenues. 

The  increase  in  equity  in  earnings  of 
affiliates  from  $.5  million  for  the  third 
quarter  of  1977  to  $1.8  million  for  the 
third  quarter  of  1978  mainly  was  attribut¬ 
able  to  a  gain  realized  by  the  Interna¬ 
tional  Herald  Tribune  on  the  sale  of  its 
former  site  and  greater  sales  volume,  at 
higher  realized  prices,  of  newsprint 
manufactured  by  Bowater  Mersey  Paper 
Company  Limited.  The  Washington  Post 
Company  has  a  30%  interest  in  the  Inter¬ 
national  Herald  Tribune  and  a  49%  inter¬ 
est  in  the  newsprint  manufacturing  com- 
'  pany. 

The  average  number  of  common 
shares  and  common  share  equivalents 
outstanding  during  the  third  quarter  de¬ 
creased  to  8,064,000  from  8,  317,000 
shares  in  the  comparable  quarter  of  1977. 
Since  mid- 1975  the  company  has  repur¬ 
chased  2,005,000  shares. 

Thirttcn  WmIcs  Thirty-nin*  Wteks 
EndW  End«d 


Oct.  1, 

Oct.  2, 

Oct.  1, 

Oct.  2, 

1978 

1977 

1978 

1977 

Ntt  operoting  rtvenuts 

$123, 14S 

$000  omitted 
$101,928  $371,054 

$309,444 

Costs  and  oxponsos 

105,791 

88,651 

311,624 

263,910 

Income  from  oporotions 

17454 

13477 

59,430 

45434 

Interest  on  indebtedness 

(388) 

(547) 

(1,239) 

(1,741) 

Other  income  less  other 
deductions 

719 

549 

7404 

1,278 

Equity  in  eornings  of 
offiliotes 

1,762 

541 

3408 

1,825 

Income  before  income  taxes 

19,447 

13420 

69403 

46,896 

Provision  for  income  toxes 

9,967 

7,209 

35452 

24,443 

Net  income 

$9,480 

$6,611 

$33,751 

$22,453 

Eornings  per  common  and 
common  oquivolent  shore 

$1.18 

$.79 

$4.15 

$2.63 

Averoge  common  ond 

common  equivalent  shores 
outstanding 

8,064M 

8417M 

8,134M 

8,545M 

*  *  ♦ 


Dow  Jones  &  Co.  reported  that  both 
revenues  and  earnings  for  the  third  quar¬ 
ter  and  nine  months  ended  September  30 
increased  to  record  levels. 

Net  income  for  the  third  period  rose 
14.8%  to  $11,341,000,  or  $.73  a  share, 
from  year-earlier  net  income  of 
$9,881,000,  or  $.64  a  share.  Revenues 
increased  17.8%  to  $93,996,000  from 
$79,814,000  in  the  1977  third  period. 

Earnings  for  the  nine  months  climbed 
10.1%  to  $31,695,000,  or  $2.05  a  share, 
from  year-earlier  net  income  of 
$28,782,000,  or  $1.83  a  share.  Revenues 
for  the  nine  months  rose  11.9%  to 
$261,030,000  from  $223,320,000  in  the 
year-earlier  period. 

Warren  H.  Phillips,  chairman  and 
president,  noted  that  the  third  quarter 
revenues  and  earnings  established  new 

(Continued  on  page  30} 
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David  E.  Meillier,  Treasurer 


Health  care  abuses.  Profit  abuses.  Bureaucratic  fum- 
blings.  These  and  other  attacks  leveled  at  nursing 
homes  have  always  appeared  as  front  page  news. 

When  these  stories  appear,  we  are  just  as  outraged 
at  the  shame  and  the  scandal.  We  abhor  the  tales  of  un¬ 
safe  facilities,  inadequate  diets,  patient  neglect. 

Perhaps,  unwittingly,  we  have  built  a  serious  com¬ 
munications  gap.  A  gap  between  what  most  critics 
believe  to  be  the  facts  and  what  actually  are  the  facts 
related  to  the  nursing  homes  in  our  nation  today. 

Nursing  home  care  is  a  relatively  recent  develop¬ 
ment  in  this  country.  From  the  early  community-spon¬ 
sored  shelters  that  served  as  poor  houses,  the  nursing 
home  was  bom.  Usually  a  small  family-run  home  that 
planted  the  seeds  for  today’s  modem  facility. 

But  as  human  life  spans  continued  to  increase,  so 
did  the  problems  of  aging  and  the  care  for  the  aged  and 
the  chronically  ill.  So  that  by  the  early  1950’s,  the  need 
to  improve  conditions  and  facilities  was  critical.  A 
major  growth  took  place,  not  only  aided  by  public 
awareness,  but  by  the  private  investment  of  billions  of 
dollars  for  land,  constmction  and  qualified  personnel. 

Suddenly,  the  number  of  long-term  facilities  tripled 
from  6,500  to  25,000. 

Suddenly,  from  172,000  available  beds  in  1953, 
the  number  of  beds  became  1.2  million  by  1973. 

Today,  there  are  20,000,000  Americans  aged  65 
and  over.  But,  as  many  as  600,000  need  nursing  care 
and  can’t  get  it.  Because  for  all  the  growth,  for  all  the 
improvements,  the  number  of  Americans  needing  pro¬ 
fessional  health  care  has  skyrocketed. 

Where  can  these  people  go?  As  fast  as  new, 
modem,  professionally  staffed  facilities  are  built,  just  as 
quickly  the  waiting  lists  multiply.  Many  remain  resi¬ 
dents  of  boarding  houses,  independent  homes,  some 


inadequate,  too  many  unsafe. 

The  incidents  that  have  stigmatized  the  entire 
health  care  industry  are  mainly  focused  on  those  homes. 

But  these  stories  mask  the  progress  of  the  vast 
majority  of  AHCA  members  who  provide  a  wholesome, 
enriching  environment  for  their  residents.  We  are 
constantly  improving  both  the  social  and  physical 
environment;  we  are  working  to  build  individual  dignity 
to  its  highest  level;  we  are  recmiting  more  qualified 
full-time  specialists,  searching  for  methods  to  train  and 
re-train  doctors  and  nurses  in  geriatric  care.  The  nursing 
home  profession  has  outgrown  the  county  poor  farm. 
Certainly  the  story  of  progress  in  health  care  is  just  as 
valid  as  the  story  of  abuse.  Let’s  report  them  both. 


Fred  Beene,  Secretary 


Americein 

Health  Care  Association 

1200 15th  Street  N.W.  Washington  D.C.  20005 


Theodore  Carcich,  Jr 
Immediate  Past  President 
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records  for  any  quarter.  Dow  Jones’  pre¬ 
vious  record  period,  for  both  revenues 
and  earnings,  was  the  second  quarter  of 
1978,  when  net  income  amounted  to 
$11,067,000,  or  $.72  a  share,  and  rev¬ 
enues  totaled  $88,236,000. 

Phillips  said  that  among  the  factors 
contributing  to  continued  financial  im¬ 
provement  were  strong  advertising  lin¬ 
age  increases  posted  by  the  Wall  Street 
Journal  and  Ottaway  Newspapers,  Inc., 
the  company’s  community  daily  news¬ 
paper  subsidiary.  Advertising  linage  of 
the  Wall  Street  Journal  rose  10%  in  the 
third  period  and  8.1%  for  the  nine 
months.  Advertising  linage  of  Ottaway 
Newspapers  was  up  about  7%  for  the 
third  quarter  and  about  8%  for  the  nine 
months. 

Results  for  both  the  third  quarter  and 
nine  months  include  the  operations  of 
Essex  County  Newspapers,  Inc.,  pub¬ 
lisher  of  four  dailies  in  Massachusetts, 
from  date  of  acquisition  on  May  31 ,  1978, 
and  the  operations  of  Book  Digest  Co., 
publisher  of  Book  Digest  magazine,  from 
date  of  acquisition  on  August  10,  1978. 

In  addition  to  the  Wall  Street  Journal, 
Dow  Jones  publishes  Barron’s  National 
Business  and  Financial  Weekly,  Dow 
Jones  News  Services  and  Dow  Jones 
Books.  Ottaway  Newspapers,  the  com¬ 
pany’s  community  newspaper  sub¬ 
sidiary,  publishes  17  dailies  and  has  con¬ 
tracted  to  purchase  two  others.  Richard 
D.  Irwin,  another  wholly-owned  sub¬ 
sidiary,  is  a  publisher  of  college 
textbooks  and  business  books. 
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A-lncliidt$  op«rotions  of  EsMx  County  Nowspopors,  Inc,  pubishor  of 
four  doilios  in  MossochusotH,  from  doto  of  ocquisition  on  Moy  31,  1978, 
and  oporotions  of  Book  Digost,  o  monthly  mogozino,  from  doto  of  ocquisi' 
tion  on  August  10,  1978. 


Knight- Bidder  Newspapers,  Inc.  re¬ 
ported  third-quarter  earnings  per  share 
from  continuing  operations  of  490,  up 
16.7%  from  420  per  share  a  year  ago. 

Third-quarter  earnings  from  contin¬ 
uing  operations  were  $16,087,000  on 
revenues  of  $212,894,000.  In  the  third 
quarter  of  ’77  earnings  were  $13,757,000 
on  revenues  of  $183,768,000. 

For  the  first  nine  months  of  the  year, 
Knight- Ridder  has  earned  $53,733,000 
from  continuing  operations,  or  $1.64  per 
share,  on  revenues  of  $636,029,000.  In 
the  first  nine  months  of  1977,  the  Com¬ 
pany  earned  $40,764,000  from  contin¬ 
uing  operations,  or  1.25  per  share,  on 
revenues  of  $541,309,000. 


Total  full-run  advertising  linage  rose 
6.8%  in  the  quarter  and  advertising 
revenues  were  up  14.7%.  Sunday  cir¬ 
culation  climbed  0.6%  in  the  quarter, 
while  daily  circulation  was  off  1.0%. 
Circulation  revenue  for  the  quarter  was 
up  5.2%  over  a  year  ago. 


Consohdotod  Stotomont  of  Incomo 
(In  thousonds  of  dolbrs,  oxcopt  por  shorn  doto) 


Throo  Months 

Nino  Months 

Endod 

Endod 

Soptambor  30 

Soptambor  30 

1978 

1977* 

1978 

1977* 

Oporoting  rovonuo 

Advortising 

Rotoil 

$83,770 

$75/101 

$254  J57 

$220,730 

(^orol 

18,288 

17,397 

61,424 

55,843 

Qflssifiod 

56,350 

45,772 

162,219 

130,241 

Total 

158,408 

138,170 

478/100 

406,814 

Cosh  discounts 

(1,536) 

(1,371) 

(4,654) 

(4,186) 

Not  odvortising 

156,872 

136,799 

473,346 

402,628 

Circulotion 

42,958 

40,832 

128,411 

119,912 

Broodcosting 

5,566 

12,101 

Othor  7,498  6,137  22,171  18,769 


Total  oporoting  rtvtnuo  212,894  183,768  636,029  541,309 

Oporoting  costs 


Labor  and  omployoo 
bonofits 

86,551 

76,252 

252,189 

222477 

Nowsprint,  ink  ond 
supplomonts 

52,210 

46,404 

154,776 

136,241 

Othor  oporoting  costs 

38,809 

32J83 

112,435 

94,298 

Doprociotion  ond 
omortizfltion 

5,592 

4,620 

15,991 

13481 

Total  oporoting  costs 

183,162 

159,659 

535,391 

466,197 

Oporoting  incomo 

29,732 

24,109 

100,638 

75,112 

Othor  incomo  (oxponso) 
Intorost  incomo 

725 

1,007 

2,544 

2,702 

Intorost  oxponso 

(948) 

(346) 

(2,150) 

(984) 

Othor,  not 

1,495 

353 

2,501 

1,424 

Total  othor 

1,272 

1,014 

2,895 

3,142 

Incomo  from  continuing 
oporotions  boforo 
incomo  toxos 

31,004 

25,123 

103433 

78,254 

Incomo  toxos 

14,917 

11,366 

49,800 

37,490 

Incomo  from  continuing 
oporotions 

16,087 

13,757 

53,733 

40,764 

Oporotions  discontinuod, 
not  of  opplicoblo  toxos 
Eomings 

Goin  j  Dispositions 

Not  incomo 

$16,087 

$13,757 

$53,n3 

133 

840 

$41,737 

Eomings  por  common 
ond  common  oquhrolont 
shoro — Noto 

Incomo  from  continuing 
oporotions 

$.49 

$.42 

$1.64 

$1.25 

Not  incofflo 

$.49 

$.42 

$1.64 

$1.28 

*Roclassrfiod  to  conform  with  1978  prosontation 
Noto:  Basod  on  ovorogo  common  ond  common  oquivolont  shoros 
outstonding  32,797,000  in  1978  and  32,550,000  in  1977  with  prior 
poriod  shoros  rostotod  for  tho  2‘for>1  stock  split  in  August,  1978. 

*  *  * 

Post  Corporation  reported  third  quar¬ 
ter  earnings  of  $981,000,  or  $1.07  per 
share.  This  compares  with  $663,000  and 
74  cents  per  share  a  year  ago. 

For  the  first  nine  months  of  1978  the 
newspaper  and  broadcasting  firm’s  prof¬ 
its  now  total  $2,850,000  or  $3.15  per 
share,  compared  with  $1,966,000  or 
$2.20  per  share  for  the  same  period  last 
year. 

A  spokesman  said  earnings  of  the  re¬ 
cently  acquired  Gowe  Printing  Co., 
Medina,  Ohio  are  included  in  earnings 
for  the  first  time. 

While  Post’s  earnings  are  up  45%  over 
1977,  the  company  said  it  is  staying  with 
its  prediction  of  a  30%  increase  for  the 
year  as  a  whole.  He  pointed  out  that  the 
earnings  of  Station  WOKR-tv,  Roches¬ 
ter,  N.Y.,  which  is  now  Post’s  biggest 
earner,  were  not  included  in  1977  earn¬ 
ings  until  September  of  that  year.  This 
had  the  effect  of  increasing  the  difference 
between  earnings  for  the  first  eight 
months  of  1978  compared  with  1977,  and 
this  factor  will  not  be  present  during  the 
last  quarter. 

Post  owns  newspapers  and  broadcast 
stations  in  nine  states,  plus  two  commer¬ 
cial  printing  firms. 


Third  Ouortor 


1978 

1977 

Not  rovonuos 

14,784,000 

9468,000 

Oporoting  costs  ond  oxponsos 

11,440,000 

7,701,000 

Oporoting  incomo 

3444,000 

1,967,000 

Doprociotion 

534,000 

340,000 

Amortizotion  of  intongiblos 

118,000 

39,000 

Intorost  oxponso 

707,000 

240,000 

Incomo  boforo  incomo  toxos 

1,985,000 

1448/100 

Provision  for  incomo  toxos 

1/104,000 

685,000 

Not  incofflo 

981,000 

663,000 

Not  incomo  por  shoro 

1.07 

.74 

Shoros  issuod  and  outstonding 
Avtrogt  comon  ond  common 

oquivolont  shorts  qs  qc  * 

Capital  Cities  Communications  Inc. 
said  third  quarter  1978  consolidated  net 
income  of  $12,328,000  was  up  28%  over 
the  $9,647,000  reported  for  the  compara¬ 
ble  1977  period.  Earnings  for  the  nine 
months  were  up  31%  over  the  same 
period  of  1977. 

The  company’s  broadcasting  and  pub¬ 
lishing  division  both  contributed  sub¬ 
stantially  to  the  third  quarter  revenue 
gains,  with  the  largest  earnings  gains 
coming  from  broadcasting  operations. 
The  results  of  operations  of  the  Wilkes- 
Barre  Times-LeaderINewsIRecord  have 
been  included. 

THOUSANDS  OF  IXXLARS 


Throo  Months  Nino  Months 

Endod  Sopt.  30  Endod  Sopt.  30 

1978  1977  1978  1977 


Not  Rovonuos 

Cost  and  Exponsos 

Diroct  oporoting  costs 
Doprociotion 

Amortizotion  of  intongiblos 

$90,531 

60404 

2,442 

775 

$75,078 

50,071 

2,090 

764 

$265,965 

171492 

7,093 

2,237 

$218,918 

142,836 

5,934 

2419 

63421 

52,925 

181,222 

150,789 

Oporoting  Incomo 

26,710 

22,153 

84,743 

68,129 

Intorost  and  Finoncing 
Exponso 

(2,128) 

(2407) 

(6439) 

(6,897) 

Intorost  Incomo 

861 

478 

1,991 

1412 

Miscollonoous,  not 

385 

393 

1435 

848 

Incomo  Boforo  Toxos 

25,828 

20,417 

81430 

63,292 

Incomo  Toxos 

13400 

10,770 

42430 

33,260 

Not  Incomo 

$12,328 

$  9447 

$  39,200  $  30432 

Not  Incomo  Por  Shoro 

$  .86 

$  64 

$  2.74 

$  2.00 

*Avorogo  Shoros 

OutstanAng  (000) 

14420 

14,960 

14,300 

14,960 

*Adjustod  for  two-for-ono  stock  spill  on  July  3,  1978 

3|C  He  9|C 

Scripps-Howard  Broadcasting  Co.  re¬ 
ported  net  income  per  share  for  the  three 
months  ended  September  30,  1978  was 
$1.11  as  compared  to  $.83  for  the  same 
period  in  1977. 

For  the  nine  months  ended  on  the  same 
date,  net  income  per  share  was  $3.74  for 
1978  and  $2.88  for  1977. 

1978  figures  include  KBMA-tv, 
Kansas  City,  Mo. ,  which  was  acquired  on 
October  31,  1977. 

Shareholders  received  a  dividend  of 
600  on  September  8. 

AH  Amounts  Are  In  thousands 


SOURCE  OF  FUNDS: 

Rosults  of  Oporotions:  1978  1977 

Not  income  . $  9,681  $  7,447 

Expenses  not  roquiring  use  of  coUi: 

Ooprociotion  .  1,429  1,169 

Amortizotion  of  film  controct  rights  .  2,580  1,862 

Ooforrod  fodorol  incomo  tox  .  (381)  (108) 

Amortizotion  of  intongiblo  ossots  .  327  — 


Total  from  oporotions  .  13,636  10470 

Docrooso  in  accounts  rocoivoUt  .  549  998 

Incrooso  in  film  contracts  poyoblo  .  1,998  46 

Incrooso  (Docrooso)  in  othor  occrutd  occounts  331  (651) 

Othor— not  .  913  (143) 

total  .  17419  10,620 

USE  OF  FUNDS: 

Dividonds  paid  .  4,397  3,883 

Film  controct  rights  ocquirod  .  4412  1,821 

Proporty  ond  oquipmont  Additions  .  2401  2,092 

Incrooso  in  propoid  oxponsos  .  286  359 

Docrooso  in  occruod  fodorol  incomo  tax  .  200  1,853 

total  .  12,196  10,008 

INCREASE  IN  CASH  AND 

SHORT-reRM  INVESTMENTS:  .  5,223  612 

USH  AND  SHORT-TERM  INVESTMENTS: 

Boginning  of  poriod  .  11,399  16,678 


End  of  poriod  . $16,622  $17,290 
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is  just  the  beginning... 


of  a  copy  preparation  system... 
a  proofing  and  editing  system... 
a  data  communications  system 
an  area  composition  system. 


Meet  Compugraphic’s  Mini- 
Disk  Terminal  (MDT)  350. 

A  versatile,  compact  and 
inexpensive  input  device.  Un¬ 
complicated  and  completely 
user-oriented.  Programmable. 

Self-contained  so  you  can  add 
more  units  as  your  requirements  expand, 
in  a  modular  anangement.  And  flexible 
enough  to  perform  differently  in  unique 
situations.  In  fact,  the  MDT  350  is  the  core 
element  in  4  separate  environments. 

1.  Copv  Preparation  System 

With  the  MDT  350’s  copy  input,  storage,  file 
management,  and  programming  capabilities, 
copy  preparation  is  easy.  No  need  to 
keyboard  copy  twice  —  typing  is  completed 
in  one  operation.  MDT  3^  captures 
keystrokes  at  the  point  of  origin,  replaces 
the  paper  tape  perforator  as  an  input  device. 

2.  Proofing  and  Editing  System 

The  MDT  350  excels  as  an  “electronic  red 
pencil.”  You  can  recall  copy  from  a  floppy 
disk  to  the  9-inch  visual  display  screen  and 
perform  instant  editing.  Use  it  to  insert 
author’s  alterations,  update  lists,  change 


catalog  and  directory  copy.  Or  add  an 
optional  line  printer  to  the  terminal  to 
receive  printed  proofs. 

3.  Data  Communications  System 

Remote  data  input  and  data  communica¬ 
tions  can  be  achieved  with  the  MDT 
350.  A  data  communications  option 
available  with  the  terminal  allows  you  to 


compugraphic 

80  Industrial  Way 
Wilmington,  Mass.  01887 
Tel.  (617)  944-6555 


send  information  over 
standard,  voice  grade  tele¬ 
phone  lines  or  dedicated 
lines  for  signal  transmission. 
••  This  exciting  capability 
makes  it  possible  to  feed 
copy  from  any  point  in  the 
country  to  a  central  location. 

4.  Area  Composition  System 

Use  the  MDT  350’s  programmable  keys 
and  format  option  to  accomplish  area 
composition  tasks  with  minimal  keyboarding. 
Stored  formats  enable  you  to  easily  produce 
grocery,  retail,  and  other  ad  layouts.  Use 
it  in  conjunction  with  high  speed  area 
composition  machines  to  produce  display 
ads  with  a  minimum  of  paste-up  and  mixing 
of  type  styles  and  sizes,  quickly  and  easily. 

That’s  the  power  of  the  Mini-Disk 
Terminal  350  —  Compugraphic’s  versatile, 
compact,  inexpensive  input  device.  It’s  just 
the  beginning  of  four  separate  systems  that 
can  grow  with  you. 

To  anange  for  a  demonstration  of  the 
MDT  350  in  your  own  office,  contact  your 
local  Compugraphic  sales  representative. 


Wuhington.  O.C.:  (703)  52S.1678  Nrar  Voik:  (2121  736  4444  Philadelphia:  (21SI  667  6040  AllanU:  (4041  981  <1500  Cincinnati:  (5131  793  (1503  Chicago:  (3121  364  3100  Kanaaa  City:  (9131  268- 7400 
Detiolt:  (31.31  353  1920  DalUa:  (2141  661  5297  Loa  Angelaa:  (21.3)  926  0621  San  Franclaco:  (4151  782  1362  Seattle:  (2061  883  0088  MlnneapolU:  (6121  835  3088  Canada:  (4161  625-5197 


Reporter 

attacks 

press 


Speaking  before  several  hundred  per¬ 
sons  at  Brown  University  recently, 
former  Washiiifiton  Post  reporter  Carl 
Bernstein  said  the  press*  post-Watergate 
■‘self-congratulatory"  attitude  is  “totally 
uniiistified.” 

Bernstein,  presently  writing  a  book 
dealing  with  the  first  witchhunts  of  the 
1950s  McCarthy  era.  also  told  the  Provi¬ 
dence  audience  of  mostly  students  that 
newspaper  editors  are  giving  their  read¬ 
ers  "more  page  six.  instead  of  what  we 
think  is  news. 

"Post-Watergate  has  been  marked  by 
the  elevation  of  gossip  and  celebrity 
journalism  to  an  art  form."  he  remarked. 
".And  in  some  strange  way,  we've  abdi¬ 
cated  to  the  Rona  Barretts.” 

However,  the  reporter  who  collabo¬ 
rated  with  Bob  Woodward  in  writing 
".All  the  President's  Men”  and  "The 
Final  Days."  defended  their  decision  to 
include  information  about  President  Nix¬ 
on's  sexual  relationship  with  his  wife  in 
the  latter  publication. 

Bernstein  said  the  information  had  to 
be  considered  in  light  of  what  Nixon  had 
been  saying  about  Sen.  George 
McGovern's  lack  of  family  solidarity  in 
the  1972  presidential  election,  adding 
that  the  information  made  what  Nixon 
had  been  saying  look  like  a  sham. 

"I  think  the  press  in  this  country  is  in 
the  midst  of  what  we  might  term  an  orgy 
of  self-congratulation,"  he  said.  "Obvi¬ 
ously.  1  think  Watergate  has  something 
to  do  with  this  celebration." 

During  the  Watergate  scandal.  Bern¬ 
stein  said,  only  14  of  more  than  2.(K)()  re¬ 
porters  in  Washington  at  the  time  were 
assigned  to  cover  it  full-time.  And  of 
those  14.  he  pointed  out.  only  six  or 
seven  covered  it  as  an  investigative 
story. 

"What  we  did  in  Watergate  reporting 
was  the  most  basic  kind  of  empirical 
police  reporting."  he  said.  "It  wasn't 
anything  complicated  about  the  way  we 
covered  the  story.  We  knocked  on  a  lot 
of  doors." 

Bernstein  said  he  and  Woodward, 
coming  from  the  Metropolitan  Desk  of 
the  were  perhaps  in  a  better  posi¬ 

tion  to  report  on  Watergate,  since  they 
were  unburdened  by  the  press-created 
myth  about  the  "smooth,  well-oiled 
White  House  machine." 

He  admitted  that  neither  himself  or 
Woodward  had  a  covey  of  White  House 
sources  who  could  have  taken  them  to 
Sans  Souci,  a  posh  Washington  restaur¬ 
ant.  to  "stroke  us." 

The  33-year-old  Bernstein,  who 
started  his  journalism  career  as  a  copy 
boy  for  the  Washington  Star  at  16,  talked 


about  the  White  House's  "non-denial 
denials"  of  the  Post's  Watergate  stories. 
He  and  Woodward.  Bernstein  said, 
wrote  about  150  Watergate  related 
pieces. 

However,  Bernstein  said  Watergate 
might  have  been  avoided  entirely  if  re¬ 
porters  had  heeded  the  words  of  then 
U.S.  Attorney  General  John  Mitchell, 
who  once  told  a  group  of  them  to 
"Watch  what  we  do.  Not  what  we  say." 

If  the  press  had  been  listening,  Bern¬ 
stein  said,  “perhaps  no  Watergate, 
perhaps  no  constitutional  crisis.” 

He  also  chided  reporters  today  for 
being  mere  stenographers,  adding  that 
journalists  should  subject  what  public  of¬ 
ficials  say  to  a  "test  of  truth." 

On  a  number  of  occiisions.  Bernstein 
has  said  reporting  is  nothing  more  than 
"obtaining  the  best  possible  version  of 
the  truth."  However,  he  admitted  that 
there  was  “rarely  anything  simple  about 
the  truth." 

"Six  years  after  Watergate,  are  we 
coming  any  closer  to  the  best  possible 
veiNion  of  the  truth?  1  like  to  think  we 


learn  from  our  mistakes,"  Bernstein 
said. 

However,  Bernstein  said  the  press 
learned  a  lesson  from  Vietnam,  that  offi¬ 
cial  statements  were  sometimes  official 
lies,  "and  we  ignored  it." 

Meanwhile,  after  taking  questions 
from  the  audience,  he  talked  about  the 
controversial  Myron  Farber  case:  "I 
think  reporters  should  have  a  privilege 
under  the  First  Amendment,  but  I  don't 
think  that  it  should  be  absolute,  particu¬ 
larly  if  someone's  life  hangs  in  the  bal¬ 
ance,”  he  said. 

"1  think  the  New  Jersey  shield  law 
ought  to  protect  Farber,  although  I  don’t 
believe  in  shield  laws  myself." 

Bernstein  attacked  reporters  for  taking 
lousy  notes,  saying  that  when  people  are 
misquoted,  it's  no  wonder  the  press  has  a 
credibility  gap. 

He  also  attacked  the  newspaper  busi¬ 
ness'  preoccupation  with  objectivity:  "I 
think  objective  journalism  is  a  myth  and  1 
think  the  reporting  of  the  news  is  one  of 
the  most  subjective  exercises.  Objectiv¬ 
ity  is  a  monkey  on  our  back  and  we  ought 
to  get  it  off." 


Film  dramatizes 
newspapers’  role 


The  annual  convention  of  the  Southern 
Newspaper  Publishers  Association  saw 
the  first  public  showing  of  “1  Saw  It  In 
The  Paper,"  a  new  promotion  film  for 
the  newspaper  business  sponsored  by 
the  Newspaper  Readership  Project  as 
part  of  a  nationwide  drive  to  build 
newspaper  readership  and  circulation. 

The  16mm.  27  minute  color  film  deals 
with  what  happens  to  the  newspaper 
when  it  gets  into  the  hands  of  its  readers. 
It  is  the  second  film  being  promoted  in 
connection  with  the  nationwide  read¬ 
ership  drive.  The  other,  the  Baltimore 
Sun's  “First  Edition."  shows  how  a 
newspaper  is  produced. 

Joe  D.  Smith.  Jr.,  president  and  pub¬ 
lisher  of  the  (La.)  Town  Talk, 

who  is  co-chairman  of  the  industry-wide 
group  of  associations  supervising  the 
ReadeiNhip  Pioject,  reported  on  the  ac¬ 
tivities  undertaken  in  connection  with 
the  drive. 

Leo  Bogart,  executive  vicepresident 
of  the  Newspaper  Advertising  Bureau, 
Inc.  told  the  publishers  that  the  new  film, 
"I  Saw  It  In  The  Paper,"  was  under¬ 
taken  "to  make  people  freshly  conscious 
of  something  that  they  take  for 
granted — the  great  variety  of  ways  in 
which  the  newspaper  enters  daily  life." 
The  film  gets  across  these  key  points,  he 
said: 

"I.  Newspapers  provide  a  permanent 
record  of  the  significant  happenings  in 
our  own  individual  lives  and  in  the  lives 
of  our  communities. 


"2.  Newspapers  give  us  indispensable 
help  and  information  we  need  in  making 
big  decisions — finding  a  home,  finding  a 
job — and  help  in  making  the  innumerable 
small  consumer  decisions  as  well. 

"3.  Newspapers  are  our  window  on 
the  worlds  of  the  arts  and  sports. 

“4.  Newspapers  serve  as  the  guides 
and  roadmaps  we  rely  on  to  interpret  the 
events  we're  involved  in  directly  as  spec¬ 
tators  and  participants. 

"5.  Newspapers  focus  and  clarify  the 
public  issues  that  are  reflected  in  the 
breaking  news.” 

The  new  film,  “I  Saw  It  In  The  Pa¬ 
per,”  tells  its  story  through  nine  vi¬ 
gnettes,  each  concerned  with  a  different 
real  life  situation.  These  range  from  an 
annual  celebration  by  citizens  of 
Livingston,  Montana,  of  their  pioneer 
origins  to  a  discussion  of  environmental 
and  economic  problems  by  construction 
workers  in  New  York's  Long  Island 
communities. 

Other  sequences  that  show  the  range 
of  uses  of  the  newspaper  are  as  varied  as 
the  hunt  for  an  apartment  and  its  furnish¬ 
ings,  a  young  man  preparing  to  give  a 
piano  concert,  country  folk  in  North 
Carolina  at  a  blues  festival,  the  Boston 
Marathon,  a  classroom  discussion  of  a 
coal  strike  and  a  demonstration  protest¬ 
ing  the  construction  of  a  nuclear  power 
plant  in  Seabrook.  New  Hampshire. 

Maysles  Films,  Inc.  made  the  movie 
under  the  direction  of  the  Newspaper 
Advertising  Bureau. 
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Michigan  paper 
publishes  5  editions 

The  Times-Herald  Newspapers,  in 
southeastern  Michigan,  has  expanded  its 
operation  to  include  the  publishing  of 
five  newspapers. 

As  of  September  15,  the  Times-Herald 
Newspapers  has  been  publishing  news¬ 
papers  in  the  cities  of  IJncoln  Park, 
Southgate  and  Wyandotte. 

Publisher  Frank  Bewick  said  that  the 
communities  have  been  “very  recep¬ 
tive”  to  the  new  Times-Herald  editions. 
He  added  that  there  are  plans  to  increase 
coverage  in  that  area  by  offering  several 
new  editions  in  adjoining  communities  in 
the  next  year. 

Bewick  is  familiar  with  starting  news¬ 
papers.  In  1963  he  started  with  the  Dear- 
honi  Times-Herald  and  later  added  a 
Dearborn  Hei)>lils  Times-Herald. 

The  Dearborn-Dearborn  Heights  edi¬ 
tions  are  separate  from  the  three  new 
papers.  Those  two  editions,  which  are  in 
a  broadsheet  format,  are  published  every 
Thursday. 

The  three  new  editions  are  tabloid 
sheets  and  are  published  every  Friday. 

Helen  Niemiec  is  the  editorial  director 
for  the  five  newspapers. 


PARTS  OF  THE 
LEADS — The  head¬ 
lines  in  the  Spot¬ 
light,  weekly  publi¬ 
cation  of  the  jour¬ 
nalism  department 
of  the  Williamsport 
(Pa.)  Area  Commun¬ 
ity  College,  actually 
are  parts  of  the 
leads  to  each  story. 
The  advisor,  Tony 
Cillo,  said  the  new 
style  encourages  re¬ 
porters  to  become 
better  aware  of  the 
importance  of  a 
good  lead  and  at 
the  same  time  stimu¬ 
lates  reading  aware¬ 
ness.  Reactions  to 
the  format  are  being 
sblicited. 


A  saving  of 
at  least  $4.6  million 
should  result 


(  IHtWIlLIAMSPORT  AHf  A  COMMUNITY  COLEGE 
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“It  was  written 
into  the  course 

outline  and 


A  lack  of  Mnrp 

federal  funds  F  . 

Erumthr  particioants 


Actually,  it’s  a  Caterpillar  992  Wheel 
Loader.  A  giant  “shoyel”  used  in  con¬ 
struction  open  pit  mining.  It  can  lift  the 
weight  of  7  full  sized  automobiles  in 
one  scoop. 

There  are  many  kinds  of  wheel  loaders 
like  this  one,  most  painted  yellow.  But  the 
992  is  made  only  by  Caterpillar. 
CATERPILLAR  and  CAT  are  registered 
Trademarks  of  Caterpillar  Tractor  Co. 

When  you  use  our  name,  please  make  sure 
you’re  talking  about  our  products.  We 
make  wheel  and  track-type  tractors,  motor 
graders,  tractor-scrapers,  compactors, 
hydraulic  excavators,  off-highway  trucks, 
log  skidders,  and  diesel  engines  as  well  as 
track  and  wheel-type  loaders. 

Thanks. 


Caterpillar.  Cat  and  CB  are  Trademarks  of  Caterpillar  Tractor  Co. 


Relevancy 
called  key 
to  disclosure 

By  Bill  Kirtz 

Newspaper  should  consider  what's  rel¬ 
evant  before  detailing  a  public  figure’s 
private  life,  a  Boston  panel  agreed  last 
week . 

"One  paper  said  my  wife  and  I  sleep 
on  black  satin  sheets,"  former  Mas¬ 
sachusetts  Superior  Court  Chief  Justice 
Robert  Bonin  complained.  "We  don't, 
and  who  gives  a  damn  if  we  did?" 

Bonin,  who  resigned  his  judicial  post 
after  months  of  controversy  over  his 
conduct  and  truthfullness,  objected  to 
reporters'  repeated  calls  after  midnight, 
telephoto  lenses  greeting  him  when  he 
opened  his  door  and  an  "absolutist  at¬ 
titude"  toward  First  Amendment  rights. 

The  other  side  of  freedom  is  responsi¬ 
bility.  Bonin  told  the  Northeastern  Uni¬ 
versity  meeting,  sponsored  by  the  Co¬ 
lumbia  Journalism  Alumni  and  attended 
by  some  125  area  newspeople  and  stu¬ 
dents. 

He  said  the  press  was  m^tking  a  “seri¬ 
ous.  tactical  mistake"  by  asserting  what 
he  called  absolutist  rights  in  such  in¬ 
stances  as  the  Farber  case. 

Agreeing  with  him  on  that  point  was 
Marty  Linsky,  editor  of  Boston's  alter¬ 
native  weekly  Reul  Paper  and  former 
Boston  Globe  editorial  writer,  and  a 
onetime  State  Representative  and  candi¬ 
date  for  Lieutenant  Governor  and  Con¬ 
gress. 

"If  we  make  too  many  egregious  mis¬ 
takes,"  IJnsky  stated,  "public  opinion 
will  find  a  way  to  balance  rights  and  to 
give  us  less  freedom  that  we  have  now." 

He  feels,  however,  that  there  should 
be  no  limits  on  what  is  printed  about 
public  figures'  private  lives  so  long  as  it 
concerns  character  and  ability  to  do  the 
job. 

"How  a  politician  treats  his  kids,"  he 
offered  as  an  example,  "is  absolutely  rel¬ 
evant"  in  weighing  someone’s  capacity 
to  handle  stress. 

Linsky,  though,  said  readers  trying  to 
judge  Massachusetts  Senator  Edward 
Brooke  had  to  sift  through  details  of  his 
personal  life,  and  declared  he  would  not 
have  mn  a  widely-published  wire  service 
photograph  of  the  Senator  dancing  with 
Elizabeth  Taylor.  “That  picture  hurt 
Brooke  more  than  anything  else  before 
his  divorce”  settlement  details  began 
dominating  the  front  pages,  Linsky  said. 

Brooke’s  press  secretary,  Robert 
Waite,  said  he  has  no  quarrel  with  the 
present  system  of  focus  on  private  lives. 
But  the  prize-winning  columnist  who 
joined  the  Senator’s  staff  nine  months 
ago  is  concerned  about  the  way  a  politi¬ 
cian’s  private  life  can  overshadow  his 
public  performance. 


He  said  he  has  often  been  given  in¬ 
adequate  time  to  respond  to  complex 
charges  voiced  against  his  employer,  and 
asked  reporters  to  consider  the  motive 
behind  leaked  information. 

But  "almost  everything  that  comes  to 
us  in  confidence  comes  from  a  pei'son 
with  an  obvious  and  suspect  motive,” 
Linsky  replied.  “Any  good  reporter 
takes  that  into  consideration”  when  de¬ 
ciding  whether  or  not  to  use  the  material, 
he  said. 

Timothy  Leland,  Sionlay  Globe  man¬ 
aging  editor  and  investigative  reporter, 
sees  nothing  wrong  with  the  Brooke- 
Elizabeth  Taylor  photo  and  said  his 
paper  had  printed  scores  of  stories  about 
the  Senator's  achievements. 

The  Globe  decides  whether  to  run  pri¬ 
vate  details.  Leland  said,  on  the  basis  of 
whether  they  relate  "in  a  meaningful 
way  to  a  public  otTicial's  trust  and  per¬ 
formance  of  his  public  duty.” 

The  media  shouldn't  print  every  fact 
"willy-nilly."  Leland  said,  but  should 
exercise  "good  taste”  judgement  and 
standards. 

He  called  tasteless  intrusion  "the  price 


Mystery  buyer 

(Continued  from  pane  II) 

cessions  before  the  application  was  filed 
in  September  1977. 

Post  personnel  and  labor  relations  di¬ 
rector  Tom  Conlon  previously  testified 
that  management  felt  it  was  up  to  the 
unions  to  suggest  specific  proposals. 

Schilmesiter  and  Hennessey  maintain, 
however,  that  it  was  the  Post’s  responsi¬ 
bility  to  present  such  cost  saving  mea¬ 
sures. 

Yet  to  be  resolved  are  Post-hearing 
schedules  for  attorneys  to  deliver  oral 
arguments  after  the  briefs  are  filed  in  De¬ 
cember. 

Attorneys  will  have  45  days  to  com¬ 
ment  on  Moore’s  eventual  recommenda¬ 
tion  to  Griffin  Bell.  The  Attorney  Gen¬ 
eral  then  will  study  the  entire  record  be¬ 
fore  making  his  final  decision.  Federal 
law  provides  for  a  10-day  wiiiting  period 
before  a  joint  operation  can  begin. 

For  the  time  being,  the  case  still  re¬ 
mains  in  Moore's  hands. 

Counsel  to  the  Washington,  D.C.,  firm 
of  Craig  and  Antonelli,  Moore  was  an 
Administrative  Law  Judge  for  the  Fed¬ 
eral  Trade  Commission  for  14  years  be¬ 
fore  retiring  in  1975.  He  became  in¬ 
terested  in  law  after  working  as  a  court 
reporter  and  editor  for  the  Altavista 
(Va.)  Journal,  Roanoke  (Va.)  World 
News  and  Cumberland  (Md.)  News  from 
1937  to  1942. 

Moore  holds  a  B.A.  in  journalism  and 
received  his  law  degree  in  1950  after  at¬ 
tending  night  school  at  Georgetown  Uni¬ 
versity. 

He  also  has  worked  as  an  FTC  trial 
attorney  specializing  in  anti-monopoly 
cases. 


the  American  system  pays  for  a  free 
press.  And  the  alternative  to  a  robust, 
free  press  is  worse  than  the  excesses." 

Employes  vote 
against  Guild 

The  American  Newspaper  Guild  will 
not  be  representing  editorial  staff  people 
at  the  New  Haven  Newspapers  (morning 
7o/<r/i«/-Courier/idtemoon-Sunday  Ren- 
ister).  Collins  disclosed  (October  27) 
that  the  union  "has  more  or  less  decided 
to  pack  it  in." 

The  latest  vote  was  86-77  against  union 
representation. 

The  vote  was  the  result  of  a  petition 
filed  with  the  National  Labor  Relations 
Board  by  Register  editorial  writer  Ed¬ 
ward  Domaingue.  who  sought  to  have 
the  union  decertified  as  bargaining  agent. 


Restructured 
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tion  director.  He  named  a  new  ad  direc¬ 
tor  in  Dennis  Atkin,  formerly  of  the 
Plainfield  (N.J.)  Courier  Express  and 
new  retail  and  classified  managers  in 
Robert  Hyrcyk  (Detroit  Free  Press)  and 
Terrell  Herbert  (A/j/m/wZ/.v  (Md.)  Capital 
Gazette.)  He  also  named  a  new  market/ 
research  manager  Edward  Mussenden, 
who  joined  the  paper  from  Capital  Sys¬ 
tems  Group. 

Gunn  has  also  restructured  the  retail 
ad  department  reducing  the  art  staff  from 
16-12  people  and  adding  additional  retail 
sales  people.  He  also  redefined  their 
duties. 

"Before  we  had  seven  different  people 
calling  on  accounts  in  Washington,  D.C. 
No  one  had  an  assigned  geographic  area. 

I  created  three  new  area  management 
positions  and  systematically  divided  up 
the  accounts  by  zip  code.  Now  only  two 
people  are  calling  on  accounts  in  D.C.,” 
Gunn  said. 

Gunn  has  also  instituted  a  new  policy 
under  which  salesmen  make  a  commis¬ 
sion  on  every  ad  they  sell  rather  than 
based  on  individual  quota  system. 

Gunn  said  quite  a  few  advertising,  cir¬ 
culation  and  editorial  people  have  been 
given  the  option  of  early  retirement  and 
several  have  taken  it.  "We  worked  out 
mutually  agreeable  settlements  and  they 
resigned,”  he  said.  “Many  didn't  fit  into 
our  new  program." 

Gunn  has  also  served  as  a  trouble 
shooter  on  the  marketing  side  of  the  pa¬ 
per. 

In  the  street  sales  department,  for 
example,  he  recently  discovered  a  few 
people  that  were  turning  in  newspaper 
return  tickets  and  getting  credit  for  pa¬ 
pers  that  had  been  sold.  He  dismissed 
them. 

"Basically,  we  are  just  getting  our  act 
together,"  said  Gunn.  "Especially  in 
circulation.” 
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WOMEN  OF  ACHIEVEMENT  AWARDS— Miss  America 
1979,  Kylene  Barker  of  Galax,  Va.,  was  guest  speaker  at 
the  1 6th  annual  Women  of  Achievement  awards  sponsored 
by  The  Jersey  Journal,  Jersey  City,  N.J.,  a  Newhouse  news¬ 
paper.  With  Miss  America  (left)  are  James  S.  Wear,  pub¬ 
lisher;  August  Lockwood,  editor;  and  Lois  Fegan,  family 
section  editor.  The  event  was  held  Oct.  23  in  Bayonne, 
N.J.,  when  1  2  outstanding  women  nominated  by  the  news¬ 
paper's  readers,  were  honored. 


ROTH  SPEAKS  TO  AD  AGENCY— Ralph  Roth,  president  of 
the  Detroit  Free  Press,  recently  visited  the  Bloomfield  Hills 
office  of  D'Arcy-MacManus  &  Masius  ad  agency.  Roth  was 
a  special  luncheon  guest  and  spoke  to  a  group  of  agency 
members  about  Michigan's  largest  morning  paper  and  its 
new  headquarters  being  erected  on  the  Detroit  river  front. 
Pictured  left  to  right  are  C.  Jack  Prince,  Sr.  vicepresident/ 
management  supervisor,  DM&M;  Ralph  Roth,  and  Denise 
Conway,  account  executive/DM&M. 

Sig  Mickelson,  first  president  of  CBS 
News  and  former  president  of  Radio 
Free  Eiirope/Radio  Liberty;  Allen 
Neuharth,  president  of  the  Gannett 
Newspapers  and  Daniel  Lemer,  profes¬ 
sor  of  communications  at  M.l.T. 

The  conference  discussed  possible 
threats  to  press  freedom  from  unions, 
governments,  and  political  parties. 


Free  press  future  examined  at  meeting 


More  than  forty  media  professionals 
from  all  over  the  world  participated  in 
the  World  Media  Conference  on  “Future 
of  the  Free  Press,”  sponsored  by  the 
News  World,  October  20  to  22  at  the 
Waldorf-Astoria  Hotel. 

Chairman  of  the  conference  was  Sir 


Charles  Moses,  former  Secretary- 
General  of  the  Asian  Broadcasting  Union 
and  former  general  manager  of  the  Au¬ 
stralian  Broadcasting  Corporation. 

Other  participants  included  Mohaved 
Abdel  Gawad,  chairman  of  the  Middle 
East  News  Agency  based  in  Cairo;  Dr. 


¥)u  can  thank  a  chemist 
for  your  newspaper. 


Who  cares  that  a  Georgia  chem¬ 
ist  discovered  a  way  to  control 
resin  in  southern  pine  wood  fibers 
in  the  1930’s? 

You  — because  you  read  a  news¬ 
paper. 

The  resin  had  been  the  stumbl¬ 
ing  block  that  kept  southern  pine 
from  being  made  into  newsprint. 

The  problem  was  finally  licked 
in  a  Georgia  laboratory  and  with 
the  support  of  the  Southern  News¬ 
paper  Publishers  Association  and 
its  members,  Southland  came  into 
being  in  1938.  Two  years  later,  we 
produced  at  Lufkin,  Texas,  the 
first  ton  of  commercial  newsprint 
made  from  southern  pines. 

The  achievement  triggered  the 
start  of  a  whole  new  industry  — 


that  of  newsprint  manufacturing— 
for  the  South  and  significantly 
reduced  the  dependence  of  south 
ern  newspapers  on  foreign  sup 
pliers. 

Since  that  beginning.  Southland 
has  continued  to  grow  and  serve 
the  nation’s  newspapers.  We’re 
now  the  Newsprint  Division  of  St. 
Regis  Paper  Company,  a  world 
leader  in  forest  products.  We’re 
also  the  second  largest  producer  of 
domestic  newsprint. 

We  owe  a  lot  to  the  SNPA  and 
its  members  and,  in  return,  we’ve 
tried  hard  to  provide  a  reliable 
supply  of  quality  newsprint  to 
publishers  in  the  South,  Southwest 
and  Midwest. 
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Legally  speaking  By  Paul  J.  Levine 


Libel  ''victory”  is  expensive 


This  is  a  tale  of  two  lawsuits  in  what 
may  be  the  worst  of  times  for  news 
media  in  the  courts. 

Both  are  libel  cases  involving 
medium-sized  newspapers.  Both  re¬ 
sulted  in  sizable  verdicts.  Higher  courts 
reversed  both  judgments,  and  last 
month,  disgruntled  plaintiffs  were  turned 
down  by  the  U.  S.  .Supreme  Court  in  bids 
to  reinstate  the  hefty  jury  awards. 

The  cases  bear  more  than  superficial 
resemblance.  Both  newspapers  went 
after  local  public  officials — a  police  chief 
and  school  superintendent.  The  Mornini> 
Advocate  and  State  Times  of  Baton 
Rouge.  La.,  accused  acting  police  chief 
Howard  Kidder  of  running  a  brothel.  The 
Palm  Beach  Past  and  Times  used  some 
intemperate  adjectives  in  more  than  .^(K) 
articles  attacking  school  superintendent 
Lloyd  Karly. 

The  juiy  responded  with  a  S4(K).(M)() 
verdict  against  the  Louisiana  newspaper 
and  a  SI  million  award  in  the  Florida 
case. 

What  explains  the  six  and  seven-figure 
\erdicts  in  cases  where  the  only  injury  is 
the  damage  to  “reputation?"  One  reason 
may  be  the  inability  of  both  judges  and 
juries  to  understand  the  "actual  malice" 
prerequisite  to  recovery.  One  lawyer 
w  ho  defended  the  Louisiana  new  spapeiN 
puts  it  bluntly. 

"We  spend  three  weeks  in  law  school 
on  actual  malice."  says  W.  Arthur  .Aber¬ 
crombie.  Jr.,  of  Baton  Rouge,  "so  how 
do  we  expect  those  ignorant  people  to 
understand  it  in  .^0  minutes  of  instruc¬ 
tions?" 

In  the  Florida  case.  Early  v.  Palm 
Beach  Newspapers .  the  articles  accused 
the  school  superintendent  of  "incompe¬ 
tence."  "indecisiveness."  and  said  the 
public  was  "cheated"  by  his  lack  of 
leadership.  The  Florida  appeals  court 
called  that  "itietorical  hyperbole"  and 
overturned  the  SI  million  verdict  be¬ 
cause  the  terms  were  statements  of  opin¬ 
ion.  not  missstatements  of  fact.  As  the 
U.S.  Supreme  Court  has  said,  there  is 
no  such  thing  as  a  false  idea. 

Although  it  ruled  for  the  newspaper, 
the  Florida  court  had  harsh  words  for  the 
coverage.  Even  defense  law  yer  Cecil  H. 
Albuiy  now  says  that  some  of  the  articles 
"hit  below  the  belt."  The  court  was  of¬ 
fended  by  the  description  of  the  school 
superintendent  as  a  "former  trucker." 
based  on  a  prior  job  in  a  trucking  firm.  In 
fact,  said  the  judge.  Early  had  two  mas¬ 
ter's  degrees  in  education. 

"While  most  of  the  articles  and  car¬ 
toons  can  fairly  be  described  as  slanted, 
mean,  vicious,  and  substantially  below 
the  level  of  objectivity  that  one  will  ex- 
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pect  of  responsible  journalism."  said  the 
court,  "there  is  no  evidence  .  .  .  that  a 
single  one  of  the  articles  was  a  false 
statement  of  fact  made  with  actual 
malice  as  defined  in  the  New  York  Times 
case." 

The  appeals  court  ruled  that  the  trial 
judge  should  not  have  let  the  case  go  to 
the  jury  and  entered  a  directed  verdict 
for  the  newspapers.  If  the  law  is  so  clear 
to  the  appellate  court,  what  explains  the 
result  in  the  trial  court? 

"1  knew  we  were  going  to  get  hit  the 
first  day  of  trial."  says  attorney  Albury. 
"The  judge  was  letting  into  evidence  all 
the  garbage,  and  the  plaintift's  lawyer 
was  saying,  'look  how  they  beat  the  poor 
guy  to  death.' 

The  "garbage"  was  testimony  by 
three  "expert  witnesses"  plus  about  two 
hundred  extraneous  articles.  Two  local 
TV  newsmen  testified  that  the  articles 
fell  below  journalistic  standards.  So  did  a 
retired  Army  officer  who  had  limited 
journalistic  experience.  Over  the  news¬ 
papers'  objections,  the  admittedly  non- 
libelous  articles  were  allowed  into  evi¬ 
dence. 

In  the  l.ouisiana  case.  Kidder  r.  An¬ 
derson,  the  newspapers  accused  the 
police  chief  of  taking  payoffs  from 
gamblers  and  tavern  owners,  securing  a 
suspiciously  reduced  tax  assessment  on 
his  duplex,  and  harassing  a  fellow  of¬ 
ficer. 

In  contrast  to  the  Elorida  lawyer  who 
expected  to  be  "hit"  by  a  jury  verdict, 
the  $4(K).0(K)  Louisiana  award  came  as  a 
shock  to  attorney  Abercrombie.  He  con¬ 
tends  even  today  that  the  stories  were 
true,  not  merely  free  of  "actual  malice." 
He  thought  the  defense  proved  that  the 
Chief  was  corrupt. 

"When  the  jury  went  into  delibera¬ 
tions."  he  now  says.  "I  would  have 
given  you  10  to  1  that  they  would  have 
come  back  with  an  indictment  of  the  bas¬ 
tard.  I  was  absolutely  stunned." 

In  the  first  appeal,  the  Louisiana  court 
reduced  the  award  to  SI(X).(KK).  saying 
this  amount  "will  not  threaten  or  di¬ 
minish  freedom  of  the  press."  A  cynic 
might  wonder  where  freedom  becomes 
threatened — at  5250.000  perhaps? 

The  court  found  the  newspaper  guilty 
of  "actual  malice"  because  sources  for 
the  stories  proved  to  be  unreliable.  The 
Louisiana  Supreme  Court  thought  that 
was  judgment  by  hindsight,  and  ordered 
that  summary  judgment  be  entered. 

The  long,  expensive  trial  and  appellate 
process  is  proof  that  the  term,  "chilling 
effect."  is  more  than  an  empty  phrase. 
Yet.  the  Louisiana  judges  who  affirmed 
the  libel  award  in  a  reduced  amount  gave 


it  short  shrift. 

“We  believe  that  it  is  better  that  an 
occasional  publisher  get  slightly  frostbit¬ 
ten,”  said  Judge  Grover  L.  Covington, 
"than  that  the  cold-shoulder  of  injustice 
be  eternally  turned  toward  the  defamed 
public  official,  if  it  can  be  truly  said  that 
any  trial  has  a  'chilling  effect’  on  the 
news  media.” 

That  statement  reflects  a  shallow  un¬ 
derstanding  of  litigation's  financial  con¬ 
sequences.  Many  businesses  refrain 
from  potentially  litigious  activities,  even 
when  they  believe  their  actions  would  be 
justified.  The  reason  is  not  the  fear  of 
losing  a  lawsuit,  but  rather  the  cost  of  a 
successful  defense.  When  newspapers 
avoid  controversy,  there  are  constitu¬ 
tional  dimensions  which  Judge 
Covington  failed  to  recognize. 

"We  believe  that  if  the  First  Amend¬ 
ment  were  repealed  tomorrow,”  he  said, 
"the  newspeople  of  this  nation  would  not 
skip  a  heartbeat  or  a  deadline;  they 
would  continue  to  fearlessly  bring  to 
their  readers  and  listeners  all  the  news 
that's  fit  to  print.” 

Stouthearted  fellows,  those  newsmen. 
Yet,  it  is  folly  to  suggest  that  most  news¬ 
papers  would  risk  punitive-damage  dis¬ 
asters  without  some  protection  from  lia¬ 
bility.  Even  with  constitutional  protec¬ 
tion.  a  great  number  of  newspapers 
would  not  take  the  risks  encountered  by 
the  Palm  Beach  and  Baton  Rouge  publi¬ 
cations. 

Neither  newspaper  will  reveal  the 
amount  of  attorneys'  fees  paid  to  defend 
the  libel  suits.  However,  sources  close  to 
both  lawsuits  place  the  figures  at  about 
$75,000  in  the  Louisiana  case  and 
$100,000  in  the  Florida  suit. 

Does  the  knowledge  of  the  cost  of  liti¬ 
gation  affect  news  decisions?  Baton 
Rouge  executive  editor  Jim  Hughes  put  it 
this  way. 

"I  have  to  ask  myself  sometimes,  is 
this  story  worth  $30.(K)0  in  attorneys' 
fees,"  he  says.  "Piobably  not.  but  I'll 
usually  go  ahead  and  run  it  anyway." 

Both  publications  belied  the  rubric 
that  newspapers  are  more  prone  to  assail 
distant  foes  than  to  take  on  local  offi¬ 
cials.  Both  newspapers  gathered  evi¬ 
dence  of  corruption  or  incompetence  of 
public  officials.  Both  won  the  lawsuits, 
not  at  the  trial  level,  but  in  the  appellate 
courts  after  yeaiN  of  litigation. 

How  many  newspapers  can  muster  the 
courage  and  the  capital  to  take  on  local 
officials  and  to  fend  off  million-dollar 
lawsuits  remains  an  open  question. 


Editor  hired 

Watson  S.  Sims.  57,  will  become 
editor  of  the  New  Brunswick  (N.J.)  Home 
News  in  December. 

Sims  is  now  editor  of  the  Battle  Creek 
(Mich.)  Enquirer  and  News. 
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Syndicates 


By  Lenora  Williamson 


Jeff  MacNelly  scores  again 

The  last  twelve  months  or  so  add  up  to  ■■ 
a  banner  package  for  30-year  old  Jeff 
MacNelly  of  the  Richnumd  (Va.)  News 
Leader  where  he  is  editorial  cartoonist. 

In  the  first  few  months  of  this  year. 
MacNelly  won  another  Pulitzer  for 
editorial  cartooning  (the  first  in  1972)  and 
won  the  National  Cartoonist  Society's 
award  for  editorial  cartooning  the  same 
day  (April  17);  and  he  also  won  the 

George  Polk  Award  for  editorial  cartoon-  - 

ing. 

His  editorial  cartoons  are  syndicated 
nationally  by  the  Chicago  Tribune-New 
York  News  Syndicate. 

All  that  was  and  is  daytime  work.  U  7^ 
Along  came  some  special  moonlighting  y  i 

activity.  Neal  B.  Freeman,  president  of  [  sw 

Jefferson  Communications,  Inc.  Vi-  i  ^ 
enna,  Virginia,  suggested  MacNelly  de-  W 
velop  a  comic  strip.  First  answering, 

"I've  got  enough  to  do,"  MacNelly  got 
to  more.  His  comic  strip  "Shoe”  de- 
buted  September  12,  1977. 

Right  away.  Shoe  intrigued  newspaper 
types  as  well  as  the  readers  since  the 
hero  was  a  hard-hitting  letters-to-the- 
editor  writer  turned  to  editing  a  newspa-  exhibi 
per  of  his  own.  And  Shoe's  star  reporter  toons 
is  The  Perfesser,  who  first  had  a  jour-  Cavaf 
nalism  job  as  Sunday  editor  of  the  Satitr-  in  Ne 
day  Evening;  Post.  Mrs 

The  rest  of  the  characters  are  not  for  will  bi 
the  birds,  either.  They  all  are  birds.  from  ( 
Jefferson  announces  460  newspaper  lery  i; 
subscribers  as  Shoe’s  first  year  ends.  Pro 

The  Chicago  Tribune-New  York  News  sharei 

Syndicate  is  distributor.  toonis 

And  all  hands  celebrated  November  I  Na 

with  publication  of  "The  Very  First  Shoe  stage 
Book",  a  collection  from  the  first  year's  promi 
run.  The  book,  copyrighted  by  Jefferson  catur 
in  arrangement  with  the  author,  has  an  exhib 

introduction  by  Art  Buchwald.  Publisher  week, 

is  Avon  Books,  a  division  of  The  Hearst 
Corporation.  An( 


6£B2.\ne.f>ee&i 

W0RKIN&  OVER  MV ^ORY 
F5oRHOUf».I  Hore-ME  > 
HAENT  PUItHEREP  IT  , 
TOO  MUOH 


WEU.  HOW 
lOVOU  LIRE  It 
.  SHOE?  . 


Jeff  MacNelly's  comics  strip  newsroom  stars  its  editor,  Shoe,  and  his 
reporter.  The  Perfesser,  in  a  representative  collection,  "The  Very 
First  Shoe  Book",  published  this  week. 


HtU-O?...  N: 
NO, sorry,.  ^ 
SHOES  not  HERE. 
HE'S  our  ON 
ASSIGNMENT,  y 


As  of  November  1.  Copley  News 
Service  has  changed  its  name  to  Copley 
Syndicate.  Robert  Wallace  heads  the  or¬ 
ganization  as  general  manager. 

Starting  January  I ,  the  syndicate  will 
have  national  sales  representatives  call¬ 
ing  on  daily  newspapers  in  the  United 
States  and  Canada. 

Presently  the  leading  features  of  Cop¬ 
ley  Syndicate  include  Phyllis  Schlafly, 
Tween  12  &  20,  Our  Fascinating  Earth, 
Model’s  Notebook,  Closer  Encounters 
and  What’s  Your  Verdict?  The  features 
now  are  available  in  camera,  scanner 
and  high-speed  wire  format. 

*  *  * 

The  National  Cartoonists  Society  is 
joining  with  the  Damon  Runyon-Walter 
Winchell  Cancer  Fund  to  sponsor  an 
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exhibition  and  auction  of  original  car¬ 
toons  on  opening  night  of  the  "Cartoon 
Cavalcade"  at  Runyon-Winchell  Gallery 
in  New  York  City. 

Mrs.  Rube  Goldberg  and  Milton  Caniff 
will  be  the  co-chairpersons  for  the  event 
from  6  to  9  p.m.  November  28.  The  gal¬ 
lery  is  located  at  33  West  56th  Street. 

Proceeds  from  the  event  are  to  be 
shared  by  the  Cancer  Fund  and  the  car¬ 
toonists'  society  Milt  Gross  Fund. 

Nationally-known  cartoonists  will 
stage  a  show  and  draw  caricatures  of 
prominent  guests  attending.  These  cari¬ 
catures  will  also  be  auctioned.  The 
exhibition  will  remain  on  view  for  a 
week. 

*  *  * 

And  looking  toward  December  there 
are  two  bonus  articles  preceding  the  1979 
release  of  Peter  Weaver’s  new  series 
"Cut  Your  Tax  Bill!"  The  20-part  series 
is  from  King  Features. 

Weaver  writes  King’s  “Mind  Your 
Money"  and  "Your  Retirement  Dollar” 
columns.  The  two  December  bonus  arti¬ 
cles  will  be  given  to  newspapers  sub¬ 
scribing  to  the  new  tax  series  and  aim  to 
help  readers  take  steps  before  the  end  of 
the  year  to  lower  next  April’s  tax  bill. 

Weaver’s  series  follows  King’s  re¬ 
cently  completed  25-part  "MoneyPower: 
Coping  with  Inflation”  by  Benjamin 
Stein. 

The  new  series  outlines  ways  people 
can  legitimately  reduce  or  avoid  paying 
certain  taxes.  And  just  to  make  sure  of 
his  facts.  Weaver  showed  the  whole 
thing  to  the  IRS  in  advance.  Reports 


King  Executive  Editor  Allan  Priaulx: 
"They  weren’t  particularly  happy  with 
some  of  his  guidance  because  they  want 
to  pick  up  as  much  money  as  they  can  in 
taxes — but  they  couldn’t  fault  his  accu¬ 
racy." 

The  columnist  consulted  Washington 
tax  lawyers  and  certified  public  accoun¬ 
tants  for  interpretations  on  recent  tax  rul¬ 
ings  and  the  tax  code. 

A  former  writer  and  bureau  chief  for 
Business  Week  and  Washington  bureau 
chief  for  Forbes,  Weaver  has  been  writ¬ 
ing  on  business  and  consumer  news  for 
more  than  20  years. 

*  !|=  H= 

Arthur  T.  Hadley,  is  a  journalist  and 
political  analyst  who  covered  the  White 
House  for  Newsweek  in  the  50s  and 
later  was  assistant  executive  editor  of 
the  New  York  Herald  Tribune.  He’s 
written  8  books,  including  "The  Invisible 
Primary"  and  "The  Nation’s  Safety  and 
Arms  Control"  and  won  awards  for  Viet¬ 
nam  reporting. 

Most  recently  Hadley  teamed  with 
pollster  Robert  Teeter  of  Market  Opinion 
Research  to  find  out  just  who  is  not  vot¬ 
ing  and  why.  The  resulting  book  by 
Hadley,  "The  Empty  Polling  Booth”,  is 
in  3-part  newspaper  syndication  from 
United  Feature  Syndicate.  The  series 
dispels  a  traditional  stereotype  of  the 
non-voter  as  poor,  under-educated  and 
unconcerned.  Moreover,  Hadley  points 
out  nonvoting  is  rapidly  on  the  rise 
where  it  might  be  least  expected — among 
the  affluent,  better  educated  and  the 
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$8  million  ad  campaign 


‘Nipper’  to  be  featured 
again  in  RCA’s  trademark 


The  famous  trademark  of  the  little  fox 
terrier  listening  to  “his  Master's  Voice” 
on  an  old  phonograph  will  be  rejuvenated 
by  RCA  during  the  coming  months  in  a 
major  corporate  marketing  program. 

The  Dog  and  Phonograph  symbol  is 
regarded  as  one  of  the  world’s  most 
popular  animal  trademarks  in  use  today. 

The  program  to  restore  the  famous 
trademark  to  its  former  level  of  usage 
was  initiated  by  RCA  president  Edger  H. 
Griffiths,  who  has  long  felt  that  the  his¬ 
toric  association  of  the  Dog  and  Phono¬ 
graph  with  RCA  is  a  valuable  company 
asset.  Shortly  after  he  became  president 
in  1976,  Griffiths  set  in  motion  a  re- 
evaluation  program  that  led  to  the  deci¬ 
sion  to  bring  back  the  trademark. 

Plans  call  for  the  trademark  to  be 
gradually  phased  into  increased  usage  on 


/  DID  YOU  SWIPE  \  , _ ^ 

?  THE  Off  ICE  COPY  )  NO,  '***, 
\  OEE&P?  y:  I  GET  IT  ) 
\  AT  HOME.  / 


ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 


Editor  &  Publisher 

575  Lexington  Ave..  New  York,  N  Y.  10022 

Gentlemen:  Please  start  my  subscription  now. 
addressed  to: 


Name  . 

Address  . 

City  . 

State  .  Zip  . 

Company . 

Nature  of  Busirtass  . 

□  My  remittance  is  enclosed.  F448 

S16  00  a  year.  U  S  and  Canada  all  other  countries 
S40  a  year 


RGil 


The  new  Nipper 


products,  as  well  as  in  newspaper, 
magazine  and  tv  advertising,  on  com¬ 
pany  vehicles,  shipping  cartons  and  sales 
literature,  according  to  Mort  Gaffin,  di¬ 
rector,  corporate  identification  and 
exhibits.  The  trademark  will  be  used  as 
an  adjunct  to  the  bold  contemporary 
“RCA"  letters  of  the  present  logotype, 
he  added. 

“Our  favorite  fox  terrier,  called  'Nip¬ 
per,'  will  be  appearing  in  a  significant 
portion  of  RCA’s  consumer  advertising 
and  promotional  material,"  Gaffin 
explained,  “These  activities  will  be  di¬ 
rected  principally  in  support  of  color  re¬ 
ceiver  and  phonograph  record  pro¬ 
ducts.” 

Advertising  plans 

“Although  it  is  difficult  to  estimate 
how  much  will  be  spent  directly  on  the 
new  trademark  program,  Nipper  will  be 
included  in  product  division  advertising 
amounting  to  over  $8  million  annually,” 
he  said. 

Gaffin  said  the  trademark  has  been 
used  for  more  than  70  years.  “It  became 
a  symbol  of  high-quality  and  dependable 
products.  For  this  reason,  we  feel  that 
several  areas  of  the  company  can  derive 
important  promotional  benefits  from  its 
use,”  he  added. 

RCA’s  first  product  to  include  a  re¬ 
vised  design  of  the  historic  trademark 
will  be  the  recently-introduced  13-inch 
(diagonal)  color  television  receiver. 
Models  of  this  set  with  the  Dog  and 
Phonograph  logo  are  scheduled  to  be  in 
dealer’s  stores  during  March  of  1979. 

In  recent  years  the  trademark  has  been 
mainly  used  on  RCA  phonograph 
records,  album  covers  and  stereo  tapes. 

Of  all  the  animals  used  in  corporate 


advertising  and  promotion  over  the 
years,  the  canine  set  gets  the  highest 
marks  for  longevity  and  popularity,  RCA 
said. 

Dogs  have  been  featured  throughout 
history  on  ancient  tavern  signboards, 
knights’  crests,  business  letterheads,  and 
in  corporate  advertising  because  people 
love  dogs  and  admire  their  many  qual¬ 
ities.  Depending  on  breed,  dogs  are 
thought  of  as  loyal,  brave,  pugnacious, 
tenacious,  obedient,  dependable,  alert 
and  speedy. 

While  the  use  of  animal  trademarks 
has  been  declining  in  recent  years  as 
companies  have  adopted  more  modern 
corporate  symbols  to  reflect  changing 
product  lines  and  images,  "man's  best 
friend”  is  a  tenacious  holdout  against 
this  trend. 


Other  top  dogs 

The  other  top  dogs  in  advertising  such 
as  the  Scotties  on  the  Black  and  White 
Scotch  bottle,  the  basset  hound  selling 
Hush  Puppies,  the  Mack  Truck  bulldog 
and  the  sleek  Greyhound  on  the  bus  also 
have  withstood  the  designer’s  doghouse. 

At  one  time,  especially  during  the 
Thrities  and  Forties,  scores  of  com¬ 
panies  used  animals  to  promote  their 
corporate  images  and  sell  a  mixed  bag  of 
products  and  services  ranging  from  beer 
to  broadcasting,  conservation  to  cigaret¬ 
tes,  gasoline  to  glue,  insurance  to  in¬ 
vestments,  milk  to  motor  oil,  railroads  to 
records,  shoes  to  scotch,  and  trucks  to  tv 
sets. 

Some  of  these  animals  are  still  actively 
used,  such  as  Merrill  Lynch’s  thundering 
herd  of  bulls,  the  Hartford  Insurance 
Company’s  Elk,  the  Chesapeake  &  Ohio 
Railway’s  Chessie  the  Cat,  the  U.S. 
Forest  Service’s  Smokey  the  Bear,  the 
Playboy  Bunny  and  the  Brown  Shoe 
Company’s  Boston  Terrier,  Tige. 

But  seldom  seen  anymore  are  such 
old-time  animal  trademarks  as  the  Exxon 
tiger,  the  NBC  peacock,  Mobil’s  Flying 
Red  Horse,  Sinclair’s  dinosaur,  Kel¬ 
logg’s  rooster  and  Rebecca,  the  St.  Ber¬ 
nard  used  by  “Dogs  for  Defense”  in  re¬ 
cruiting  canines  for  duty  during  World 
War  H.  Attempting  a  comeback  is  Bon 
Ami’s  chicken  which  “hasn’t  scratched 
yet.” 

One  of  the  oldest  and  most  popular  of 
all  animal  trademarks  is  the  RCA  Dog 
and  Horn,  first  created  as  a  painting  in 
the  1890’s  by  London  photographer- 
tumed-painter  Francis  Barraud.  He  sold 
the  painting  to  the  Gramophone  Com¬ 
pany.  In  1900,  the  North  American  rights 
to  the  painting  were  acquired  and  Nipper 
was  used  to  launch  the  Consolidated 
Talking  Machine  Company,  later  to  be¬ 
come  the  Victor  Talking  Machine  Com¬ 
pany. 

RCA  acquired  the  Victor  company  in 
1929,  and  with  it  the  rights  to  use  the 
Nipper  trademark. 
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Milwaukee  Sentinel  wins 
public  service  award 


Ad  agency 
formed  by 
ad  students 

Many  of  the  ads  which  the  American 
Heart  Association  has  selected  for  use  in 
newspapers  throughout  the  U.S.  in  the 
coming  months  have  come  from  ideas 
generated  in  a  University  of  Texas  ad¬ 
vertising  design  course  taught  by  Dr. 
Leonard  Ruben. 

Over  the  past  several  years,  students 
who  enroll  for  Dr.  Ruben’s  problems 
course  in  advertising  design  have  been 
forming  themselves  into  an  “advertising 
agency”  which  goes  by  the  name  “Im¬ 
maculate  Conception.” 

Operating  just  like  an  ad  agency  in  the 
professional  world,  the  students  develop 
ads  for  both  commercial  and  public 
service  accounts. 

The  students  meet  class  twice  a  week 
to  discuss  design  problems  and  objec¬ 
tives.  To  avoid  any  legal  complications 
of  using  campus  facilities  to  prepare 
commercial  ads  (and  receive  payment  for 
them),  the  Immaculate  Conception  group 
does  its  actual  creative  work  off  campus, 
after  hours.  Any  payment  the  group  re¬ 
ceives  is  divided  among  the  students. 

The  UT-produced  ads  that  the  Ameri¬ 
can  Heart  Association  will  be  using  were 
the  brain  child  of  last  spring’s  Immacu¬ 
late  Conception  agency. 

The  Heart  Association  was  aware  of 
the  quality  of  work  done  by  Dr.  Ruben’s 
students,  for  the  AHA  in  1973  adopted 
for  national  distribution  a  slogan — 
“Perform  a  death-defying  act.  Have  your 
blood  pressure  checked.” — which  was 
created  by  Mary  (Dixie)  Langridge,  then 
a  UT  student  from  San  Antonio. 

The  new  batch  of  Heart  Association 
ads  conceived  by  the  UT  students  last 
1  spring  includes  brand-new  ads  as  well  as 
redesigns  of  former  ads. 

“Of  about  40  ideas  and  layouts  we 
submitted  to  the  association,  about  half 
were  accepted,”  says  Dr.  Ruben. 

The  new  ads  include  small-space  ones, 
using  cartoon  figures,  that  repeat  the 
caution  “Don’t  be  a  heart  breaker”  (to 
accompany  one-line  messages  about 
exercising  regularly  or  stopping  smok¬ 
ing)  and  larger  ones  that  are  headlined 
“There’s  more  than  one  way  to  break 
your  heart.” 

Variations  on  the  theme  “your  heart 
may  run  out  before  your  excuses  do” 
were  used  by  the  UT  students  in  rede¬ 
signing  former  Heart  Association  ads. 

Cathy  Culp  Heck,  who  was  in  the  Im¬ 
maculate  Conception  agency  last  spring 
and  who  now  is  a  graduate  assistant  to 
Dr.  Ruben,  says  the  UT  teacher  runs  the 
problems  course  as  if  he  were  creative 
director  of  an  ad  agency  (which  he  used 
to  be  in  New  York). 

This  fall’s  Immaculate  Conception 
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The  Milwaukee  Sentinel  has  won  the 
1978  University  of  Missouri-Inland  Daily 
Press  Association  Community  Service 
Award  for  an  unprecedented  third  time. 
Earlier  winning  entries  were  in  1975  and 
1969. 

The  award  is  made  annually  to  a 
member  newspaper  of  the  Inland  for  a 
significant  contribution  toward  commun¬ 
ity  improvement. 

The  award  was  presented  at  Inland’s 
93rd  annual  meeting  last  week. 

Roy  Fisher,  dean  of  the  University  of 
Missouri  School  of  Journalism  presented 
the  award. 

The  Sentinel  entry  reflects  the  care 
and  community  interest  that  has  gone 
into  their  “Forum  for  Progress”  for  over 


By  making  more  time  available  for  in¬ 
dustry  speakers,  the  American  Newspa¬ 
per  Publishers  Association  said  last  week 
that  it  would  reconsider  its  opposition  to 
the  Federal  Trade  Commission’s  De¬ 
cember  14-15  meeting  on  media  owner¬ 
ship. 

In  a  letter  sent  to  FTC  chairman 


Barry  Siegel,  Los  Aufteles  Times,  has 
been  named  recipient  of  the  News  Media 
Award  for  1978  by  the  2100-member  Los 
Angeles  Trial  Lawyers  Association. 

The  award  came  in  recognition  of  an 
article  written  by  Siegel  on  January  8 
titled  “The  Nuts  and  Bolts  of  an  Auto 
Repair  Suit,”  which  detailed  a  Santa 
Monica  woman’s  legal  battle  with  an 
auto  repair  suit  which  resulted  in  her 
winning  $90,000  in  punitive  and 
exemplary  damages,  plus  reimbursement 
for  her  car. 


group  is  working  on  a  number  of  small 
accounts,  ranging  from  a  plant-leasing 
company  to  a  water  purifying  product. 
The  group  also  does  some  design  work 
for  UT’s  Career  Choice  Information 
Center  and  1  's  redesigned  the  cover  for 
the  Longhoi.  .’  basketball  programs. 
One  of  the  group’s  major  efforts  in  recent 
months  was  a  complete  design  overhaul 
of  “Orange  Power,”  a  96-page  sports 


a  period  of  nearly  15  years. 

The  plight  of  farmers  caught  up  in  the 
complex  inflationary  trap  prompted  the 
Sentinel  to  explore  the  issue  of  slumping 
prices  and  rising  farm  costs  thoroughly  in 
its  15th  annual  “Forum  for  Progress.” 
The  title  of  this  particular  forum  was 
“The  Farm  Price-Food  Cost  Dilemma.” 

The  day-long  forum  has  been  held 
every  spring  since  1964,  to  probe  a  single 
topic  in  depth. 

Robert  Wills,  editor  of  the  Sentinel, 
pulled  together  a  spectrum  of  speakers 
representing  farmers,  food  processors, 
retailers,  economists,  consumers  and 
government  representatives. 

More  than  400  persons  attended  the 
forum. 


magazine  devoted  to  University  athletics 
programs. 

Dr.  Ruben  thinks  the  course  is  helpful 
to  the  students  because  it  allows  them  to 
work  on  “real  jobs,”  and  not  necessarily 
just  classroom  exercises. 

He  says  he  has  been  amazed  at  the 
extra  hours  the  student  ad  agency  is  will¬ 
ing  to  put  in  after  class  and  at  nights  “for 
only  a  three-hour  credit  course.” 


ANPA  reconsiders  position 
on  FTC  ownership  meeting 


Triai  lawyers  cite 
L.A.  Times  reporter 


Michael  Pertschuk,  ANPA  general  man¬ 
ager  Jerry  W.  Friedheim  said  that  he 
would  be  willing  to  meet  with  the  FTC 
chairman.  According  to  published  re¬ 
ports.  Pertschuk’s  office  said  that  a 
meeting  between  the  two  had  not  been 
scheduled,  though  some  concessions  to 
the  ANPA’s  view  will  be  made. 


In  voting  the  award,  the  LATLA 
board  of  governors  said  the  article  was 
an  outstanding  example  of  public  service 
because  it  showed  consumers  how  to 
exercise  their  legal  rights  in  disputes  with 
commercial  entities  and  also  thoroughly 
explained  the  advantages  of  the  con¬ 
tingency  fee  system. 

The  award  will  be  presented  in  the 
form  of  a  plaque  at  the  group’s  formal 
Installation  of  1979  Officers  Banquet  to 
be  held  in  early  February. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANECDOTES  1 


STORIETTES  Sparkling.  well-re-  , 
searched  weekly  tales  of  little  known  j 
facts  of  history,  bizarre  encounters,  in-  ] 
i/entions.  biographical  sketches  by  vete¬ 
ran  writer.  Ideal  feature  material.  About 
500  words.  Send  for  FREE  samples,  low 
rates.  Flagler  &  Nelson.  Inc..  1640 
Statler-Hilton.  Buffalo.  NY  14202. 

_ AUTOMOTIVE _ 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars.  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features.  814  E.  Manor  Circle. 
Milwaukee.  Wise.  53217. 

_ CARTOONS _ 

POLITICAL  CARTOONS 

Nationally  known,  award  winning  major 
metro  daily  political  cartoonist  with  inci¬ 
sive  graphic  appeal  and  killer  instinct. 
TELLS  IT  LIKE  IT  IS!  Free  standing  so¬ 
cial  issues  included  with  news  breaking 
political  stories  in  horizontal  format. 
Masterful  caricatures  of  headliners. 
Available  5  times  weekly.  Write  for  rates 
and  samples.  Bo*  5521,  Editor  & 
Publisher. 


HOT  NEW  COLUMN  by  career  newspa¬ 
per  man.  veteran  CBer.  Breezy  writing, 
packed  with  valuable  information  for 
new  and  long-time  CBers.  20  million  CB 
owners.  Send  for  FREE  samples. 
rates-Flager  &  Nelson.  Inc..  1640 
Statler  Hilton.  Buffalo.  NY  14202. 

COMIC  STRIPS 

0.0. —Wit.  comment,  humour  and  satire 
in  an  ultra-unique  way.  Free  samples: 
Bo*  5346.  Editor  &  Publisher. 

HARDPAN  —A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit  to 
print.  J.  Griswold.  914  2nd  Ave..  Seattle. 
Wash.  98104. 


FRIENDS  ...  we  never  met  .  .  .  The 
fastest  growing,  syndicated  dating  fea¬ 
ture  in  the  country.  Contains  respecta¬ 
ble.  personal  ads  from  your  specific 
community.  Also  has  a  SENIOR'S 
CORNER  for  people  over  60.  Designed 
for  family  publications  and  FANTASTIC 
for  TV  magazines.  Creates  more  read¬ 
ership.  circulation,  advertisement  and 
e*pansion.  Camera-ready,  issued  FREE 
each  week.  Send  for  details.  Dial  Syndi¬ 
cations,  Bo*  351,  Warwick.  Rl  02886. 

_ GARDENING _ 

THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  e*perienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson. 
Inc,,  1640  Statler-Hilton,  Buffalo,  NY 
14202. 


GENERAL 


ALASKA  news  bureau.  Special  assign¬ 
ments  or  weekly  column.  Information. 
Alaska,  519  W.  8th  Ave.,  Suite  205,  An¬ 
chorage,  AK  99501.  Phone  (907)  279- 
2252. 

_ LIFESTYLES _ 

FOR  THE  DIVORCED:  Weekly,  daily, 
gutsy,  column.  National  E*pert.  FREE 
samples.  Bennett,  8716  Pine,  Gary,  IN 
46403. 


“MORE  FOR  YOUR  MONEY''-Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13.  Temple.  TX  76501. 

SMONEY.  Successful  Wall  Street 
analyst  gives  secrets  of  personal 
money-management.  Weekly.  Low  rates. 
Free  samples.  Adeptus  Inc..  41  Jorale- 
mon  St..  Brooklyn  Heights.  NY  11201. 

SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  e*pert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens. 
172  Mill  River  Rd.,  Chappaqua.  N.Y. 
10514 

CONSUMER  AIDS-weekly  guide  to 
sources  and  services.  Fits  any  page. 
Camera-ready,  Samples:  News  Research 
Service.  Bo*  16147,  San  Diego,  (3a 
92116. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated)  — 
Great  for  weekend  section  on  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate.  7  Charles 
Court.  Middletown,  NY  10940. 

MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS.  P.O. 
Bo*  2507.  Boca  Raton,  FL  33432. 


_ REAL  ESTATE _ 

HOUSE  CALLS  answers  readers'  queries 
on  buying  and  selling  homes.  Informa¬ 
tive,  lively,  reliable  anywhere  in  US.  4th 
year.  50  dailies.  Broker,  journalist,  col¬ 
lege  instructor.  Edith  Lank,  240 
Hemingway  Dr.,  Rochester,  NY  14620. 


_ REFERENCE _ 

"HISTORICAL  ANNIVERSARIES 

OF  NOTABLE  PEOPLE,  1979" 
Booklet  lists  more  than  300  prominent 
and  interesting  persons  with  major  an¬ 
niversaries  ne*t  year  -centennials,  ses- 
quicentennials,  bicentennials,  etc.  Good 
source  of  ideas  for  articles,  sidebars, 
tie-ins.  Day-by-day  inde*.  1980  edition 
also  ready,  1978  still  available.  $4  each, 
all  three  for  $10.  Please  enclose  pay¬ 
ment.  mention  E&P.  Murphy's  Lists,  60 
E.  42,  New  York,  NY  10017. 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95CX33. 


TROPICAL  FISH 


FANTASTIC  GROWTH  HOBBY.  Weekly 
500  words  by  nationally  known  hobbyi^  I 
and  communications  pro.  Creates  reader 
enthusiasm,  stimulates  ads.  Low  intro¬ 
ductory  rates.  For  free  samples  write:  B. 
Gebhardt,  175  Clare,  Boston,  MA 
02136. 


Feature  Your  Feature  In 
FEATURES  AVAILABLE 


ANNOUNCEMENTS  i 


BOOKS  OF  INTEREST 


SUCCESSFUL  management  of  the  multi- 
billion  dollar  classified  advertising  medium 
detailed  in  the  300  page  book  "Principles 
and  Practises  of  Classified  Advertising". 
Produced  by  tlie  Association  of  Newspaper 
Classified  Advertising  Managers  and  writ¬ 
ten  by  the  professionals  in  the  industry, 
subjects  cover  everything  from  budgeting 
and  rates  to  copy  writing  and  promotion. 
Take  advantage  of  this  growth  medium  by 
sending  for  your  copy  today.  Send  $8.95 
plus  ($1.50  for  shipping)  and  mailing  de¬ 
tails  tO:  Principles  and  Practises,  c/o  AN- 
CAM,  Bo*  223,  Danville,  IL  61832. 

BUSINESS  OPPORTUNITIES 

"How  to  Start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing.  "  15  day  guarantee.  $9.95  from 
Meadow  Press,  Bo*  35-E,  Port  Jefferson, 
NY  11777. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Bo*  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho.  Bo*  7133,  Shawnee 
Mission.  Kans.  66207. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  tor  con¬ 
sultation.  620  W.  Main  St.,  McMinnville. 
TN  37110.  (615)  473-2104  or  473-3715. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers  " 
SALES.  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 

JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  e*perience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr..  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Bo*  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


NEWSPAPER  BROKERS 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights;  or  write 
Bo*  3364.  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


KREHBIEL-BOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales.  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Bo*  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Bo*  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 


W.  SID  SMITH.  Media  Broker 
Bo*  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Bo*  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GIVE  THEM 
THE  BUSINESS! 


NEWSPAPERS  FOR  SALE 


TWO  WEEKLIES  in  prime  California  market 
for  tourism  and  retirement.  Plus  strong 
print  shop.  $200,000  gross.  Partnership 
problems  force  sale.  Looking  for  im¬ 
mediate  close.  Write:  Publisher.  17801 
Kilkenny  Rd.,  Los  Gatos,  CA  95030. 


The  "NOTHING  HAPPENED  TODAY” 
newspaper.  The  Flagstaff  News  is  for  sale. 
Originally  asking  $i20.0(X).  Now  Asking 
$82,0CX)  incl.  plant  and  prop.  Send  your 
replies  to  P.O.  Bo*  1296,  Flagstaff.  AZ 
86001  or  call  (602)  774-6868  or  774-1259. 


TWO  NORTH  TEXAS  Weeklies  in  nearby 
towns.  $130,000  and  $20, (KX)  gross  class. 
New  equipment.  Sate  includes  interest  in 
central  plant.  Will  sell  as  package  only: 
with  29°o  down.  Bo*  5140,  Editor  & 
Publisher. 


FLORIDA  East  Coast  Weekly. 
Tremendous  growth  area. 

Gross  over  100.0(X). 

Will  sell  all  or  partial. 

Write  Bo*  5967,  Editor  &  Publisher. 


SOUTHEAST  LOUISIANA  weekly  grossed 
$83,000  in  1976  and  $97,000  in  1977  with 
no  job  shop  and  no  plant.  E*cellent  5000 
community  for  husband-wife  team. 
$124,5(X)with  29°o  down.  Principals  only. 
Owner  has  other  paper  interests.  Bo* 
6040,  Editor  &  Publisher. 

CALIFORNIA  COASTAL  WEEKLY,  2  years 
old,  grossing  135,000,  absentee  owner 
makes  potential  e*cellent.  $135,(XX)  cash. 
Bo*  6064,  Editor  &  Publisher. 


BEAUTIFUL  UPSTATE  N.Y.  aggressive 
weekly,  solid  position,  grossing  $200,000 
plus,  e*citing  e*pansion  potential, 
$35,000  down,  easy  terms.  Editor  retiring, 
will  work  up  to  1  year  at  modest  salary  for 
new  owners,  who  must  settle  here.  Princi¬ 
pals  only.  Bo*  6033,  Editor  &  Publisher. 


IOWA  COUNTY  SEAT  twice-weekly  paper 
now  available  for  private  sale  by  owner. 
Grossing  over  $200,(X)0.  Must  prove  fi¬ 
nancial  ability  in  first  letter  or  don't  reply. 
Bo*  6101,  Editor  &  Publisher. 


_  “EXCELLENT  SELECTION" 

nni#rnr  MONTANA  Weekly  .  $275,000 

KUKlKo  MONTANA  Weekly  .  $750,000 

MONTANA  Shopper  .  $185,000 

AT  IDAHO  Weekly  .  $250,000 

PIFnC  Buildings  included  with  the  weeklies,  all 

nCUo  located  in  e*cellent  markets  in  the  moun- 

M  tains.  Please  e*plain  financing  and  e*peri- 

ence  first  contact. 

CCQI  JOHN  N.  JEPSON,  BROKER 

BOX  B  TOWNSEND,  MT  59644 

EDITOR  &  PUBLISHER  for  November  4,  1978 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


FLORIDA  GOLD  COAST  Only  Jewish- 
American  weekly  in  one  ot  the  nation’s  tast- 
est  growing  areas  with  exploding  Jewish 
population  already  among  biggest  in  U.S, 
Established  controlled  circulation  tabloid 
grossing  $23,000  monthly.  Other  pressing 
interests  make  this  unique  opportunity 
available  for  only  $79,000  which  includes 
composition  shop.  Your  inquiry  will  bring 
prompt  response  by  telephone.  Box 
600333,  North  Miami  Beach,  FI.  33160. 


PROSPERING  WEEKLY  in  urban-rural 
Midwest  community,  close  enough  to  met¬ 
ropolitan  areas  to  be  handy  and  distant 
enough  that  the  quality  of  living  is  desir¬ 
able.  Long-established,  grossing  in  excess 
of  $60M,  available  for  considerably  less  in 
order  to  settle  estate.  Ideal  for  knowledge¬ 
able  couple.  Terms  available  but  considera¬ 
ble  savings  to  buyer  offering  cash.  For  full 
details  oi  property  and  community  write  or 
call:  W.W.  Spurgeon  Jr.,  Broker,  550  Mer¬ 
chants  National  Bank  Bldg.,  Muncie,  IN, 
47302  (317)  289-9%6. 


ESTABLISHED  PENNSYLVANIA  shopper 
in  major  area.  This  paper  is  presently  mak¬ 
ing  its  owner  a  good  living.  Personal 
reasons  force  immediate  sale.  $50,000 
price  includes  all  equipment.  Box  6045, 
Editor  &  Publisher. 


SKI  AREA  WEEKLY,  ROCKIES 
$75,000  with  $20,000  cash  down.  Growth 
fantastic.  Marion  R.  Krehbiel,  Box  88,  Nor¬ 
ton,  KS  67654. 


SELL  WEEKLY  in  South  Missouri  for  gross 
plus  building.  Owner  to  retire.  Box  6004, 
Editor  &  Publisher. 


FIND  YOUR  OWN  GOLD  in  the  West. 
60.000  controlled  circulation  weekly  in 
class  AAA  market.  Now  making  money: 
near  unlimited  potential.  $500,000.  Fin¬ 
ancial  options  open.  Principals  only.  Box 
6017,  Editor  &  Publisher. 


PROGRESSIVE,  AWARD-WINNING  weekly 
located  in  hunting,  fishing  area.  Good 
equipment,  help  available,  circulation 
around  ISCiO.  price  negotiable.  Newspa¬ 
per,  Box  338,  Callaway.  NB  68825. 
phone  (308)  836-2326.  All  replies 
answered. 


ABEHERWAYTO 
PEDDLE  YOUR 
PAPERS! 


Here's  part  of  a  letter  we  received  re¬ 
cently  from  a  newspaper  broker  in  the 
Midwest: 

"Our  ads  are  pulling  better  than  they 
have  in  several  years  .  .  .  We’ve 
learned  through  the  years  that  when 
ads  start  pulling  again,  it’s  only  about 
6  months  until  the  country  comes  out 
of  the  doldrums  and  the  economy 
starts  waking  up  to  a  brighter  day— 
and  E&P  will  lead  the  way! 

And  another  from  a  newspaper  broker 
in  California: 

“Your  ads  are  pulling  very  effectively.  I 
sold  the  (name  of  newspaper)  to  the 
first  person  who  saw  it  and  sold  the 
(other  paper)  also  on  the  first  try.  It  is 
a  pleasure  to  be  an  advertiser— it  also 
pays!” 


E&P  CLASSIFIEDS 


WHEN  IT  COMES  TO  SELLING  PAPERS. 
WE  KNOW  OUR  BUSINESS! 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


7-PUBLICATION  WEEKLY  GROUP  in 
Zone  5  within  growth  pattern  of  booming 
meiro  area  of  400.0(50 ».  Includes  both 
paid  and  free  papers,  both  suburban  and 
community  markets.  Present  owner  has 
doubled  gross  to  present  level  of 
$800,000*.  Modest  but  consistent  cash 
flow.  Price  1 10“o  of  gross  plus  real  estate. 
Write  Owner,  Box  6037,  Editor  & 

Publisher 


FOR  SALF 

Two  weekly,  free  newspaper- 
shopper  combination  papers. 
Located  in  central  Ohio  area. 
Gross  approximately  $124,000 
each.  Cost— $40,000  each. 
Send  inquiry  to: 

Box  6098,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748.  Editor  &  Publisher. 


WE  ARE  SEEKING  small  daily  or  weekly. 
Profitable  or  not.  Prefer  Midwest  or  Mid¬ 
south  location,  but  will  consider  any  loca¬ 
tion.  Box  5584,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


TRADE  MAGAZINE  serving  cattle  industry 
in  Northwest.  12,000  circulation. 
$20,000.  Northwest  (iattleman,  P.O.  Box 
1586,  Bozeman,  MT  59715. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KA^MERAK  (213)  43Z-2779 

Box  2798  Long  Beach,  Calif.  90801. 


CIRCULATION 


BERKELEY  SMALL  vending  machines, 
200  K-33s,  armored  hood  boxes,  newly  re¬ 
painted.  plenty  of  spare  parts.  $60.00 
each.  80  Bubble  tops,  some  need  work, 
$35.00  each.  50  Motelers,  $25.00  each. 
FOB  Chicago,  (312)  525-0288. 


ENGRAVING 


MICRO-DYNE  ETCHERS  -  High  speed  sys¬ 
tem  for  zinc  or  magnesium  plates.  Fine 
condition.  Contact  Purchasing  Dept.,  Los 
Angeles  Times,  (213)  972-5186, 


FACSIMILE 


MUIRHEAD  FACSIMILE  transmission  sys¬ 
tem.  Fine  condition.  Contact  Purchasing 
Dept.,  Los  Angeles  Times,  (213)972-5186. 


MAILROOM 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write.  Edwin  Helsley,  P.O.  Box  22083,  Dal¬ 
las,  TX  75222.  (214)  357-0196. 


NEWSPAPER  BAGS 


SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS— All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE.  20  N.  How¬ 
ard,  Aberdeen,  MD  21001.  Call  (301) 
575-6500. 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner.  Santa 
Ana,  CA  92704,  (714)  556-7130. 


PHOTOJOURNALISM 


COMPUGRAPHICS 

7200— $2800.  Compuwriters  $4000. 
2961 -$2300.  Keyboards-$1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd..  Mt.  Laurel.  N.J.  (609)  235-7614. 


FOR  SALE 

4  Harris  Intertype  Fototronic  TXT’s 

2—  Compugraphic  #4962 

3—  Photon  #532’s 

Contact  Mr.  Bill  Culver,  Mr.  Joe  Horner,  or 
Mr.  Mac  Daley,  Knoxville  News- Sentinel. 
208  W.  Church  Ave.,  Knoxville.  TN  (615) 
523-3131. 


PUT  YOUR 
MONEY  WHERE 
THE  MARKET  IS! 

If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back  into 
production!  Perhaps  you  can't 
use  that  particular 
equipment--but  we'll  bet  you 
could  sure  use  the  space  it 
occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money.. hundreds  of 
dollars  worth  of  your  space  can 
beopenedupforaslittleas$2.10 
a  line  of  our  space!  We'll  put  that 
equipment  back  into  production 
for  you  in  someone  else's 
plant.. and  produce  a  profit  for 
you  to  boot! 

E&P  CLASSIFIEDS 
(212)  752-7053 


Classified  Ads  in  EDITOR  &  PUBLISHER  are  as  effective  in  the  newspaper 
community  as  your  newspaper’s  classifieds  are  in  your  community. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


2  MERGENTHALER  LINOFILM  Wide 
Range  Super  Quick,  serial  #  695  and  740 
with  extra  reader,  reader  head,  cards, 
lamps,  4”  magazine  and  other  spare  parts. 
190H  Compstar  with  5‘  z,  8.9,  10  lens  and 
9  point  Corona  and  Spartan  Book 
filmstrips.  Justape  Junior  with  2  Burpee 
readers.  Bruning  page  proofing  machine. 
Trim-O-Saw.  Contact  B.  L.  N&son,  Enid 
Publishing  Company.  P.  0.  Drawer  1 192, 
Enid,  Okla.  73701.  (405)  233-6600. 


COMPLETE  CODE  typesetting  system  now 
producing  120  standard  pages  per  week. 
Includes  3  Harris  600’s,  Harris  1 1(X)  and  7 
AKI  perforators.  Best  offer.  Palmer  Bate¬ 
man  (201)  722-3000. 


2  HARRIS  110  EDITING,  proofing  termi¬ 
nals.  3  years  old.  good  condition.  Now 
available.  $8(X)0  each.  Contact:  Lamont 
Odett  Jr..  Antelope  Valley  Press,  P.O.  Box 
880,  Palmdale,  Calif.  93550.  (805)  273- 
2700,  ext  18. 


SCANAGRAVER,  Fairchild,  85  screen; 
Executive  Hammond  Easy-Kaster,  Model 
EK6B:  Gas  6  column  casting  box;  Mat 
roller.  Available  immediately.  (401)  421- 
5652,  421-4769. 


FOR  SALE.  Two  VariTyper  Model  490 
Edit-Set  video  display  terminals  (Addres- 
sograph  Multigraph).  Make  us  an  offer  (we 
won’t  refuse).  Contact:  Tom  E.  Rolnicki, 
Iowa  State  Daily,  129  Press  Bldg.,  Ames, 
lA  50011. 


4961  TL  with  wire  stripper,  spare  parts, 
fonts,  set  gears,  width  plugs.  Only  $2200 
for  all.  Ph:  (609)  234-4719. 


COMPUGRAPHIC  Junior  7200  and  Com- 
pukwik  processor.  Assume  lease  or  pur¬ 
chase  outright.  (615)  292-2028,  Steve. 


1972  HARRIS  INTERTYPE  photocomposer 
68  pica,  1600  BPI.  magnetic  tape.  For 
more  information  call  Michigan  Bell  Tele¬ 
phone  Co.,  8:30AM-5:30PM,  Bill  Lay:  (313) 
223-7580. 


APPROXIMATELY  150  K  and  F  saddles  for 
55  inch  web,  22^4  cutoff,  and  plate  prepa¬ 
ration  equipment.  Available  immediately. 
Write  Box  5874.  Editor  &  Publisher: 


GOSS  COMMUNITY,  2  Units  and  Folder. 
AVAILABLE  IMMEDIATELY. 

(415)  495-6010. 


GOSS  COMMUNITY  folders 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Gregg  flying  imprinter  22*'4' 

Urbanite  ‘/k  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60  HP 

2  unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

Goss  Signature  23  9/16  "  x  38  ",  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 


IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


RECENTLY  REBUILT -like  new  7  unit 
Color  King,  Color  King  Folder— many 
extras. 

COMPLETELY  REBUILT— like  new— 3  unit 
Goss  Suburban  with  V»  and  Vz  folder 
guaranteed. 

5  UNIT  COTTRELL  V-15A  with  JF7  folder. 
CUSTOM-BILT  3  knife  rotary  trimmer. 
Graphic  Equipment  Sales 
1836  Woodward  Street 
Orlando,  FL  82803 
or  call  (305)  896-4330 


FOR  SALE— Three  (3)  Unit  Goss  Cor.imun- 
ity  Press  with  folder,  all  other  equipment 
to  publish  newspaper.  Call  (615)  476-7093 
or  write,  P.O.  Box  634,  Cleveland,  TN 
37311. 

GOSS  UNITUBE  7-Unit  700  series  twin 
presses.  All  stereo.  Tension  plates.  Avail¬ 
able.  Sell  seperately.  Box  6086,  Editor  & 
Publisher. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


VANGUARD  4-units  with  folder.  Recon¬ 
ditioned  1976.  Must  sell  due  to  merger. 
See  it  run  at  Southern  Iowa  Press, 
Fremont.  lA  (515)  933-4241. 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  Va  and  '/2,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago.  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 


8  UNIT  Folders  Goss  Universal  presently 
twined  3  and  5 
12  WOOD  Auto  Pasters 
10  Goss  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21' 2  cutoff 
4UNIT  Goss  Community  with  SC  folder 
4  Goss  Headliner  units  23  9  60 
2  Goss  Headliner  Units  22^4 
2  Angle  Bar  rests 
4  Unit  Wood  22^4 

Bramble  Professional  Press,  Inc. 

Rt.  2.  Box  2285.  McAllen.  TX  78501 
(512)  682-7011 


MERGENTHALER  NEWSMASTER-Large 
4-unit  (2  around)  rotary  offset  press  (to  64 
pages  tab)  similar  to  and  will  interface  with 
Goss  Urbanite,  but  half  the  used  price  of 
an  Urbanite.  Howard  Sheldon.  (213)  630- 
1850. 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC.  Inc.,  401  N.  Leavitt. 
Chicago.  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


GREGG  IMPRINTER  22*4  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  me..  401  North 
Leavitt.  Chicago.  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


YOU’VE  SEEN 
OUR  SLUGS: 

“Be  Your  Own 
Syndicate  Boss” 

“E&P  Classifieds 
Programmed  for 
Selling” 

“A  Better  Way  to 
Peddle  Your  Papers” 

Now  let  us  give  you  the 
real  insider's  story: 

JOIN  OUR 
CONTRACT  CREW! 

.  .  .  Those  individuals, 
companies,  syndicates 
that  know  the  value  of  an 
E&P  ad  and  run  with  us 
on  a  regular  basis. 

So,  be  it  1 2,  26  or  52  times 
per  year,  we  produce 
business  and  profit  for 
these  people.  We  offer 
you  freedom  to  rotate  your 
copy  within  our  regular 
deadline  times,  monthly 
billing,  and  the  best 
exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place 
now,  in  the  most  effective 
classified  market  in  the 
newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


EQUIPMENT  &  SUPPLIES 

PRESSES 

URBANITE  FOLDER  WITH  •/4  AND  ‘2 
1970.  CONTACT  BOX  4272.  EDITOR  & 
PUBLISHER. 

FOR  SALE  OR  LEASE 

1975  KING  PRESS.  5  UNIT  DAILY  KING.  7 
years  left  on  10  year  lease.  Write  for 
further  information  to-.  Press.  P.O.  Box 
15093,  Los  Angeles.  CA  90015. 

S  C  COMBINATION  folder  with  double 
parallel. 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago.  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 

FAIRCHILD  News  King  4  units,  web  offset 
newspaper  with  Color  King  ‘2"  and  ‘/a" 
folder.  Available  immediately.  Call  Mr. 
Koravos  (617)  475-3210. 

WANTED  TO  BUY 

GOSS  SUBURBAN  ic  FOLDER  PLUS  1 
COMMUNITY  OIL-BATH  UNIT.  (213)  361- 
7351. 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S.. 
1290  Central  Ave.,  Hillside.  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 

WANTED 

Duplex  Unitubular  stereo 
equipment  for  800  series. 

We  buy  and  sell  used 
letter  press  newspaper 
equipment. 

P.O.  Box  455 

Lyndhurst,  New  Jersey  07071 

NEED  1500  SERIES  GOSS  SUBURBAN 

4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

50HP  DC  GE  type  drives  needed  im¬ 
mediately  for  6  unit  and  folder  Goss  Head¬ 
liner,  Ignitron  tube  controls,  Brader  Indus¬ 
tries.  Inc..  37-28  27th  St.,  Long  Island 
City,  NY  11101. 

LATE  SYTLE 

COTTRELL  V  22/25  AND  845 

BOX  273.  EDITOR  &  PUBLISHER. 

MGD  Metro  Reader  (XR-B 

G.P.O.  Box  2408 

San  Juan,  P.R.  00936 
(809)  764-3000 

Contact  Americo  Colon 

INDUSTRY  SERVICES 

ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen.  Texas  78501. 
(512)  682-7011. 

ENTERTAINMENT 

NEWSPAPER 

ENTERTAINMENT  EDITORS: 
Weekly  tour  trade  publication.  Source 
book  for  North  American  booking  agents 
and  promoters  now  offered  to  newspapers. 
Subscription  only.  Approximately  750  dif¬ 
ferent  artist  itins  listed  and  updated 
weekly  from  Fleetwood  Mac  to  regional 
acts.  Features:  Box  Office  Scores,  Re¬ 
views,  News  For  The  Streets  (from  all 
major  markets  and  some  minor.)  Send  for 
free  sample  issue:  Performance,  2929  Cul¬ 
len  St..  Ft.  Worth,  TX  76107.  (817)  338- 
9444.  Subscription  $59  yearly. 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  m  your  copy. 

OTHER  CLASSIFICATIONS 

Add  $1 .50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


1- week  —  $1.90  per  line 

2- weeks  —  $1.75  per  line  per  issue 

3- weeks  —  $1.55  per  line  per  issue 
4  weeks  —  $1.40  per  line  per  issi/e 


1- week  —  $2.60  per  line 

2- weeks  —  $2.50  per  line  per  issue 

3- weeks  —  $2.30  per  line  per  issue 

4- weeks  —  $2.10  per  line  per  issue 


PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available  News¬ 
papers  for  Sale  Positions  Wanted. 


DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions.  changes  your  classified  ad  to  display.  The  rate  for  display-classified  is 
$4.75  per  agate  line—  $66. (X)  per  column  inch  minimum  space. 


Count  approximately  39  characters  andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Classifiad  Contract  Rotas  Availabla  On  Raquast 
WEEKLY  CLOSING  TIME 
Tuasday,  4:00  PM  Naw  York  Tima 
Editor  &  Publisher.  575  Lexington  Ave.,  NY,  NY  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name  _ 

Address  _ 

City  _ State _ Zip _ 

Phone  _ 

Authorized  by  _ 

Classification  _ 

Copy  - 


L_i  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  _ Weeks  _ Tiil  Forbidden 

Please  indicate  enact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  X  PUBLISHER  •  STS  leiington  Ave  •  New  York.  N  V  10022 
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INDUSTRY  SERVICES 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR’S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up  date,  clip  art 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns.  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL.  INC.  P.O.  Box 
6526.  Mobile.  AL  36606.  (205)  476-6600. 


CIRCULATION  SERVICES 


CIRCULATION  BUILDERS  Enterprises  has 
b  years  of  successful  experience  with 
telephone  sales  in  major  markets  (over 
100.000  circulation).  We  are  now  in  a  posi¬ 
tion  to  start  one  major  account.  Please 
call:  Mark  Hanssel.  President.  (716)  631- 
8544.  We  are  available  anywhere  in  the 
continental  US.  or  Canada. 


JOB  LEADS 


PR.Editorial  jobs  nationally.  200  -  listings 
weekly.  $3.50.  M.  Sternman.  68-38  Yel¬ 
lowstone  Blvd.,  Forest  Hills.  NY  11375. 


WEEKLY.  SMALL  DAILY  LEGAL  SER¬ 
VICES.  William  E.  Larrabee.  Attorney. 
1017-A  Broadway.  Mattoon.  Illinois. 
61938.  (217)258-6446.  Journalism  grad, 
law  grad  U.  of  Illinois.  Experienced  com¬ 
munity  journalist. 


WEEKLY  NEWSPAPER  SERVICES 


NEW'  WEEKLIES’  IDEA  SERVICE  .  .  . 
especially  designed  for  community, 
suburban  and  weekly  newspapers!  Ways 
to  increase  revenue,  boost  circulation, 
promote  ad  space  .  .  .  plus  legal  up¬ 
date  .  .  .  plus  a  special  section  of  original, 
ready-to-use  art  for  your  ads  and  promo¬ 
tions.  Call  or  write  for  details  including 
our  Double  Guarantee  of  satisfaction. 
WEEKLIES’  IDEA  SERVICE.  P.O.  Box 
6526.  Mobile.  Alabama  36606.  (205)  476- 
6600. 


■ 


Help  Wanted 


ACADEMIC 


THE  DEPARTMENT  of  Mass  Communi¬ 
cations  at  Middle  Tennessee  State  Univer¬ 
sity  seeks  a  full-time  member  of  its  print 
journalism  facutly.  Five  years  experience 
teaching  and  journalism  PhD  required. 
Faculty  member  will  teach  both  introduc¬ 
tory  level  courses  in  the  Department  and 
advanced  technical  courses.  Experience 
with  VDTs  highly  desired.  Salary  and  rank 
are  open  and  will  be  based  upon  degrees 
held,  years  of  media  experience,  publica¬ 
tions  record,  and  recommendations.  Write: 
Dr.  Edward  M.  Kimbrell.  Chairman.  De¬ 
partment  of  Mass  Communications,  Mid¬ 
dle  Tennessee  State  University,  Mufrees- 
boro,  TN  37132.  Application  deadline  is 
December  8,  1978.  Appointment  August 
1,  1979.  MTSU  is  an  Equal  Opportunity; 
Affirmative  Action  Employer. 

IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  Yes,  Yes!  When  the 
experienced  professor  is 
looking  for  a  change  of 
scene  or  challenge,  he/she 
knows  the  place  to  find 
that  job  is  E&P  CLAS¬ 
SIFIEDS!  E&P  is  found  in 
every  Journalism  library  in 
the  country,  so  what  more 
logical  place  to  list  your 
Academic  openings? 


HELP  WANTED 


_ ACADEMIC _ 

JOURNALISM  INSTRUCTOR  or  assistant 
professor.  Be^innin^  January,  1979. 
Master’s  minimal  (MJS  preferred);  alsode- 
sirable  2-3  years  newspaper  experience 
and  teaching  record.  To  teach  news  writ¬ 
ing,  reporting  and  mass  media.  Starting 
salary  $1 1.500-14,0{X)  for  academic  year, 
depending  upon  qualifications.  Send  re¬ 
sume  by  November  30,  1978,  to:  Michael 
Keller.  Assistant  Dean  for  Arts  & 
Humanities,  Keene  State  College,  Keene, 
NH  03431.  Affirmative  Action/Equal  Opr- 
portunity  Employer. 


COMMUNICATIONS:  Full-time  faculty 
needed  for  spring  1979  to  teach  broadcast 
or  print  journalism,  including  Reporting 
Methods,  Public  Affairs,  Broadcasting.  MA 
minimum,  professional  experience  essen¬ 
tial.  teaching  experience  desired.  Position 
begins  January  15,  1979.  Equal  Opportun¬ 
ity  Employer.  Write:  Ralph  A.  Swain,  Direc¬ 
tor,  Public  Communications,  Wheeling  Col¬ 
lege,  Wheeling.  W.V.  26003. 


JOURNALISM.  Assistant  Professor,  to 
teach  basic  and  advanced  print  courses, 
beginning  September  1979;  PhD  pre¬ 
ferred,  professional  experience  required; 
salary  highly  competitive;  application 
deadline  November  24,  Letter  and  resume 
to  Dr.  Rex  M.  Fuller.  Head.  Department  of 
Communication  Arts,  James  Madison  Uni¬ 
versity.  Harrisonburg.  Va.  22807.  Equal 
Opportunity  Employer. 


ASSISTANT  OR  ASSOCIATE  Professor  of 
Journalism  in  radio-television  news  sequ¬ 
ence.  Opening  starting  Septemtjer,  1979. 
MA  required;  professional  experience 
and/or  PhD  preferred.  Send  resume  to: 
John  W.  Spalding,  Head,  Mass  Communi¬ 
cations,  585  Manoogian  Hall,  Wayne  State 
University.  Detroit,  Ml  48202.  An  Equal 
Opportunity  Employer. 


STARTING  SEPTEMBER,  1979.  Assistant 
professor  tenure  track  position  in 
magazine  journalism.  Must  have  signifi¬ 
cant  professional  experience;  MA  requried; 
PhD  preferred.  Deadline  January  15. 
1979.  Contact  Dr.  John  F.  Pettibone, 
Chairman,  Faculty  Search  Committee. 
School  of  Journalism,  Bowling  Green  State 
University,  Bowling  Green,  Ohio  43403, 
Equal  Opportunity/Affirmative  Action 
Employer. 


JOURNALISM;  Faculty  member  to  teach 
newswriting.  Must  have  extensive  (ten 
years  or  more)  experience  covering  hard 
news  for  major  daily  newspaper.  Some  ex¬ 
perience  teaching  journalism  desirable. 
Submit  applications  and  clippings  by 
January  to:  James  Brann.  Chairman.  Jour¬ 
nalism  Department,  Boston  University 
School  of  Public  Communication,  640 
Commonwealth  Ave.,  Boston,  MA  02215. 
Equal  Opportunity,  Affirmative  Action 
Employer. 


ASSISTANT  PROFESSOR  of  Journalism 
starting  September  1979.  PhD  required. 
Will  have  responsibility  for  developing  un¬ 
dergraduate  and  graduate  journalism  pro¬ 
gram.  Teach  courses  in  news  gathering 
and  writing,  public  affairs  reporting,  jour¬ 
nalism  history  and  effects.  Ability  to  exe¬ 
cute  scholarly  research  required.  $14- 
16,000  per  academic  year.  Send  vita,  3 
letters  of  reference,  and  transcripts  to; 
R.A.  Kalian,  Chairperson,  Dept,  or  Com¬ 
munication  Studies,  University  of  Nevada, 
Las  Vegas,  NV  89154.  Application  dead¬ 
line:  January  15,  1979.  An  Equal  Oppor¬ 
tunity  Employer. 


HEAD,  Department  of  Journalism,  in  small 
but  active  undergraduate  program.  Candi¬ 
date  should  have  at  least  Masters 
Degree— PhD  preferred. Minimum  .of  3 
years  experience  with  newspaper  or 
broadcasting,  preferably  both.  Minimum 
of  3  years  college  teaching  and  administra¬ 
tive  experience.  Experience  directing  stu¬ 
dent  publications  desirable.  Journalism 
Head  coordinates  on-the-job  training  with 
local  newspaper  and  broadcast  stations. 
Imperative  that  Head  has  ability  to  work 
well  with  on-campus  and  off-campus 
groups.  Salary  range:  $20,000  to  $26,000 
for  9  months,  depending  upon  academic 
preparation  and  experience.  Additional 
salary  for  summer  employment.  Angelo 
State  University  is  an  Equal  Opportunity 
Affirmative  Action  Employer.  Application 
deadline:  February  28,  1979. 

Address  inquiries  to; 

Dr.  Fred  Mahler,  Dean 
College  of  Professional  Studies 

Angelo  State  University 
San  Angelo,  Texas  769()1 


HELP  WANTED 


ACADEMIC 


TWO  TENURE  TRACK  POSITIONS  begin¬ 
ning  Almost,  1979.  1)  Broadcast  jour¬ 
nalism.  Television  news  experience  neces¬ 
sary;  PhD  and  radio  news  experience  de¬ 
sirable.  2)  Reporting  and  newswriting.  Pro¬ 
fessional  experience  necessary;  PhD  pre¬ 
ferred.  Salary  dependent  upon  qualifica¬ 
tions.  Submit  resume  tO;  Dr.  A.  L.  Lorenz. 
Chairman,  Faculty  Search  Committee,  Col¬ 
lege  of  Journaliism,  Marquette  University, 
Milwaukee,  Wl  53233.  An  Equal  Opportun¬ 
ity,  Affirmative  Action  Employer. 


JOURNALISM:  Faculty  member  to  teach 
newswriting  and  cold-type  production  and 
design.  Must  have  extensive  experience 
covering  hard  news  for  large  daily  and  sub¬ 
stantial  experience  in  layout,  design  and 
cold-type  production.  Some  experience 
teaching  journalism  desirable.  Submit  ap¬ 
plications  and  clippings  by  January  to: 
James  Brann,  Chairman,  Journalism  De¬ 
partment,  Boston  University  School  of 
Public  Communication,  640  Common¬ 
wealth  Ave.,  Boston.  MA  02215.  Equal 
Opportunity.  Affirmative  Action  Employer. 


OHIO  STATE  UNIVERSITY’S  School  of 
Journalism  is  seeking  persons  with  two  or 
more  years  of  experience  in  public  affairs 
reporting  to  participate  in  the  Kiplinger 
Public  Affairs  Reporting  Program  for 
1979-80,  while  working  on  a  master’s  de¬ 
gree,  beginning  Autumn  1979.  For  infor¬ 
mation.  write  or  call:  Chairman,  Graduate 
Committee.  School  of  Journalism,  Colum¬ 
bus.  OH  43210  (614)  422-7438. 


ADMINISTRATIVE 


WIDESPREAD  COMMUNICATIONS  COM¬ 
PANY  seeks  financial  manager  who  can  es¬ 
tablish  and  administer  systems  for  radio. 
TV  and  newspaper  properties  and  simul¬ 
taneously  assist  top  management  in  corpo¬ 
rate  direction  and  control.  Reply  Box 
5979.  Editor  &  Publisher 


INVESTOR-PARTNER  needed  by  fast  grow¬ 
ing  area  3  legal  weekly  community  newspa¬ 
per  with  terrific  growth  potential.  Person 
selected  will  work  directly  with  publisher. 
Broad  newspaper  experience  needed,  with 
sales  promotional  and  decision-making 
abilities  a  must.  Write  Box  6009,  Editor  & 
Publisher,  or  call  304-472-3123. 


HELP  WANTED. 


ADMINISTRATIVE 


BUSINESS  MANAGER/DIRECTOR 
OF  FINANCE 

We  are  seeking  a  top  caliber  manager  with 
strong  finance  and  accounting  skills  but  a 
defined  career  goal  of  general  manage¬ 
ment.  This  position  entails  significant 
management  responsibility  with  our 
31.000  daily  circulation  newspaper  and 
five  weekly  publications.  We  prefer  news¬ 
paper  experience  and  an  MBA  but  neither 
is  required  for  the  exceptional  candidate. 
The  Journal-News  is  part  of  the  growth- 
oriented  Harte-Hanks  Communications 
Group,  An  NYSE  corporation  with  nearly 
100  properties  across  the  US.  Send 
resume  with  salary  history  to; 

The  Journal  News 
Att:  Marilyn  Mowry 
Court  Street  and  Journal  Square 
Hamilton.  OH  45012 

We  welcome  men,  women  and  minorities 
for  this  position. 


PUBLISHER  WANTED,  strong  in  advertis¬ 
ing  sales.  Know  enough  about  news  and 
management  to  supervise.  Semi-weekly  in 
Area  5  town  of  4300  has  bright  ground 
floor  opportunity  to  build  your  future 
quickly.  Stock  now,  or  later.  Sell  us  on  your 
ambitions  in  first  letter.  We  have  big  plans, 
but  need  you.  Box  6113,  Editor  & 
Publisher, 


NEWSPAPER  OPENINGS 

PRODUCTION  DIRECTOR- Major  eastern 
daily  seeks  individual  to  supervise  all  plant 
manufacturing.  Strong  in  pre-press  and 
knowledge  of  the  latest  techniques  and 
systems  important.  Salary  to  $40,000. 
ASSISTANT  ADVERTISING  DIRECTOR- 
Major  eastern  daily.  Must  be  promotable  to 
top  job.  Classified  and  retail  experience  a 
must.  Will  call  on  larger  accounts.  Salary 
to  $40,000. 

Several  other  attractive  newspaper  posi¬ 
tions  available  nationwide.  All  fees  paid. 
Send  resume  or  contact  in  confidence;  Bill 
Hansel, 

Executives  West 
3003  N.  Central  Avenue 
Phoenix,  Arizona  85012 
(602)  263-9353 


EMPLOYEE  COMMUNICATION 
CONSULTANTS 

LOCATION:  4  Wooded  Acres  In  Stamford,  Connecticut 

HEWITT  ASSOCIATES 

We  re  often  asked  how  we  re  able  to  stay  at  the  top  of  our  field 
year  after  year,  and  why  there  is  almost  no  turnover  in  our 
communication  consulting  group.  The  answers;  we  offer  an 
exceptional  professional  environment  that  recognizes  and  re¬ 
wards  individual  initiative,  creativity,  and  accomplishment. 
This  environment,  together  with  our  commitment  to  provide 
the  highest  quality  service,  has  continually  produced  award 
winning  communication  programs  covering  benefits,  com¬ 
pensation  and  other  personnel  subjects  for  our  clients  (45%  of 
Fortune  500  firms). 

If  you  have  three  or  more  years  of  business  writing  experience, 
strong  analytical  skills,  an  excellent  academic  background, 
and  demonstrated  leadership  and  interpersonal  abilities,  we'd 
like  to  hear  from  you.  Please  send  us  a  detailed  resume  includ¬ 
ing  salary  history,  in  confidence,  and  we  ll  do  the  rest. 

Kathleen  Allen 

HEWITT  ASSOCIATES 

100  Half  Day  Road 
Lincolnshire,  IL  60015 

An  Equal  Opportunity  Employer  M  F 


EDITOR  &  PUBLISHER  for  November  4,  1978 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 


ADMINISTRATIVE 


AUDITOR 

Fortune  500  company  seeks  a  highly  qualified  CPA  (or  pending 
CPA)  whose  long  term  goals  include  general  accounting  and  man¬ 
agement  position.  Requirements  include  3  to  4  years  experience 
with  a  large  CPA  firm,  excellent  communication  skills  with  EDP 
auditing  experience  a  plus. 

Initially  will  join  internal  audit  staff  reporting  through  the  manager 
to  the  Senior  Vice  President  of  finance  and  the  audit  committee. 
Promotional  horizons  realistically  include  assuming  responsibility 
over  the  audit  function,  assignments  on  the  corporate  staff  or  com¬ 
plete  accounting  responsibility  at  a  subsidiary  unit.  Travel  require¬ 
ments  are  35-45% — home  weekends. 

This  is  a  rare,  high  visibility  opportunity  for  the  right  individual  with 
a  good  track  record. 

Please  send  resume  and  salary  history  to 

Box  6100,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING 


AD  MANAGER— Can  you  motivate  ad  staff 
to  bring  results  that  will  earn  everyone  big 
bucks?  I  need  ad  manager  assistant  pub¬ 
lisher  to  help  suburban  twice-weekly  in 
beautiful  Northwest  grow  and  prosper.  We 
have  new  plant,  great  potential.  Need  right 
person  to  make  it  all  click.  Salary,  bonus, 
fringes  all  tops.  Send  resume,  salary  re¬ 
quirements  to  Box  6095,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  for  20,000, 
7-day  paper,  group  owned,  in  competitive 
market.  Requires  person  familiar  with  all 
phases  of  newspaper  advertising.  Excel¬ 
lent  opportunity  for  promotion  (3  former 
managers  now  publishers).  Write  giving 
sales  experience,  staff  organizational  abil¬ 
ity  and  salary  expected.  Box  6056.  Editor 
&  Publisher. 


EXPERIENCED  Advertising  manager  for 
small  daily.  Nice  area,  good  fringe  be¬ 
nefits.  Excellent  opportunity  for  advance¬ 
ment  with  growing  group.  Send  resume 
and  salary  requirements  to  Box  5966 
Editor  &  Publisher. 


EAGER  ADVERTISING  salesperson  for 
growing  Northeast  weekly.  Tabloids  and 
speciaf  pages  part  of  assignment.  Good 
opportunity  in  great  recreational  area. 
Write  Box  6085,  Editor  &  Publisher. 


ADVERTISING  SALES,  join  aggressive 
sales  team.  Daily  with  own  shopper.  Posi¬ 
tion  open  due  to  promotion  within  com¬ 
pany.  Excellent  area,  new  plant.  Contact: 
Terry  Buening,  Monroe  Times,  Monroe,  Wl, 
phone  (608)  328-4202. 


ADVERTISING  DIRECTOR.  Handle  com¬ 
plete  advertising  and  marketing  activities, 
Connecticut  daily  with  shopper,  TMC.  If 
you  are  creative  leader  with  proven  ability 
to  motivate  staff  in  competitive  market, 
come  join  our  management  team  January 
1  or  sooner.  Send  complete  information  in 
confidence  including  salary  requirements, 
references  to  Box  6111.  Editor  & 
Publisher. 


RETAIL 

ADVERTISING 

MANAGER 

Direct  and  motivate  our  enthusiastic  retail 
sales  and  art  staffs.  We're  a  progressive. 
6-day,  21,500  PM  located  in  South  Central 
Indiana,  offering  opportunities  for  ad¬ 
vancement  in  both  salary  and  position.  We 
expect  our  next  retail  manager  to  have  an 
advertising  sales  background  and  prior 
supervisory  experience.  Midwestern  back¬ 
ground  preferred.  Apply  in  confidence  to: 
Robert  Nicoson,  Personnel  Manager, 
Home  News  Enterprise.  333  Second  St., 
Columbus,  Ind.  47201.  Ph:  (812)  372- 
7811. 


SALES  MANAGER  for  weeklies  in  fast 
growing  Southeastern  markets.  Outstand¬ 
ing  opportunity  for  ambitious  salesperson 
who  wants  to  participate  in  an  exciting, 
tough  and  challenging  growth  situation. 
Apply  to  Box  6107,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  6-day 
medium  size  daily.  Creative  leader  needed 
to  direct  all  marketing  programs.  Send  re¬ 
sume  and  present  earnirigs  to  General 
Manager.  Times-Observer,  2449.  Toms 
River,  N.J.  08753. 
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YOUTH-ORIENTED  entertainment  mag¬ 
azine  seeks  aggressive  retail  advertis¬ 
ing  space  salespeople.  Ft.  Lauderdale, 
Denver,  Columbus  and  Cincinnati  open¬ 
ings.  Hard  work,  great  potential.  $250  per 
week  vs  20‘’o.  Our  average  salesperson 
makes  $400  per  week.  Send  resume  and 
strong  letter  to:  Good  Times.  230  Arlington 
Circle,  East  Hills.  NY  11548. 


LOOKING  FOR  sales  director  on  the  rise. 
Excellent  chance  to  take  charge  and  work 
new  market.  Daily  newspaper  located  in 
ideal  Northern  Michigan  country  close  to 
Big  Water.  Write:  The  evening  News,  Sault 
St.  Mane.  Ml  49783, 


IF  YOU’RE  aggressive  and  want  a  chance 
to  run  your  own  show,  we  need  an  advertis¬ 
ing  manager  to  take  charge  and  build  sales 
in  our  growing  Ohio  weekly.  Job  will  lead  to 
general  manager.  We  have  good  salary  and 
bonus.  We  will  consider  only  those  people 
who  send  letter,  resume  and  salary  re¬ 
quirements.  Box  6093,  Editor  &  Publisher, 


PERSON  WITH  ADVERTISING  and  market¬ 
ing  skills  to  become  advertisng  manager  of 
our  7300  daily  with  TMC.  Opportunity  to 
grow  into  a  publisher's  spot  in  this  Ohio 
group.  Manage  4  salespeople,  plan  and 
implement  promotions  and  manage  by  ob¬ 
jectives.  Send  resume  tO:  Gary  Dalton.  Ur- 
bana  Citizen,  P.O.  Box  191,  Urbana,  OH 
43078. 


ADVERTISING  DIRECTOR^Outstanding 
opportunity  on  growing  weekly  newspaper 
in  Foster  City,  a  completely  planned  new 
community  near  San  Francisco  Interna¬ 
tional  Airport.  Responsibilities  will  include 
administration  of  3  ad  salespersons,  plan¬ 
ning  sales  promotions,  selling  key  ac¬ 
counts.  Outside  retail  advertising  sales  ex¬ 
perience  mandatory.  If  you  lack  manage¬ 
ment  experience,  your  proven  sales  record 
may  get  vou  this  excellent  job.  Send  re¬ 
sume  to:  Tony  Kiss,  Editor  and  Publisher. 
Foster  City  Progress,  P.O.  Box  4040,  Fos¬ 
ter  City,  CA  94404  or  call  (415)  574-9292. 
All  applications  are  confidential. 


NEW  SUNDAY  PUBLICATION  in  Michi¬ 
gan’s  Upper  Peninsula  needs  aggressive 
sales  person  with  minimum  2  years  sales 
experience.  Excellent  opportunity  to  pro¬ 
gress  with  our  publication  or  within  parent 
corporation.  Good  benefits  and  solid  man¬ 
agement  to  help  you  reach  personal  and 
company  goals.  Write  or  send  resume  to: 
The  Upper  Peninsula  Sunday  Times.  600 
Ludington  St.,  Escanaba,  Mich.  49829. 
Attn:  Bill  White.  Business  Manager. 


WELL  ESTABLISHED  Florida  special 
interest  tabloid  needs  experienced  sales 
director  to  direct  and  enlarge  present 
staff,  create  and  co-ordinate  promotions, 
handle  house  accounts.  Knowledge  of 
Florida  essential.  Salary,  override  and  ex¬ 
penses.  Call  collect  or  write  D.  Dummer, 
(305)  830-7300,  P.O.  Box  1219,  Altamonte 
Springs.  Fla.  32701. 


ADVERTISING  SALES  MANAGER 
Weekly  California  newspaper  chain  seeks 
dynamic,  personable,  sales  manager  to  di¬ 
rect  sales  staff  of  10  in  competitive  mar¬ 
ket.  Strong  background  in  sales  and  sales 
management.  Excellent  salary,  including 
auto,  benefit  package  includes  profit  shar¬ 
ing.  Send  resume  and  present  salary  to 
Box  6068,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


EXPERIENCED  advertising  salesperson 
sought  by  growing  twice-veekly  newspaper. 
West  Coast  of  Florida.  Good  salary  and 
commission.  Excellent  benefits.  Send 
resume  to:  Suncoast  News.  607  W.  Main 
St.,  New  Port  Richey.  FIA  33552. 


IF  YOU  LIKE  to  sell  newspaper  advertising, 
you’ll  love  working  for  this  42,000  Illinois 
daily.  Vigorous  competitive  market,  great 
community,  fine  working  conditions,  excel¬ 
lent  salary  and  commission  offered  person 
capable  of  servicing  varied  account  list. 
Send  education,  work  and  salary  experi¬ 
ence  to  Box  5971,  Editor  &  Publisher. 


TIMES-LEADER,  NEWS.  RECORD  (70,000 
all  day.  6  days)  Wilkes-Barre,  Pa.  seeks 
permanent  personnel  for  outside  classified 
sales,  outside  display  person,  salaries  to 
$19,227,  depending  on  experience.  Strike 
conditions  exist.  Call  or  send  resume  and 
clips  to:  William  E.  Campbell,  Marketing 
and  Advertising  Director,  Wilkes-Barre 
Publishing  Co.  P.O.  Box  730.  Wilkes-Barre. 
Pa.  18711  (717)  829-7164. 


NATIONAL  AD 
SALESPERSON 

Dominant  Zone  1  metro 
has  outstanding  oppor¬ 
tunity  for  notional  soles 
pro.  Must  be  top  market¬ 
ing  individual  with  pres¬ 
entation  ability  to  ad 
agendas,  brokers  and  dis- 
tnbuters.  New  England 
contacts,  retail  and  na¬ 
tional  experience  a  plus. 
Light  travel.  ExceNent  sal¬ 
ary  and  benefits.  Send  re¬ 
sume  to: 

Box  6097 
Editor  &  Publisher 

Equal  Opportunity  Employer 


ARTIGRAPHICS 


TIMES-LEADER.  NEWS,  RECORD  (70,000 
all  day,  6  days)  Wilkes-Barre,  Pa.  seeks 
permanent  personnel  for  camera.  Harris 
2200.  typist,  pasteup,  press,  artist. 
17.200  to  19,700  depending  on  experi¬ 
ence.  Strike  conditions  exist.  Call  or  send 
resume  and  clips  to:  Thomas  E.  Norton, 
Production  Manager,  Wilkes-Barre  Pub¬ 
lishing  Co.,  P.O.  Box  730,  Wilkes-Barre, 
Pa.  18711  (717)  829-7263. 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER 
Midwest  36,000  afternoon  PM,  Saturday- 
Sunday  AM,  weekly  collect,  counselor  sys¬ 
tem.  Applicant  must  have  ability  to  train 
personnel  and  get  results.  Opportunity  to 
show  what  you  can  do  and  advance  at  your 
pace.  Salary  commensurate  with  experi¬ 
ence.  Send  confidential  resume  to  Box 
6083,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR:  Good  oppor¬ 
tunity  for  district  manager  or  second  per¬ 
son  to  gain  valuable  experience.  Will  also 
work  with  journalism  students  in  circula¬ 
tion  activities.  College  graduate  preferred. 
Write-  The  Columbia  Missourian,  Box  917, 
Columbia,  MO  65201. 


DISTRICT  MANAGER— Due  to  staff  expan¬ 
sion  the  Courier  Journal  and  Louisville 
Times  has  an  opening  for  an  experienced 
District  Manager.  If  you  are  a  successful 
results-oriented  district  manager  looking 
for  an  opportunity  with  one  of  the  best 
newspapers  in  the  country,  send  resume 
to  Bill  Morgan.  Courier  Journal  and  Louis¬ 
ville  Times.  525  W.  Broadway,  Louisville. 
Ky.  40202. 


NEWSSTAND  FIELD  REPRESENTATIVE. 
Established  central  Pennsylvania  weekly 
publication  seeks  representative  to  cover 
200  mile  radius  of  headquarter  office.  Ex¬ 
perience  with  magazine  wholesalers  and 
chain  retailers  to  essential.  Extensive 
travel  involved.  Fine  salary,  expenses  and 
fringe  benefit  package  offered.  Submit 
confidential  resume  and  salary  history  to 
Box  6089,  Editor  &  Publisher, 


HELP  WANTED 


CIRCULATION 


EXPERIENCED  CIRCULATOR  needed  for 
managing  suburban  circulation  area.  Posi¬ 
tion  requires  experience  in  motor  route 
operations,  carriers,  and  single  copy  sales. 
Great  opportunity  for  aggressive,  self 
motivated  circulator.  Salary  negotiale. 
Send  resume  to:  David  Enoch,  Circulation 
Director.  P.O.  Box  730,  Wilkes-Barre.  Pa. 
18711. 


SMALL  DAILY  in  Area  5  with  big  plans 
needs  an  experienced,  aggressive  circula¬ 
tion  manager.  Excellent  growth  potential 
with  growing  group.  Send  resume  and  sal¬ 
ary  requirements  to  Box  5965,  Editor  & 
Publisher. 


TIMES-LEADER.  NEWS.  RECORD  (70,000 
all  day.  6  days)  Wilkes-Barre,  Pa.  seeks 
permanent  circulation  employee,  $12.5CX) 
to  $18,900,  depending  on  experience. 
Strike  conditions  exist.  Call  or  send  re¬ 
sume  to  David  Enoch,  Circulation  Director. 
Wilkes-Barre  Publishing  Co.  P.O.  Box  730, 
Wilkes-Barre.  Pa.  18711.  (717)  829-7194. 


BIG  OPPORTUNITY  in  Big  Sky  Country 
for  circulator  with  a  love  for  the  West 
and  a  desire  to  get  ahead.  Small  group  of 
community  papers,  two  dailies  and  a  bi¬ 
weekly,  looking  tor  trainee  to  work  into  Cir¬ 
culation  Manager  position.  Some  travel, 
considerable  responsibility  for  the  right 
person.  Send  resume,  background  and 
salary  requirements  to  John  Sullivan. 
Livingston  Enterprise,  Livingston,  MT 
59047. 


EXCELLENT  OPENING  for  Circulation 
Manager  with  12,000.  6-day  ABC  daily. 
Seeking  "take  charge"  person  with  ad¬ 
ministrative  ability  and  ideas.  This  person 
could  now  be  working  with  a  larger  paper 
as  assistant—  or  be  a  proven  manager  with 
smaller  daily.  Retirement  has  brought 
about  this  opening.  Send  resume  or  phone 
(815)  672-2111,  J.G.  Fornof,  Streator 
Times-Press,  122  S.  Bloomington. 
Streator.  III.  61364,  in  confidence. 


CIRCULATION  MANAGER  for  long  estab¬ 
lished  five  day,  12-15,0(X)  daily.  Zone  2. 
Top  opportunity  for  promotion,  sales 
oriented  person  now  in  number  2  or  dis¬ 
trict  spot  to  run  own  department  as  we 
expand.  Write,  giving  experience,  salary 
requirements,  to  Box  6057.  Editor  & 
Publisher. 


GROW  with  a  growing  group.  We  need  a 
few  take-charge,  sales-minded  self¬ 
starters  who  are  still  willing  to  learn.  In¬ 
terested?  Write  us  in  confidence.  Box 
6042,  Editor  &  Publisher. 


COUNTRY  CIRCULATION-56,000.  7-day 
situated  in  central  California  needs  strong 
motor  route  promotion,  telephone  sales, 
motivate  independent  dealers.  District 
Manager  experience  helpful.  Must  be  a 
goer,  willing  to  learn  and  move  up.  Send 
complete  resume  with  examples  of  promo¬ 
tion  materials,  salary  requirements  and  re¬ 
ferences  to  Richard  J.  Smith,  Circulation 
Manager,  Stockton  Record,  P.O.  Box  900, 
Stockton,  Calif,  95201. 


DISTRIBUTOR:  For  AM  liome  deliverv  in 
downtown  capital  city  of  California.  Must 
be  aggressive,  ambitious,  detail  minded 
and  be  able  to  manage  adult  motor  routes. 
Excellent  profit,  small  investment  for  bond 
insurance,  etc.  Call:  Dan  Dunbar,  (916) 
442-7811,  The  Sacramento  Union. 


WE  CAN’T  START  THIS  AD  out  with  a  title 
because  you  can  be  whatever  you  want  to 
be.  Our  circulation  director  needs  a  back¬ 
up  person  to  do  all  kinds  of  things— trouble 
shoot,  promote,  sell,  supervise,  plan— 
ESPECIALLY  BE  READY  TO  MUYE  UP  in 
3-4  years  or  less.  Money  will  be  good, 
fringes  the  best,  opportunity  unlimited  in  a 
chart  area  5  seven  day  evening  and  Sun¬ 
day  operation.  Send  us  your  resume  and 
let’s  talk.  Box  6066,  Editor  &  Publisher. 


TOTAL  MARKET  COVERAGE:  Tired  of  the 
pressure  of  selling  and  collecting,  but 
really  enjoy  circulation  activities?  Here  is 
an  opportunity  to  join  an  organization  de¬ 
voted  entirely  to  circulation.  County  seat 
central  location  otferingyear  round  recrea¬ 
tional  activities.  Immediate  salaried  posi¬ 
tion  open  with  paid  hospitalization,  ex¬ 
penses  and  retirement  program.  In¬ 
terested  parties  should  send  a  complete 
resume  immediately  to  AMS,  P.O.  Box 
111,  Paw  Paw,  Mich.  49079. 
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HELP  WANTED 


EDITORIAL 


TELEPHONE  ROOM  SUPERVISOR 

HAWAII 

EXCELLENT  OPPORTUNITY! 

Need  experienced,  aggressive,  dedicated,  energetic  and  well  or¬ 
ganized  supervisor  for  40  phone  room  employees.  Person  must  be 
a  self-starter  who  can  motivate  sales  people,  originate  methods 
for  building  linage,  handle  personnel  and  handle  administrative 
duties  with  accuracy  and  efficiency.  If  you  possess  these  qualifica¬ 
tions  please  send  complete  resume  and  salary  history,  im¬ 
mediately.  to  Charlotte  Phillips,  Classified  Manager,  P.O.  Box 
3350,  Honolulu,  Hawaii  96801;  or  call  (808)  525-7483. 

Or  contact  me  at  API,  Reston,  Va.  Nov  25-Dec.  8 
so  I  can  arrange  interview  while  on  Mainland. 


CLASSIFIED 

F'HONE  ROOM  MANAGER 
F  or  San  F  rancisco  Bay  Area  weekly  chain. 
Must  have  strong  phone  sales  track  record 
n  both  private  party  and  business  ac¬ 
counts.  Ability  to  tram  and  motivate  6  per¬ 
son  staff  in  classified  phone  selling 
techniques  essential  F'romotional  experi¬ 
ence  helpful.  Good  salary.  Send  resume 
with  salary  history  to  Box  6066.  Editor  & 
F'ublisher. 


CITY  EDITOR  for  wide  awake  60.000  West¬ 
ern  daily.  Emphasis  on  staff  organization 
and  guidance,  imaginative  news  coverage 
and  a  sensitive  balance  between  nuts- 
and-bolts.  local  information  and  high- 
leadership  enterprise  reporting.  Current 
tearsheets  with  resume,  please.  Zone  7, 
Write  Box  5756,  Editor  &  Publisher.  An 
Equal  Opportunity  Empoyer  M  F. 


SPORTS  EDITOR  Immediate  opening  at 
8700  daily.  15,000  weekly  in  the  heart  of 
northern  lower  Michigan's  recreational  and 
expanding  industrial  area.  Some  experi¬ 
ence  preferred  but  good  beginners  consi¬ 
dered.  Contact  Richard  Matteson.  Manag¬ 
ing  Editor.  P.O.  Box  640.  Cadillac  Evening 
News.  Cadillac,  Mich.  49601. 


SPORTS  WRITER  Ambitious,  organized 
sports  writer  for  8000  circulation  PM  in 
Zone  2  Willing  to  learn  desk  work.  Box 
6046,  Editor  &  Publisher, 


REPORTER  for  Alabama  daily.  Looking  for 
aggressive  hardworker.  strong  on  hard 
news  and  features.  Some  experience 
needed.  Chance  to  move  up  tor  right  per¬ 
son.  Clips,  resume,  salary  history  to  Bill 
Hatcher.  Alexander  City  Outlook,  P.O.  Box 
392,  Alexander  City,  Ala.  36010. 


MANAGING  EDITOR 

Dedicated  professional  witli  high  stan¬ 
dards  and  at  least  5  years  daily  newspaper 
experience  sought  for  demanding  »2 
newsroom  slot  on  large  Zone  2  weekly, 
where  editorial  quality  is  paramount.  Ideal 
candidate  would  excel  at  layout,  copy  edit- 
mg.  headlines,  assignments,  newsroom 
management  and  must  show  keen  news 
judgment.  Excellent  opportunity  tor 
growtti.  Salary  to  about  $20,000,  out¬ 
standing  benefits.  Send  resume,  letter  giv¬ 
ing  goals,  availability,  brief  salary  history 
and  requirements  to  Box  6052.  Editor  & 
Publisher.  Equal  Opportunity  Employer. 


NEWS  EDITOR 

Help  run  a  competitive,  prize-winning  AM 
of  20.000  in  a  Big  Ten  city.  You're  now  No. 
2  or  No.  1  on  a  smaller  daily  with  editing 
and  layout  skills  and  are  ready  to  apply 
your  talents  to  a  local  news  paper.  Salary 
in  high  teens,  advancement,  benefits  and 
future.  Send  resume  with  salary  history, 
requirements  and  copy  of  current  news¬ 
paper  to  Box  6112,  Editor  &  Publisher. 


SMALL  CITY  5  daily  has  opening.  Wire 
desk,  some  general  assignments.  Demand¬ 
ing  job.  Start  $165  up,  depending  upon 
qualifications.  Resume  to:  Garner  Allen. 
The  Daily  Leader,  P.  0.  Box  531.  Stuttgart. 
AR  72160. _ 

SPORTSWRITER  for  3800  twice  weekly  in 
Torrington,  Wyoming,  Must  know  layout 
and  camera.  Write:  Rex  Rhodes.  Editor, 
The  Telegram,  P.  0.  Box  1058,  Torrington. 
WY  82240. 


COPY  EDITOR 

We  need  someone  who  can  fit  competently 
■  nto  our  high-quality.  6-member,  majoi 
metro  feature  copy  desk.  The  work  is 
wide-ranging  and  requires  both  inovat.ve 
layout  and  kind  but  firm  copy  editing.  If 
you've  spent  2  or  3  years  as  the  best  editor 
on  your  desk,  let  us  know.  An  Equal  Oppor¬ 
tunity  Employer.  Box  6062.  Editor  & 
Publisher. 


SPORTS  EDITOR  High  school  sports  are 
highly  important  to  us,  but  we  toss  m  some 
major  college  and  occassional  pro  sports 
to  add  spice.  Person  should  be  experi¬ 
enced  and  fiave  clips  to  prove  it.  be  an 
organizer  and  have  management  talents.  If 
you're  a  jversonality.  so  much  the  better. 
We've  tried  people  with  desire,  now  we 
want  someone  who  can  produce.  Zone  7 
daily  Box  6055.  Editor  &  Publisher. 


SPORTS  WRITER-photographer  with  Eng¬ 
lish  and  typing  skills  for  large  Area  9  rural 
weekly.  Near  outdoor  recreation.  Box 
5335.  Editor  &  Publisher. 


ARTS  and  ENTERTAINMENT  editor  for 
Columbus,  Ohio  bi-weekly  entertainment 
magazine.  Heavy  music  and  arts  writing. 
Well  organized,  oversee  freelance  staff. 
$200  per  week.  Send  writing  samples  and 
resume  to  Box  5928,  Editor  &  Publisher. 


City  editor  Medium  Zone  3  daily  seeks 
strong  editor  and  manager  to  direct  city 
staff .  Ideal  candidate  would  have  reporting 
background,  at  least  3  years  as  a  supervis¬ 
ing  editor  and  demonstrated  abilities  for 
effective  staff  guidance  and  imaginative 
news  coverage.  VDT  experience  desired. 
Resume,  references  and  work  samples  to 
Box  6063.  Editor  &  Publisher. 


SPORTS  EDITOR 

We  want  a  live  wire  sports  editor  to  lead  our 
staff  in  one  of  the  West's  most  outstanding 
recreation  and  playgrounds. 

The  Times-News,  a  7  day  morning  paper 
covering  more  than  20  High  Schools,  a 
Junior  College  and  2  State  Universities  al¬ 
ready  has  a  prize  winning  news  depart¬ 
ment.  Now  we  want  the  sames  sports.  If 
you  can  organize  a  sports  page  that  is  read 
for  100  miles,  write  a  sparkling  game  story 
and  design  a  beautiful  page  with  full  color 
available,  write  us  today.  We  want  some¬ 
one  on  the  job  before  basketball  season. 
Sports  writers  are  needed  too. 

Send  resume,  clips  and  references  to: 
Gary  Eliassen,  Acting  Sports  Editor.  The 
Times-News.  Box  548,  Twin  Falls,  ID 
83301  or  call  (208)  733-0931  after  3  PM 
mountain  time. 


MANAGING  EDIT  UR  who  can  direct  news, 
ad.  circulation  and  promotion  efforts  for 
top  midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047.  Editor  & 
Publisher. 


ASSISTANT  SPORTS  EDITOR  for  twice- 
weekly  progressive  community  paper  in 
the  Chicago  suburbs.  Nine  high  schools  in 
circulation  area.  Will  have  opportunity  to 
write  editorial,  layout  pages.  Must  have 
some  experience  in  these  disciplines, 
chance  to  advance.  Write  Box  6 109,  Editor 
&  Publisher.  An  Equal  Opportunity 
Employer. 


AREA  EDITOR:  Primarily  features,  some 
farm  coverage,  no  correspondents.  Pay  on 
ability,  experience.  Allen  Strunk.  McCook 
(NB)  Daily  Gazette.  McCook,  NB  69001, 


EXPERT  REWRITE  EDITOR  for  National 
Catholic  Journal  with  five  years  desk  ex¬ 
perience  and  special  knack  for  telephone 
interviews.  Send  resume  with  full  work  re¬ 
ferences  tO:  Editor,  (Columbia.  Box  1670. 
New  Haven,  CT.  06507. 


SPORTSWRITER  for  twice  weekly  New 
York  City  newspaper.  Some  Photo,  news 
experience  helpful.  Send  full  resume,  sal¬ 
ary  expectations  to  Box  5929.  Editor  & 
Publisher. 


EDITORIAL  WRITER 

We  are  a  strongly  independent  zone  5  daily, 
looking  for  an  experienced  editorial  writer 
We  have  received  numerous  state  and 
national  awards  for  editorials,  and  we  are 
particularly  interested  in  someone  whocan 
offer  a  balanced  and  perceptive  focus  on 
local  issues.  A  background  in  urban  affairs, 
economics  and  the  environment  would  be 
valuable,  although  we  are  most  interested 
I  n  a  person  wit  h  a  broad  range  of  concerns. 
Send  resume,  clippings,  and  salary  require¬ 
ments  to  Box  5983.  Editor  &  Publisher. 


OPENING  BUREAU  Daily  in  Zone  7  plans 
to  open  a  bureau  60  miles  from  mam  of¬ 
fice.  Person  needs  talents  m  hard  news 
and  feature  writing,  plus  ability  to  take 
photographs  and  present  strong  public  re¬ 
lations  image.  Must  be  self-starter.  Good 
(;ay  and  fringes.  Ideal  position  tor  person 
with  weekly  experience.  Box  6050.  Editor 
&  Publisher. 


COPY  EDITORS 

The  Boston  Globe  has  openings  tor  only 
the  most  qualified,  skillful  and  ambit  ous 
copy  editors.  A  minimum  of  2  years  experi¬ 
ence  required  and  VDT  framing  a  plus,  not 
a  necessity.  Send  resume  and  3  profes¬ 
sional  relerences  with  phone  numbers  to: 
Director  of  Training 
THE  BOSTON  GLOBE 
Boston.  Mass.  02107 


EDITOR-PHOTOGRAPHER-REPORTER 
wanted  for  growing,  quahty-onented 
weekly  m  upper  Zone  6  vacationland  area. 
Enchanted  lakes,  ski  country  where  out¬ 
door  life  abounds.  Pajjer  can  double  to  tri¬ 
ple  size  m  a  tew  years.  Searching  tor  dedi¬ 
cated  journalist  who  can  pull  it  oft:  others 
need  not  apply.  Publisher's  seat  waiting 
for  you  to  grow  into.  Basically  a  one-person 
job  now.  but  have  access  to  reporting  stall 
from  nearby  sister  weekly.  Sister  paper 
one  of  top  award-winners  in  state:  this 
paper  has  potential  to  be  better.  Repro¬ 
duction  capabilities  excellent.  Experience 
preferred  but  will  consider  enthusiastic, 
qualified  reporter  wanting  to  better  him 
herself.  Contact  Ed  Danner.  L'Anse  Sen¬ 
tinel.  202  North  Mam.  L'Anse.  Mich. 
49946.  Ph:  (906)  524-6176  or  524-7132. 


FAMILY  LIVING  Need  editor  who  is 
strong  on  feature  writing,  photography  and 
can  write  a  weekly  column  of  substance. 
Must  be  willing  and  able  to  do  some  society 
type  of  news.  Public  Relations  is  impor¬ 
tant.  Will  consider  beginning  J-grad. 
Medium  circulation  regional  daily  m  Zone 
7.  Box  6048.  Editor  &  Publisher. 


MAGAZINE  EDITOR 

Opportunity  for  good 
editor  in  field  of  youth  pub¬ 
lications.  Creative  and  final 
editorial  responsibility  for 
your  own  group  of  con¬ 
sumer  magazines  with  cir¬ 
culations  in  the  millions. 
Hard  work  but  freedom  to 
do  it  your  way.  Good  pay. 
Opportunity  for  involve¬ 
ment  with  one  of  the  na¬ 
tion's  fastest-growing  mag¬ 
azine  publications.  Mini¬ 
mum  4  years  experience 
and  ability  to  relate  to  un- 
der-30  audience.  Relocation 
necessary.  Send  resume 
and  samples,  with  salary 
requirements,  to: 

Kathy  Hall 
13-30  Corporation 
505  Market  Street 
Knoxville,  Tenn.  37902 


ASSISTANT  EDITOR  needed  to  inject  life 
into  environmental  trade  magazine.  Will 
write  features,  edit  copy,  and  do  some 
production  work.  Some  mechanical  ap¬ 
titude  and  one  year's  journalism  experi¬ 
ence  preferred.  Contact;  Mike  Oberman, 
Three  Sons  Publishing.  6311  (Srosse  Point 
Rd..  Niles  (Chicago)  IL  60648.  (312)  647- 
0500. 


WEEKLY  FARM  newspaper  in  Scottsbluff, 
Nebraska  needs  writer- photographer  with 
agricultural  background  to  do  features  and 
farm  reporting.  Write:  Mike  Lindsey,  P.  0. 
Box  1058.  Torrington.  WY  82240. 


PHOTOGRAPHER-REPORTER  for  4000 
circulation  weekly  in  mountain  recreation 
area.  Darkroom  skills  required.  Resume 
and  references  required.  Opportunity  to 
work  in  both  newspaper  and  magazine 
journalism.  Buffalo  Bulletin,  Box  730.  Buf¬ 
falo.  WY  82834. 


LIFESTYLE/FEATURES 

EDITOR 

The  Charlotte  Observer  is  looking  for 
someone  with  strong  graphics  and  super¬ 
visory  skills  to  be  the  number  2  person  in 
its  growing  features  department.  The 
ideal  candidate  would  have  three  to  five 
years'  experience  as  a  supervising  editor, 
and  would  be  able  to  direct— with  flair  and 
imagination— the  production  of  several 
weekly  sections  and  daily  features  pages. 
If  you  fit  the  description,  and  are  a  tough 
word  editor  as  well,  please  send  a  resume 
and  the  names  and  telephone  numbers  of 
three  references  we  can  check  im¬ 
mediately.  Please  reply  to  James  Nolan. 
Features  Editor.  P.O.  Box  32188,  Char¬ 
lotte,  NC  28232.  An  Equal  Opportunity 
Employer, 


MAGAZINE  EDITOR 

The  advertising  agency  for  one  of  the  nation's  largest 
companies,  located  in  the  Midwest,  needs  an  experienced 
person  to  edit  the  client's  slick  32-page  external  magazine 
with  a  monthly  circulation  of  two  million. 

The  magazine  covers  non-controversial  topics  in  areas  of 
sports,  travel,  food,  entertainment,  family  lifestyle  and 
stories  of  general  interest  about  the  client  and  its  products. 
The  ideal  person  has  the  right  blend  of  experience  in 
editorial  and  public  relations,  has  a  record  for  creativity  and 
enthusiasm,  and  has  previously  worked  on  a  magazine.  This 
editor  will  be  responsible  for  working  with  a  creative  staff  in 
generating  story  ideas  and  developing  issues,  dealing  with 
freelance  writers  and  photographers,  evaluating  manuscripts, 
and  working  with  the  client. 

If  this  sounds  like  a  position  you  would  like  and  you  have  the 
right  credentials,  send  your  resume  and  salary  requirements 
to  Box  6026,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  November  4,  1978 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRESSROOM 


EXECUTIVE  EDITOR 
ZONE  9 

Established  western  publisher  seeks 
bright,  creative,  executive  editor  to  launch 
substantial  new  outdoor  publication. 
Needs  daily  news,  photo  and  management 
experience.  Opportunity  to  head  leading 
outdoor  publication  in  the  U.S.  Everything 
ready  to  roll.  Immediate  opening.  Remun¬ 
eration  to  match  ability.  Box  6069.  Editor 
&  Publisher. 


ASSISTANT  NEWS  EDITOR 

Major  metro  seeks  #2  person  for  large 
news  desk  operation.  Ideal  candidate  has 
some  reporting,  plus  desk-suftervisory  ex¬ 
perience  on  smaller  paper  and  is  now  un¬ 
derstudying  on  large  paper  where  ad¬ 
vancement  IS  blocked.  This  job  entails 
news  selection  and  page  layout  and  offers 
excellent  advancement  possibilities.  It  is  a 
top  newsroom  position  and  demands  man¬ 
agement  skills  as  well  as  sharp  news  judg¬ 
ment.  an  understanding  of  good  headline 
writing  and  the  ability  to  edit  tightly.  We 
will  ask  you  to  come,  at  our  expense,  for  a 
2-day  try  out.  Send  letter,  resume  with 
three  professional  references  and  current 
salary,  plus  three  Page  1  tearsheets  to  Box 
6070.  Editor  &  Publisher. 


LAYOUT  EDITOR 

ABC.  bi-weekly  tabloid  (Zone  9)  needs 
strong.  Fleet  Street  style  makeup  editor. 
4-color,  innovative  phototypography  ability 
essential.  Send  resume  and  salary  history 
to  Box  6071.  Editor  &  Publisher  and  have 
portfolio  ready! 


COPY  EDITOR— Fast  paced,  quality  daily 
needs  all-around  desk  person,  editing, 
headline  writing  and  l^out.  Write  to  Tom 
Marquardt,  Managing  Editor.  Evening  Cap¬ 
ital,  Box  911,  Annapolis,  Md.  21401. 


CENTRAL  FLORIDA  PM  seeks  copy  editor 
with  at  least  2  years  exjjerience  who  knows 
the  English  language.  Must  be  fast,  accu¬ 
rate.  imaginative  and  able  to  tell  the  story 
in  fewest  words  possible.  VDT  experience 
helpful.  Send  resume,  tearsheets,  salary 
requirements  to  Box  6102,  Editor  & 
Publisher. 


COME  TO  THE  OZARK  MOUNTAINS.  .  . 
and  the  tri-lakes  area  of  Southwestern 
Missouri.  Tri-Lakes  Newspapers  has  posi¬ 
tions  opening  immediately  in  its  sports  and 
news  departments.  Applicants  must  be 
able  to  handle  a  35mm  camera  and  do  lay¬ 
out.  Please  send  resume,  clips  and  refer¬ 
ences.  Contact  Rick  Trembley,  Managing 
Editor,  P.  0.  Box  710,  Branson,  Mo. 
65616. 


FLORIDA  KEYS 
EDITOR 

THE  KEYNOTER,  a  weekly  newspaper  in 
the  Florida  Keys  needs  an  editor.  You 
should  be  very  familiar  and  comfortable 
with  community  journalism.  Life-style  will 
be  an  important  consideration  for  the 
editor  and  the  Florida  Keys  certainly  pro¬ 
vides  the  life  style.  Send  resume  and  sal¬ 
ary  requirements,  or  call:  The  Publisher, 
The  Florida  Keynoter,  P.  0.  Box  1  57, 
Marathon,  FL  330  50.  Phone  (305)  743- 
5551.  An  Equal  Opportunity  Employer  M.'F. 


WE  GET  PEOPLE  MOVING! 

And  we  keep  our  circulation  depart¬ 
ment  hopping  with  changes  of  address¬ 
es  from  former  Positions  Wanted  adver 
tisers! 

Here's  a  post  script  attached  to  a  re¬ 
cent  change  of  address  request: 

“It’s  all  your  fault  anyway.  Positions 
Wanted  ad  did  a  great  job.  which  is  why 
I’m  now  here  (Illinois)  and  not  there 
(New  Hampshire)!’’ 

M.W.  writes:  "Success  through  E&P 
Classified!  In  2  days  I  leave  to  become 
city  reporter  for  an  80(X)  circulation 
Florida  daily,  the  editor  having  seen 
my  ad  in  E&P." 

The  next  move  is  up  to  you.  If  you’ve 
got  what  it  takes  (ability  and  initiative, 
mainly)— we’ve  got  what  it  takes  (the 
largest  newspaper  audience  in  the 
world)!  So  get  moving  and  send  us 
your  Positions  Wanted  classified  ad 
today! 

E&P  CLASSIFIEDS 

We  produce  jobs  for  newspaper  people 
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REPORTER 

for  metropolitan  paper 
located  in  Zone  2,  to  write 
news  and  features  for 
Sunday  Real  Estate  Sec¬ 
tion.  Must  have  reportor- 
ial  experience  and  prefer¬ 
ably  background  or  knowl¬ 
edge  of  subject.  Immediate 
opening.  Send  resume  and 
several  samples -of  writing 
to 

Box  6024 

Editor  &  Publisher. 


EDITOR  for  growing  county  seat  weekly.  3 
person  news  department.  Zone  7.  Send 
complete  resume  and  references  to  Box 
5975.  Editor  &  Publisher. 

EXECUTIVE  EDITOR 
FLORIDA 

Too  salary,  unusual  benefits,  and  semi- 
tropical  living  on  the  "ulf  make  this  situa¬ 
tion  ideal  for  a  top  „rade  editor.  Present 
executive  editor  stepping  down  after  23 
years.  Rapidly  growing  PM  daily  at  Naples, 
seasonal  peak  30,000,  offers  outstanding 
opportunity  for  individual  with  top  refer¬ 
ences  to  lead  news  staff  of  22  producing 
average  of  50  pages  daily  and  120  Sundays. 
Modern  operation  with  plant  expansion 
ahead.  Send  full  resume  first  letter  to; 
Timothy  O’Connor,  Publisher,  Naples  Daily 
News,  1075  Central  Avenue,  Naples,  FI. 
33940. 


BUSH  SHAKER 

Zone  5,  42,000  7-day  group  member  seeks 
aggressive  reporter  dedicated  to  accuracy, 
who  will  not  settle  for  superficiality.  Must 
be  facile  writer.  Opportunity  for  investiga¬ 
tive  work  in  local  government.  Successful 
candidate  will  have  2-4  years  broad  daily 
expierience,  but  will  consider  supierior  can¬ 
didate  stymied  in  weekly  field.  Great  Lakes 
region  preferred.  Salary  commensurate 
with  experience.  Drones  need  not  apply.  If 
you  like  to  shake  the  bushes,  this  may  be 
your  spot.  Write,  giving  full  background  to 
Box  5969,  Editor  &  Publisher. 


MANAGING  EDITOR 

Seeking  an  individual  with  proven  leader¬ 
ship,  communication  and  organizational 
skills,  to  head  news  department  for  a 
26,000  morning  daily  in  northern  Zone  1. 
Candidate  must  have  exceptional  record  of 
success  in  newsroom  management  and 
have  solid  experience  in  various  newsroom 
disciplines.  High  degree  of  energy,  en¬ 
thusiasm  and  enterprise  required.  Current 
managing  editor  is  retiring,  and  successor 
will  inherit  a  legacy  of  excellence  in  com¬ 
munity  journalism.  Send  detailed  resume 
and  qualifications  to  Box  5951,  Editor  & 
Publisher. 

An  Equal  Opportunity  Employer  M  F 


TIMES-LEADER-NEWS-RECORD  (70,000 
all  day,  6  days),  Wilkes-Barre,  Pa.,  seeks 
permanent  reporters,  feature  writers  and 
copy  editors.  $12,540— $19,300  depend¬ 
ing  on  experience.  Strike  conditions  exist. 
Call  or  send  resume  and  clips  to:  Jack 
Shea.  Editor  in  Chief.  Times-Leader- 
News-Record,  P.O.  Box  730,  Wilkes-Barre, 
Pa.  18711.  (717)  829-7200. 


PRESTIGIOUS  MIDWESTERN  newspaper 
seeks  innovative  key  editor  for  newsroom 
position  directly  under  managing  editor. 
Supervision  of  daily  news  report  and  pack¬ 
aging.  Experience  in  management  of  per¬ 
sonnel,  sound  news  judgment  essential. 
10  years  sound  daily  newspajDer  experi¬ 
ence  a  minimum.  Box  6018,  Editor  & 
Publisher. 


SOUTH  FLORIDA  weekly  group  accepting 
reporter  applications.  Send  resume  and 
clips  to  S.H.  Stalls.  P.O.  Box  1236.  Clewis- 
ton.  Fla.  33440. 


AWARD-WINNING  NEWSPAPER  needs  ex¬ 
perienced  No.  2  person  tor  its  newsside. 
Circulation  12,500.  good  staff,  good  pay. 
good  fringes,  in  good  town.  Send  full  de¬ 
tails  to  Max  Thomson,  Managing  Editor, 
Mexico  Ledger,  Mexico,  Mo.  65265. 


CITY  EDITOR— Accomplished  desk  person 
to  work  directly  under  managing  editor  on 
16M  daily-Sunday  in  Zone  3.  Send  resume, 
salary  requirements  to  Box  6013,  Editor  & 
Publisher. 

SPORTS  WRITER/EDITOR  .  .  .  major  met¬ 
ropolitan  daily  needs  an  aggressive,  self¬ 
starting  sports  person  to  head  up  sports 
coverage  for  its  satellite  tabloid.  Some 
sports  experience  required.  This  is  a 
growth  potential  position.  Please  write  Box 
5716,  Editor  &  Publisher. 

FREELANCE 

WHEN  YOU  NEED  FREELANCE  HELP 
list  your  needs  in  “Freelance  Newslet¬ 
ter"  WITHOUT  CHARGE  for  qualified 
on-target  response.  Published  twice 
monthly.  P.O.  Box  89-EP-l.  Skaneate- 
les,  NY  13152,  (315)  685-8505. 

LIBRARIAN 

LIBRARY  MANAGER 

We  are  a  growing  metropolitan  newspaper, 
with  group  affiliation,  looking  for  a  man¬ 
ager  to  assume  leadership  of  our  eight- 
person  library.  This  is  an  excellent  oppor¬ 
tunity  for  someone  seeking  a  challenge 
with  personal  and  professional  growth. 
Applicants  should  have  a  degree  in  library 
science  and  practical  experience  with  mi¬ 
crofiche  and  microfilm.  Resumes,  in  con¬ 
fidence,  to  Box  6082,  Editor  &  Publisher. 

MARKETING 

RESEARCH/MARKETING 

CAREER  OPPORTUNITY 

Position  with  major  Ohio  Metropolitan 
Newspaper.  Minimum  requirements 
.  .  .Undergraduate  degree  with  emphasis 
on  Research.  Marketing.  Economics  and 
Statistical  Applications  -  Salary  commen¬ 
surate  with  qualifications. 

Opportunity  for  rapid  advancement. 

Please  send  resume  and  salary  require¬ 
ments  in  confidence  to  Box  6096,  Editor  & 
Publisher. 

PHOTOJOURNALISM 

PHOTOJOURNALIST 

Photojournalist  sought  for  Southwest 
suburban  area  of  (Chicago.  Paper  looking 
for  clean-crisp  pictures  that  tell  a  story. 
RESUMES  ONLY 

Ckjntact:  Ted  Ash 

A&A  Advertising  Agency 

5615  W  95th 

Oak  Lawn,  IL  60453 

PRESSROOM 

PRESSMAN  AND  CAMERAMAN  experi¬ 
enced  on  web  offset.  Send  resume  to  Ben¬ 
son  Printing  Co.,  P.O.  Box  280.  Channel 
View.  Texas  77530.  or  call  Bill  Williams. 

PRESSMAN  for  Goss  Community  who  also 
has  background  in  commercial  sheet-fed 
press  work  and  camera.  Rural  Area  9 
weekly  near  recreation.  Send  salary  re¬ 
quirements  with  resume  tO:  Box  5337. 
Editor  &  Publisher. 

UP  TO  $25,000 

HEAD  PRESSMAN  for  2-shift,  web  offset 
newspaper  plant  outside  Washington.  D.C. 
We  have  a  new  King  Press  and  need  an 
experienced  head  pressman  who  knows 
how  to  control  waste  and  can  train  for  ef- 
ficience.  Career  opportunity  with  one  of 
America’s  most  respected  national  media 
chains.  Box  6035,  Editor  &  Publisher. 

URBANITE  PRESSMAN  for  modern  plant 
camera  experience  desirable.  Full  bene¬ 
fits.  Live  and  work  on  the  Gulf  of  Mexico. 
Contact  Dick  Temple,  Naples  (Florida) 
Daily  News,  (813)  262-3161. 

PRESSMAN  for  Goss  Community  offset 
newspaper  press.  Immediate  opening  for 
experienced  second  person  with  great  op¬ 
portunity  tor  rapid  advancement  to  man¬ 
agerial  capacity.  Excellent  salary,  negoti¬ 
able.  Insurance  and  profit  sharing  bene¬ 
fits.  Contact  Scott  Mills.  Sturgis  (Mich.) 
Journal.  Ph;  (616)  651-5407. 


WE  NEED  take-charge  pressroom  foreman 
for  a  large  offset  press  and  expanding 
staff.  Newspaper  and  commercial  work. 
Washington,  D.C.  area.  Salary,  benefits, 
working  conditions  are  excellent.  Need  ex¬ 
perienced  person  to  join  young,  aggressive 
management  staff.  Box  6025.  Editor  & 
Publisher. 


WANT  TO  MOVE  WEST? 

An  expanding  wide-awake  60, (XX)  morning 
daily  in  Zone  7  has  an  opening  for  a  fully 
trained,  experienced  Web  Metro  offset 
pressperson.  Top  wages  and  benefits, 
pleasant  conditions  and  a  beautiful  area  in 
which  to  live  make  this  an  opportunity  too 
good  to  miss!  An  Equal  Opportunity  Em¬ 
ployer,  M/F.  Box  6061,  Editor  &  Publisher. 


PRESSROOM  MANAGER 
We  are  in  need  of  a  competent  press/ 
camera/plate  working  Pressroom  Manager. 
We  need  a  well  qualified  and  trained  indi¬ 
vidual  who  knows  offset  well  and  who  can 
direct  a  crew  of  four.  Daily  newspaper  6 
unit  offset  press  located  in  pleasant  sur- 
burban  area.  Zone  8.  Salary  open  plus 
company  benefits.  Send  resume  and  sal¬ 
ary  expectations  to:  P.O.  Box  987,  Golden, 
CO  80401.  Call  (303)  279-5599. 


PRESSROOM-Maintenance-Machinist  to 
maintain  a  ten-unit  Goss  Suburban  with 
Suburban  and  Urbanite  folders.  Pay  com¬ 
mensurate  with  experience.  Zone  5,  Write 
Box  6088,  Editor  &  Publisher. 


PRODUCTION 


ELECTRONICS  technician  to  maintain 
new  Harris  front  end  system.  Computer 
repair  experience  a  must.  Suburban  daily 
in  Zone  5.  Good  wage  and  fringe  package. 
Write  Box  6084,  Editor  &  Publisher. 


PROMOTION 


PROMOTION  MANAGER 

We  are  looking  for  a  hotshot  promotion 
person  with  ability  to  do  market  research. 
This  is  an  ideal  situation  for  the  second  or 
third  person  on  a  marketing  staff  who  is 
currently  at  a  dead  end.  Must  be  loaded 
with  creative  talent,  in  addition  to  being 
enthusiastic  and  energetic. 

You  would  report  directly  to  the  publisher 
but  work  with  advertising,  circulation  and 
editorial  in  developing  in-paper  promo  ads. 
sales  kits,  promote  pieces,  readership 
studies,  community  relations  programs, 
etc.  Four  staff  artists  would  be  available  to 
assist  you.  If  you  are  interested  in  this  po¬ 
sition.  please  send  resume  and  salary  re¬ 
quirements  to  publisher.  STANDARD- 
TIMES,  555  Pleasant  Street.  New  Bedford, 
MA  02742. 


NEWSPAPER  IN  ZONE  2  with  morning, 
evening  and  Sunday  products  is  in  need  of 
marketing  research/sales  development 
manager.  Individual  must  have  experience 
in  newspaper  promotion  and  marketing  re¬ 
search. 

This  position  will  not  only  have  supervisory 
functions  but  will  also  be  responsible  for 
developing  promotional  themes  and  coor¬ 
dinating  marketing  information. 

If  this  type  of  opportunity  interests  you, 
send  resume  including  salary  require¬ 
ments  to  Box  6099,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


MAJOR  RACE  TRACK  in  Zone  9  is  adding 
to  staff.  Seeks  sports  writer  with  2-3  years 
experience.  Send  resume  to  Box  6076, 
Editor  &  Publisher. 


SALES 


SALES  SPECIALIST 

World  famous  German  PHOTOTYPESET¬ 
TING  manufacturer  will  market  advanced 
design  equipment  through  (JS  affiliate. 
Require  sales-marketing  specialist  to  di¬ 
rect  initial  advertising  and  US  marketing 
activities  from  Long  Island  headquarters. 
All  applicants  must  be  ready  to  begin 
employment  by  January  2,  1979.  Send  re¬ 
sume  tO:  Mrs.  G.  Schroeder,  Box  770, 
Great  Neck,  NY  1 1022. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ACADEMIC 

EDITORIAL 

ANTHROPOLOGY  MA  after  10-year  news¬ 
paper  career,  all  editorial  phases.  Qual¬ 
ified  to  teach  variety  of  courses  in  jour¬ 
nalism.  cultural  anthropology,  linguistics. 
Write  Box  6087.  Editor  &  Publisher. 

ADMINISTRATIVE 

1  HAVE  TIME,  energy,  some  money  and  20 
years  editorial  production  experience  to 
share  as  co-publisher,  co-editor  of  a  com¬ 
munity  weekly.  If  you're  going  it  alone  and  . 
could  use  a  partner  to  ease  the  load,  im¬ 
prove  your  quality  or  expand  your  opera¬ 
tion.  let's  discuss  what  we  can  do  for  one 
another  Box  6054  Editor  &  Publisher. 

EDITOR  MANAGING  EDITOR  WRITER  10 
years  experience  national  consumer 
magazines,  softbound  books  (auto  and  pet 
fields).  BA  English.  Outstanding  eye  for 
detail  and  accuracy.  Preter  magazine  work 
but  would  consider  Sunday  supplement 
job.  Consider  relocating  anywhere.  Re¬ 
sume.  samples  available.  Mike  Criss.  219 
Santa  Barbara,  San  Clemente.  Calif. 
92672. 

EXPERIENCED.  DEGREED  feature  urban 
affairs  sports  writer  desires  return  to 
newspaper  field  after  5  years  in  public  re¬ 
lations.  Young,  versatile,  knowledgeable, 
aggressive.  Wants  writing  or  desk  slot  with 
advancement  potential.  Will  relocate  any¬ 
where!  Box  6022.  Editor  &  Publisher. 

GENERAL  MANAGER  or  AD  DIRECTOR 
Knowledgeable  all  departments.  My  30 
years  experience  can  increase  your  sales 
and  profits.  Can  invest  if  desired.  Write  ; 
Box  6092.  Editor  &  Publisher. 

GENERAL  MANAGER  of  daily  owned  by  i 
major  newspaper  chain  seeks  change  to  , 
independent  or  independent  group.  Prefer 
Pennsylvania-Ohio.  Early  50’s.  Mature, 
well-known  professional  with  excellent 
reputation  who  can  take  charge,  solve 
problems,  give  owner  profitable  product  to 
be  proud  of,  and  confidence  to  sleep  at 
night.  Write  Box  6081,  Editor  &  Publisher. 

EXPERIENCED  AD  MANAGER  mid  30’s 
looking  for  a  challenging  General  Manager 
position.  Solid  background  all  phases  of 
advertising.  Strong  sales  training  and  indi¬ 
vidual  effort.  Community  minded.  Started 

2  TMCs.  Proved  1  can  get  the  job  done. 
Mature  family  man,  ready  to  accept  addi¬ 
tional  responsibilities.  Prefer  Zone  5.  Write 
Box  6075,  Editor  &  Publisher. 

WRITER,  EDITOR,  PUBLISHER  presently 
employed  in  top  management  of  national 
business  publication  desires  to  locate  in 
San  Francisco  Bay  Area,  Seeks  genuine 
challenge  and  commensurate  compensa¬ 
tion.  Would  consider  working  partnership. 

NEWSMAN  Lvailable  part-time  copyedit- 
ing,  rewrite,  busmess  economic  news  fea¬ 
tures  and  columns.  New  York  City  area 
only.  Box  6028.  Editor  &  Publisher. 

SPORTS  EDITOR  WRITER  with  8  years  ex¬ 
perience  looking  for  writing  job  in  Zone  1 
on  3-5  person  sports  staff.  Can  cover  all 
high  school  and  college  sports  plus  bowl¬ 
ing  and  golf.  Know  all  desk  work.  Box 
6032,  Editor  &  Publisher. 

AWARD-WINNING  REPORTER  with  VDT 
editing,  slot  and  layout  experience  seeks 
job  in  either  capacity  or  100.000'  daily. 
1976  Phi  Beta  Kappa  J- School  grad.  Box 
6034.  Editor  &  Publisher. 

FORMER  Executive  Editor  of  Northwest 
daily,  proven  leader,  knows  how  to  build 
and  hold  circulation.  Seeks  position  as 
editor  0*  medium-sized  daily.  Write  Box 
6077,  Editor  &  Publisher. 

SPORTS  DESKMAN,  29,  with  Zone  4 
metro  daily  seeks  similar  spot  or  editorship 
on  smaller  paper  in  any  zone.  Very  hard 
worker,  well-organized  with  7  years' 
experience.  Personal  problems  dictate 
need  for  change.  Box  6080,  Editor  & 
Publisher. 

Write  Box  6090,  Editor  &  Publisher. 

NEW  YORK  TIMES,  Fortune,  Time 
stringer;  young  (27)  energetic.  Currently  an 
editor  at  well-known  magazine-format  Bay 
Area  paper.  Good  writer/stylist.  Fluent 

CIRCULATION 

FORMER  CIRCULATION  plant  manager 
anxious  to  get  back  in  the  mainstream,  18 
years  experience  in  circulation,  transpor¬ 
tation.  production,  personnel,  labor.  Box 
6027.  Editor  &  Publisher. 

Spanish,  Want  job  on  daily:  location  unim¬ 
portant.  S.  Bloom.  6432  Hillegass.  Oak¬ 
land,  CA  94618.  (415)  653-2597, 

TALENTED  reporter  in  dead-end  job  seeks 
more  rewarding  position  on  daily  or  weekly 

EXPERIENCED  CIRCULATOR  (district 
manager-circulation  manager  of  6-day 
daily)  knowledgeable  in  promotion,  kiddy 

in  Zones  1,  2.  1  have  2  years  experience  on 
dailies  and  a  J-school  degree.  Write  Box 
6079,  Editor  &  Publisher. 

routes  and  mailings.  Looking  for  bigger 
and  more  rewarding  challenge  with  oppor¬ 
tunity  to  use  full  capabilities.  Prefer  Zone 
6,  but  will  consider  any  good  offer  from 
Zone  4  or  5,  as  well.  Write  Box  6108.  Editor 
&  Publisher. 

FEMALE  SPORTS  WRITER,  not  afraid  of 
lockerrooms  if  necessary.  Recent  J-grac 
with  6  years  experience  on  professiona 
papers  and  as  campus  sports  editor 
Award  winner  for  several  spiorts  features. 
Can  write  hard  news  too.  Prefer  medium 
daily.  Zones  9,  6,  but  will  consider  all  of¬ 

EDITORIAL 

fers.  Write:  Terri  Gunkel,  Box  1162,  Carson 
City,  NV  89701.  (702)  882-2814, 

COMPLETING  MASTERS  DEGREE  in 
American  Studies.  Previous  3  years  varied 
experience  in  general  reporting  and  fea¬ 
tures  for  Connecticut  daily.  Anxious  to  learn 
more:  ready  to  move  up.  Box  6058.  Editor 

COPY  EDITOR  8  years,  30.  knows  style, 
layout,  bureau  operation.  Seeks  varied  job. 
Glen  Sargent,  1919  S.  Wolf  Rd.  #311,  Hill 
side,  IL  60162.  (312)  449-5943. 

&  Publisher. 

FRENCH  turf  writer,  with  permanent  resi¬ 
dency  status  in  U.S..  seeks  other  journalis¬ 
tic  opportunities.  Excellent  knowledge  of 
horse  field,  but  willing  to  develop  in  gen¬ 
eral  news  areas.  Five  years  in  U.S.  as  cor¬ 
respondent  for  French  newspapers  and 
magazines,  some  wire  experience.  A 
proven  professional.  Willing  to  relocate. 
Box  5991,  Editor  &  Publisher. 

ADDED  BONUS  FOR 
E&P  POSITIONS 
WANTED  PEOPLE! 

We  realize  that  due  to  the  mail  service^ 
sometimes  subscribers  receive  their 

OMBUDSMAN,  Mature,  experienced  in 
news,  general  management.  Help  protect 
newspaper  integrity.  Box  5869,  Editor  & 
Publisher. 

magazines  several  days  later  than 
should  be  expected.  So,  while  you  re 
awaiting  for  just  the  right  publisher  to 
see  your  POSITIONS  WANTED  ad 
we  mail  out  tearsheets  of  the  HELP 
WANTED  pages  to  our  Positions 
Wanted  advertisers  who  live  outside 
the  New  York  metropolitan  area.  That 
way  everyone  has  the  Help  Wanteds 
by  Monday  morning— and  the  same 
chance  to  shoot  off  an  early  reply  to 
any  Help  Wanted  Ads  of  interest' 

EDITOR-WRITER-TEACHER  who  has  done 
it  all  seeks  challenge.  Former  Managing 
Editor  of  Pulitzer-Prize  winning  medium 
daily,  editor  of  small  daily,  professor  at  top 
J-school,  major  journalism  fellowship  win¬ 
ner,  national  by-lined  clips,  press  secret¬ 
ary  to  governor.  Highest  references,  mar¬ 
ried,  44,  dependable.  20  years  experience. 
Box  6006,  Editor  &  Publisher. 
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EDITORIAL 


TWO  EXPERIENCED  EDITORS  (husband.  : 
wife),  presently  editors  on  living  feature  ; 
entertainment  section  of  metropolitan  j 
Midwest  daily  Sunday.  Able  to  plan  and  i 
produce  either  living  or  travel  sections.  ! 
Both  multiple  prizewinners  for  layout,  i 
headlines,  writing.  Desire  to  relocate.  , 
preferably  in  warmer  climate.  Both  sober,  j 
energetic,  dependable,  in  excellent  health,  i 
Box  6041.  Editor  &  Publisher. 


YOUNG.  AGGRESSIVE  and  experienced  i 
news  editor-writer-reporter  seeking  new  1 
and  challenging  position.  Los  Angeles  area  | 
preferred  but  will  consider  other  offers  | 
Contact  Tom  MIococh.  McHugh.  Rd.. 
Yorkville.  III.  60660.  Ph:  (312)  553-0746. 


POWER.  HUMOR.  DEPTH  from  award 
winning  writer  ready  to  concentrate  on  tea 
tures.  columns  and  or  editorials  for  PM 
paper  or  magazine  in  Zone  1.  2.  or  3.  Nine 
years  experience  in  reporting,  including 
desk  editorship,  photography  and  cartoon¬ 
ing.  Contact:  Mark  Winfield.  405  Meadow 
Lane.  Sandusky.  OH  44870.  (419)  625- 
2990. 


AWARD-WINNING  woman  reporter.  27  and 
single,  spent  5  years  working  crazy  shifts 
for  UPl  and  mid-sized  dailies.  Now  seeking 
stable  daytime  challenge  in  major  city. 
Box  6051.  Editor  &  Publisher. 


REPORTER-EDITOR  (30)  with  excellent 
production  experience  on  New  York  City 
daily  seeks  to  exit  metroarea.  Enthusiastic 
to  learn  more.  Reporting-editing  creden¬ 
tials  with  large  weekly:  obits,  crime,  poli¬ 
tics.  Feature  writer,  versatile,  with  layout 
experience.  College  graduate.  References, 
clippings  on  request.  Prefer  Zones  5.  7.  8 
and  9.  but  will  consider  all  offers,  chal¬ 
lenges.  Box  6104.  Editor  &  Publisher. 


WASHINGTON  PR  not  my  bag.  Seek  return 
to  progressive  daily.  Zones  3  or  4.  Top 
management  and  writing  credentials.  Box 
6105.  Editor  &  Publisher. 


EXPERIENCED  JOURNALIST  seeks  sub¬ 
stantial  reporting  or  editing  position  Zones 
7-8-9.  Box  6110.  Editor  &  Publisher. 


YOUNG,  aggressive  reporter  seeks  writing 
position  with  progressive  daily.  Experience 
in  both  hard  news  and  sports  reporting  on 
medium  sized  bi-weekly.  Will  relocate. 
Write  Box  6091.  Editor  &  Publisher. 


TECHNICAL  EDITOR.  Masters  Degree  in 
urban  planning,  experience  in  public  par¬ 
ticipation.  Ending  term  with  top  journal  in 
planning  field.  I  want  to  prepare  under¬ 
standable  reports,  attractive  proposals 
and  other  interesting  communications  in 
planning-engineering  consulting,  public 
affairs,  social  sciences,  government  rela¬ 
tions.  New  York  City-New  Jersey  area.  Box 
6001.  Editor  &  Publisher. 


COPY  EDITOR.  30.  BA  English,  one  year 
experience  editing.  VDT.  two  years  experi¬ 
ence  reporting,  police  beat  and  court  beat, 
seeks  position  with  medium-sized  daily. 
Write  Box  6078.  Editor  &  Publisher. 


EDITORIAL 


OFFBEAT  NEWS  FEATURES:  Young  talent 
stifled  on  mid-sized  daily.  Have  wit:  will 
travel.  Diverse  background.  Box  6021. 
Editor  &  Publisher. 


SCIENCE  WRITER  EDITOR  able  to  com¬ 
municate  technical  scientific  material  on 
your  reader’s  level.  BS  and  grad  work  in 
Chemistry.  BS  December  '78  in  Jour¬ 
nalism.  Clips  on  request.  D.  Curran.  1322 
N.  Mam  St..  Oshkosh.  Wl.  (414)  426-0056. 


FREELANCE 


ATTENTION:  Trade  Journal  Editors  .  .  . 
Trade  and  business  writer  with  top  repor- 
torial.  writing  and  photographic  skills,  will 
cover  trade  and  stringer  assignments  any¬ 
where  in  California  and  Western  states,  m 
Dairy.  Hardware.  Trucking.  Snack  foods. 
Packaging.  Decor,  etc.  Expertise  in  many 
trades.  Robert  Wortham.  422  E.  Highland 
Ave..  Sierra  Madre.  CA  91024.  213-0696 
(L.A.  areal. 


MARKETING 


DIRECTOR  OF  MARKETING  GENERAL 
MANAGER.  36  year  old  ex-President  and 
Group  Marketing  Manager.  Strong 
consumer  trade  marketing  promotion  cre¬ 
dentials.  Call  (617)  548-3758  or  reply  to 
Box  6047.  Editor  &  f^ublisher. 


DIRECTOR  OF  MARKETING  GENERAL 
MANAGER.  36  years  old.  ex-President  and 
Group  Marketing  Manager.  Strong 
consumer/trade  marketing  promotion  cre¬ 
dentials.  Call  (617)  548-3758  or  reply  to 
Box  6094.  Editor  &  Publisher. 


PHOTOJOURNALISM 


PHOTOGRAPHY  is  my  game,  and  I  can  get 
the  pictures  which  tell  the  whole  story. 
Top-notch  photojournalist  with  writing  ex¬ 
perience  seeks  challenging  position  on  a 
daily  paper.  Strength  is  people  photogra 
phy.  Self  starter.  Box  6043.  Editor  & 
Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  of  operations  or 
pressroom  superintendent.  28  years  ex 
perience  in  newspapers.  22  years  of  which 
are  in  supervisory.  Excellent  references. 
Write  Box  5960.  Editor  &  Publisher. 


PUBLIC  RELATIONS 


EXPERIENCED  COMMUNICATOR  seeks 
new  challenge.  Credentials:  BSJ.  PR 
internal  communications,  newspaper  re¬ 
porter  (15  years),  manager  supervisor  (7 
years).  Box  6103.  Editor  &  Publisher. 


Shop  Talk  at  Thirty  By 


Robert  U.  Brown 


An  imaginative  statement 


“Can  you  imagine  anything  more  dull 
than  a  newspaper’s  annual  Statement  of 
Ownership,  Management  and  Circula¬ 
tion?”  asks  Monty  Curtis  of  Knight- 
Ridder. 

He  might  have  asked  if  we  could  im¬ 
agine  anything  with  less  readership  po¬ 
tential  than  the  drab  column  of  6-point  or 
agate.  The  answer  to  both  questions  is 
“no.” 

So,  Monty  sent  us  his  nomination  for 
the  “great  exception.”  A  narrative 
“Statement  of  Ownership,  Management 
and  Circulation,”  rather  than  a  dull  and 
unreadable  column  of  figures  and  names, 
which  appeared  in  the  Rainy  Lake 
Chronicle,  Ranier,  Minn. 

It  was  written  by  Edward  M.  Hall, 
who  calls  himself  “Editor  et  cetera,” 
and  who  was  a  managing  editor  in 
Newark  and  Passaic  and  then  chief  of  the 
Time  magazine  Chicago  bureau. 

He  introduced  his  text  as  fulfilling  the 
requirement  of  39  USC  3685  “as  penance 
for  mailing  the  Chronicle  to  you  at  a 
postal  rate  considerably  less  than  you 
pay  for  mailing  it.” 

He  continued: 

“The  title  of  this  newspaper,  in  case 
you  missed  it  on  the  cover  or  at  the  top  of 
Page  1,  is  The  Rainy  Lake  Chronicle  (al¬ 
though  we  get  a  fair  amount  of  mail  ad¬ 
dressed  to  The  Rainy  River  Chronicle) 
and  we  formally  filed  this  statement  of 
ownership,  management  and  circulation 
on  September  30,  1978,  with  Village 
Postmaster  Avis  Herbert  who  happily  is 
also  commissioned  to  notarize  such 
documents,  and  even  better,  is  located 
just  catty-corner  across  Spruce  Street 
from  the  Chronicle  Building,  which,  to 
continue  our  accounting  under  39  U.S.C. 
3685,  is  at  the  southwest  corner  of 
Spruce  and  Duluth  Streets,  Ranier,  Min¬ 
nesota,  56668,  and  within  easy  range  of 
the  Erickson  store  where  Jim  Dionne  sat 
out  an  afternoon  with  rifle  ready  for  the 
first  public  appearance  of  the  local 
banker  the  day  the  bank  went  bust.  The 
old  bank  building  is  now  the  location  of 
known  office  of  publication  of  this  news¬ 
paper.  and  we  suspect  the  architect  who 
drew  the  plans  for  the  building  in  1911 
was  a  disciple  at  least  of  the  famous 
Chicago  architect,  Louis  Sullivan,  who 
planted  a  bank  building  of  his  own  in 
Owatonna,  Minnesota,  about  400  miles 
south  of  Architect  Frank  Lloyd  Wright’s 
gas  station  at  Cloquet,  Minnesota.” 

Monty  pointed  out  that  paragraph  con¬ 
tains  a  sentence  using  137  words  “which 
is  crystal  clear  at  all  times.” 

Besides  discussing  in  conversational 
tone  who  are  the  principal  operators  and 
owners  of  the  paper,  and  telling  how 
48 


many  copies  are  printed,  sold  and  distri¬ 
buted  each  week.  Hall  gave  everyone  in 
the  plant  a  plug  with  little  gems  like  this: 

“The  typesetting  is  on  a  bright  blue 
machine  that  starts  out  like  a  typewriter 
but  ends  up  like  a  camera  and  responds 
with  speed  and  accuracy  to  the  ten  fin¬ 
gers  of  Mrs.  Dorothy  Franzen  who  is  our 
official  typesetter.  Sometimes  Pat 
Bartlett,  our  Chief  of  Correspondents, 
sets  type,  too,  and  seems  to  be  the  expert 
on  getting  the  blue  machine  to  produce 
the  big  letters  needed  for  the  advertise¬ 
ments  that  are  sold  with  dogged  plucki¬ 
ness  by  Mrs.  Jill  Davis  who  is  officially 
listed  on  our  masthead  as  Ambassador  to 
the  Advertisers  but  somewhere  on  her 
way  to  the  advertisers  became  our  Chief 
of  Photographers  which  explains  why 
you  see  more  photographs  than  adver¬ 
tisements  in  the  Rainy  Lake  Chronicle. 


“This  statement  of  Ownership,  Man¬ 
agement  and  Circulation  would  be  in¬ 
complete  without  mention  of  the  fact  that 
every  Thursday  morning  about  10:30 
o’clock  Dorothy  Franzen  brings  to  work 
an  armful  of  lavishly-coated  caramel 
rolls  which  go  fine  with  the  first  fresh 
home-made  coffee  of  the  week  and  ex¬ 
plains  why  Mrs.  Pat  Bartlett  is  willing  to 
set  the  advertising  type  for  Mrs.  Dorothy 
Franzen. 

“Before  the  caramel  rolls  are  eaten 
and  after  Mr.  Albert  Gorrell,  the  Chroni¬ 
cle  Chief  Codger  has  delivered  clues  to 
messages  left  during  the  week  for  the 
Chronicle  Crew,  Mrs.  Kathy  Stish 
Brokaw,  the  Chronicle  Business  Man¬ 
ager,  arrives  to  edit  and  proofread  with 
eagle  eye  the  fine  literature  being  pro¬ 
duced  by  the  blue  typesetting  machine 
and  in  general  to  get  the  show  on  the 
road.” 

Maybe  metropolitan  newspapers  are 
too  big  or  sophisticated  to  try  this 
technique,  but  we  suspect  a  lot  of  smaller 
newspapers  might  imitate  Hall  next  Oc¬ 
tober.  All  it  takes  is  a  little  imagination,  a 
little  time  and  a  little  space. 


Kaltenbach  appointed 
I  president  of  Copiey 


j  Helen  K.  Copley,  chairman  and  chief 
I  executive  officer  of  The  Copley  Press, 
Inc.,  on  Nov.  1  named  Hubert  L.  Kal- 
tenbach  president  of  the  corporation, 

I  which  she  heads. 

In  addition  to  serving  as  chairman  and 
chief  executive  officer,  Mrs.  Copley  has 
held  the  title  of  president  since  February 
of  1975  when  Robert  Letts  Jones  retired 
from  that  position.  Copley  will  continue 
I  as  publisher  of  San  Dief^o  Union  and 
tEvenini^  Tribune. 

I  Kaltenbach,  56.  whose  service  to  Cop- 

Iley  Newspapers  spans  41  years,  has  been 
publisher  of  the  Torrance  Daily  Breeze 
"and  the  San  Pedro  News-Pilot  since 
1970.  He  also  serves  as  chairman  of  the 
Copley  Newspapers’  senior  management 
^  board. 

I  The  addition  of  Kaltenbach  will 
;  strengthen  our  corporate  executive  team 
.ind  reinforce  the  commitment  to  growth 
by  Copley  Newspapers.”  said  Copley. 

.  “We  are  fortunate  to  be  able  to  draw 
I  from  within  our  own  organization  the 
^  highly  qualified  leadership  that  Hubert 
I  Kaltenbach  will  bring  to  us.” 

I  Beforegoingto  work  in  the  press  room 
I  of  the  Daily  Breeze  in  1937,  Kaltenbach 
I  picked  up  printer's  ink  as  a  newspaper 
I  carrier.  Subsequently  he  held  positions 
li  as  circulation  manager,  labor-relations 
I  manager  and  in  advertising  capacities, 
i  He  served  as  publisher  of  the  News-Pilot 


from  l%5  until  1969.  He  was  assistant  I 
publisher  at  the  Daily  Breeze  for  one 
year  prior  to  becoming  publisher  of  that 
newspaper,  the  third  largest  in  the  Cop¬ 
ley  group,  in  1970. 

Kaltenbach  has  held  numerous  leader¬ 
ship  positions  with  civic,  charitable,  and 
cultural  groups  in  southwest  Los 
Angeles  County.  He  is  currently 
president-elect  of  the  California  News¬ 
paper  Publishers  Association.  He  at¬ 
tended  UCLA  and  was  a  naval  aviator 
during  World  War  11. 

Working  in  close  harmony  with  Helen  | 
Copley  and  Kaltenbach  at  the  Copley 
headquarters  in  La  Jolla  will  be  Donald  I 
F.  Hartman,  senior  vicepresident-  i 
finance,  and  Richard  G.  Capen,  Jr.,  1 
senior  vicepresident-public  affairs.  I 

Hartman,  a  graduate  of  the  University  | 
of  Southern  California,  Joined  the  Copley  I 
organization  as  assistant  to  the  treasurer  | 
in  1949.  He  is  a  member  of  the  executive  | 
committee,  the  Board  of  Directors,  the  | 
senior  management  board  and  president  | 
of  the  James  S.  Copley  Foundation.  I 

Capen  graduated  from  Columbia  Uni-  ; 
versity  and  Joined  the  Copley  executive  i 
staff  in  1962.  He  is  a  member  of  the  { 
executive  committee,  the  Board  of  Di-  | 
rectors  and  member  of  senjor  manage- 1 
ment  board.  He  is  also  vicepresident  of  | 
the  James  S.  Copley  Foundation.  I 


EDITOR  &  PUBLISHER  for  November  4,  1978 


What  we've  done  with  micro-computing  tech¬ 
nology  to  improve  front-end  systems  is  as 
revolutionary  for  smaller  dailies  and  weeklies  as 
the  forward  pass  was  for  football.  The  innovative 
N.E.W.S.  II  (our  second  generation  Newspaper 
Editing  and  Wire  System)  offers  all  the  efficiency 
of  electronic  editing  with  an  absolute  minimum 
of  worry  about  computer  problems. 

HERE  IS  THE  N.E.W.S.  II 
ROSTER: 

Editerm  2000  Terminal; 

•  Split  Screen  with  Discrete  Stories 

•  Comprehensive  On-board  Editing  Package 

•  Spontaneous  Instant  Wordwrap 

•  16K  Memory  expandable  to  48K 

•  9600  Baud  Thru  Put 

•  Full  Memory  Scroll  (up  to  48K) 

•  8  Editable  User  Defined  Format  Keys 

File  Storage  System: 

•  Dual  Density,  Dual  Drive  Floppy  Disks 


•  1.2  Million  Characters  of  storage  per  Disk 

•  2200  Files  per  Disk 

•  Up  to  3  Disks  per  Subsystem 

Sub-System  Communicator: 

•  Interfaces  10  Editerm  2000  Terminals 

•  Allows  up  to  10  I/O  ports  for  your 
typesetters,  scanners,  printers  and  punches 

•  Flandles  up  to  5  wire  services 

•  Accepts  Remote  Terminal  Input 

•  Interconnects  Multiple  Systems  (to  as  many  as 
30  terminals) 

ADD  N.E.W.S.  II 
TO  YOUR  TEAM!! 


Newspaper 

Electronics 

Corporation 

3225  Roanoke  Rd. 
Kansas  City,  Mo.  64111 
816./ 756-0052 


Newspaper  Electronics 
Corporation  introduces  the 
forward  pass  to  smaller  dailies! 


January  15  is  the  deadline  for  entries  in  the  Ernie  Pyle 
Memorial  Awards  for  newspaper  writing  in  1978  that 
most  nearly  exemplifies  the  style  and  craftsmanship 
of  the  great  human  interest  columnist  and  reporter. 

Sponsored  annually  by  The  Scripps-Howard 
Foundation,  there  is  a  first  prize  of  $1000  and  a 
medallion  plaque,  and  a  second  prize  of  $500  and 
a  certificate. 

Last  year's  top  winner  was  Stephen  Smith,  The 
Boston  Globe.  Runnerup  was  Bert  Lindler,  Great  Falls 
(Mont.)  Tribune. 

In  war  and  peace,  few  reporters  ever  matched  Ernie 
in  writing  everyday  copy  about  everyday  people 


Pyle  Awards 
will  honor 
the  Ernies 
of  1978 


with  everyday  dreams.  That  is  what  the  Pyle  Awards 
are  about;  the  best  in  human  interest  reporting. 

judging  will  be  by  a  panel  selected  and  supervised 
by  Dr.  Richard  G.  Gray,  director,  School  of 
journalism,  Indiana  University. 

No  entry  blank  is  required.  However,  material 
submitted  must  be  mounted  in  some  manner,  and 
accompanied  by  a  nominating  letter  from  someone 
not  directly  involved  with  the  entry,  and  a 
biographical  sketch  of  the  author. 

Work  published  in  magazines  or  periodicals  is  not 
eligible,  and  all  entries  become  the  property  of 
The  Scripps-Howard  Foundation. 


Scripps-Howard  Foundation 
Ernie  Pyle  Memorial  Awards 

200  PARK  AVENUE.  NEW  YORK,  N  Y.  10017 


The  Scripps-Howard  Foundation 
sponsors  these  other  competitions 
with  the  following  deadlines. 

Fact  Sheets  can  be  obtained  by 
contacting  The  Foundation  at  its 
New  York  address. 


EDWARD  WILLIS  SCRIPPS 
FIRST  AMENDMENT  AWARD 

February  1 

WALKER  STONE  AWARDS 
FOR  EDITORIAL  WRITING 

February  12 


EDWARD  J.  MEEMAN 
CONSERVATION  AWARDS 

February  20 

ROY  W.  HOWARD 
PUBLIC  SERVICE  AWARDS 

March  1 
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